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Changed Conditions 


he er yrigite we wonder why otherwise intelligent people are 
of the opinion that conditions which they do not wish to 
change will not change. Ofttimes it has been said that noth- 
ing is certain but taxes and death. To this we join with 
others to add ‘“‘change’”’ as one of the certain things of life. 


[HERE are those who believe that legislation controlling 
this industry should not and will not be changed. This 
they insist upen and believe despite the fact that since the 
act of 1906 was enacted, merchandising and advertising 
methods have changed radically, production and packaging 
methods are hardly comparable with those of the past, 
products of the industry have in very large measure been 
changed or replaced, and the public is far more intelligent on 
matters of health and medication than it was some years 


ago. 


| 3 tg these people hate to face the facts. They refuse to 
recognize as inevitable something which they do not 
want to occur. They are willing to go to great ends in an 
attempt to block and delay and thus receive a reprieve from 
what is going to happen despite their resistance. Perhaps 
these same people resisted new advertising, merchandising, 
and production methods which they could not stop from 
changing. Or perhaps they were the ones who led the way 
in using the methods which they still want to continue. It is 
likely that because they were so successful under the 
methods they are still using, they are afraid of what might 
happen to them under a new set of rules. 


uT the rules are changing even though there is no new 
law. And for the most part those who are taking over 
the market are those who are conducting their businesses in 
accordance with the changed state of mind existing among 
the public. It is said that many of those who are resisting 
change in legislation are resisting not only what is best for 
future expansion of the industry but also what is best for 
themselves. 
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N THE PAST WE HAVE HAD much 

to say regarding the provision in the 
various drafts of the Food, 
Drugs and Cosmetic Act that U.S.P. and 
N.F. products packaged as 
specified in these compendia. We now 
note that although the provision that 
Rose Water Ointment or cold cream was 
carried over into U.S.P. XI without any 
change in the provision that it should be 


proposed 


must be 


preserved in pure tin tubes, the U.S.P. 
Revision Committee is now going to in- 
vestigate this provision of the monograph 
looking to an interim revision. 

While we could point out to the Re- 
vision Committee several other packaging 
requirements that are not in accord with 
common practice today due to improved 
packaging methods, we really believe that 
the indefiniteness and lack of packaging 
requirements in the U.S.P. and N.F. is the 
main reason why such a clause should be 
stricken from the law. The aim of such a 
provision is to prevent deterioration of the 
products in question, but still the packages 
should be as convenient for use as possible. 
Must a manufacturer who has conducted 
extended research on a_ packaging im- 
provement expose his idea to the U.S.P. 
or N.F. then 


wait for an interim revision before he can 


Revision Committees and 
use it? And supposing the manufacturer 
or his supplier is shrewd enough to patent 
We all know that 


the official compendia are not supposed to 


such an improvement. 


include patented products, so what then? 
The more we think of this provision of the 
act the more we consider it utterly useless 


and stupid. 


WHAT STRUCK US PARTICULAR- 

LY about the talk which Dr. Joseph 
F. Montague gave at the Skytop meeting 
of the Drug, Chemical and Allied Trades 
Section of the New York Board of Trade, 
was the growth in health magazines and 
the increase in knowledge of medicine on 
the part of the layman. As Dr. Montague 
stated, the patient who goes to the doctor 
knows a great deal about medicine and 


Wm NO! 


often puts the physician on his mettle in 
handling him. 

All of which leads to the fact that many 
drug manufacturers place themselves in a 
most ridiculous position when they make 
certain statements regarding their prod- 
ucts since more laymen than not are apt 
to know well that the statements are not 
true. Here is a state of affairs that manu- 
facturers would do well to consider more 


seriously and guide their advertising 


agencies accordingly. 


Our Family Album 





Just another example of the different type of 
imagination that existed in advertising during 
the nineteenth century. There is no doubt 
that imagination ran just as wild, but it took a 
diferent turn. 


AMES F. HOGE, COUNSEL for the 

Proprietary Association, also made an 
interesting observation during his talk at 
Skytop. He told of the many and loud 
objections to the Food and Drugs Act in 
1906, these objectors stating that the law 
would put them all out of business. In 
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reply to this Mr. Hoge asked how many 
large and important drug manufacturers 
were in existence then. All the companies 
in the business were relatively small. 
the Food Drugs Act large 
corporations worth many 


Under and 


millions have 


grown up, proving that the Food and 
Drugs Act was really a boon to the 


industry. 


ANP WHILE WE ARE TALKING 

ABOUT the Skytop meeting it is well 
to note that Horace W. Bigelow, Counsel 
for the American Drug Manufacturers 
Association, spoke particularly 
Ole Salthe, Senator Copeland’s amaneun- 
sis, who is now engaged in trying to get 
the affected industries and the Depart- 
ment of Agriculture to state their positions 
so that a new Food, Drugs and Cosmetic 
Act can be introduced in the next Congress 
by Senator Copeland and Congressman 
Chapman. Mr. Bigelow stated, as Mr. 
Hoge did on the previous day, that he 
had a high regard for Mr. Salthe’s in- 


well of 


tegrity and ability. 


F MR. PATMAN IS GOING to seek to 

enact still more laws to make all busi- 
ness come out even, as our problems in 
elementary school had to do, he will 
sooner or later meet with vigorous objec- 
tions. If manufacturers must only manu- 
facture and sell at retail, and if 
retailers must only retail and not manu- 
facture, then how about the compounding 


not 


of prescriptions? Of course an exception 
will have to be made for this, but if we 
are going to draw the line so fine as to 
what one can or can not do in business, 
then isn’t it logical that manufacturers, 
wholesalers, and retailers should be strict- 
ly limited in their own fields so as to pro- 
tect their competitors. In other words, 
should a drug manufacturer be allowed to 
go into the cosmetic business or the print- 
ing business or the paper box or bottle 
manufacturing business? Should a drug 
wholesaler be allowed to wholesale con- 


fectionery, or rubber tires, or a host of 
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other things which are not drugs? Cer- 
tainly the wholesale druggist wants to be 
protected against the wholesale grocers in- 
vading the drug field so why not extend 
the law in this direction? But the final 
rub will come when Mr. Patman reaches 
the retailers. For the retail grocers should 


be forced to give up cigarettes, cosmetics, 


drugs, and many 
other items which 


strictly do not be- 
long in their field. 
And then the retail 
druggist should be- 
come nothing more 
then an ethical z 
pharmacist who 


sells nothing but 
medicines and de- 
vices which come 


within his field. We 
doubt that Mr. 
Patman expects to 
go this far, when he 
is starting some- 
thing why doesn’t 
he finish it? 


\F WEMUST 

HAVE STATE 
LAWS 
the 


of drugs 


controlling 
manufacturing 
and cos- 
metics we are heart- 
ily in favor of the 
law enacted by the 
State of 
this year. This law 
that “‘all 
manufacturers of 
drugs, medicines, toilet: preparations, and 


Virginia 


requires 


cosmetics must obtain a license to so man- 
ufacture, pack, package, repackage, pro- 
duced, manufactured, or prepared within 
the State of Virginia. The law requires 
that in order to obtain a license the ap- 
plicant must show that the manufacturing, 
ete., is under the supervision of a qualified 
person. He may be a registered pharma- 
cist, a qualified chemist, or a person quali- 
fied by previous experience in the same 
work.” The fee of $5.00 must accompany 
the application for the license. 

Here is a State that seeks only to con- 
trol manufacturers within its own borders. 
Likewise the State of Virginia does not re- 
quire that all products be registered at a 
fee for each. 
$5.00, and the license is granted if the 
plant is properly supervised. Further, the 
State allows leeway in the person super- 


There is only one fee of 


vising the plant, being broad enough to 
realize that the person may be qualified 
without holding certain degrees. Naturally, 
if such a law is to be effective throughout 
the country, there must be a similar law 
in every state. Otherwise, Virginia might 
change its mind and act as Louisiana did 
by requiring registration of all products 
entering the State. 
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icosME Ti 
ce ynah 


RVING FOX, COUNSEL for the Na- 

tional Retail Dry Goods’ Association, 
has had many interesting things to say re- 
garding the Patman Act ever since that 
law was enacted. Being associated with 
the large department stores of the country, 
naturally he favors them against the small 


retail druggist. Recently he criticised the 








“Dr. Pillpher will now demonstrate for us the use and efficacy of 


the chin strap.”” 


statement which Representative Patman 
made regarding demonstrators, in which 
Mr. Patman said demonstrators had to be 
worked out according to the volume done 
by the store, one store, perhaps, being 
entitled to a demonstrator for sixty days, 
and a store doing half the volume, being 
entitled to a demonstrator for only thirty 
days. Said Mr. Fox: 

“That is all very simple, but supposing 
in comparative volume one store is en- 
titled to a demonstrator for one-half hour, 
or for one day, just what right has the 
Congress of the United States to say to a 
manufacturer you must throw away your 
money, you must waste the time of your 
demonstrators by ridiculous manipulation 
of them if you desire to demonstrate your 
product. He fails, of course, to consider 
that nobody knows in advance what quan- 
tity of merchandise a demonstrator or a 
store will sell, and, further, in introducing 
new merchandise the traffic in one store as 
against another is the most important 
element together with consumer accept- 
ance of the quality of merchandise sold by 
a certain store in a community.” All of 
which sounds very sensible, but no one as 
yet knows how the Federal Trade Com- 
mission will feel about it, and if they do 
object to it, what the courts will decide. 
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ND WHILE WE ARE ON the ques- 

tion of the Patman Bill, it is well to 
consider just what the few cases instigated 
by the Federal Trade Commission mean. 
To us they mean that the Federal Trade 
Commission intends to feel its way step by 
step. The actions brought against the 
cheese manufacturers, the linoleum man- 
ufacturer and the 
mail order house 
are merely actions 
that the 
obvious parts of the 


to prove 


law upon which 
everyone agrees are 
enforceable. The 
actions brought are 
simply cases in 
which discounts are 
alleged not to be 
equal to savings de- 
rived from large lot 
selling, and cases in 
which a mail order 
house is said to 
have received prices 
which were not 
available to whole- 
salers or retailers 
with whom the mail 
order house is in 
competition. 

There does not 
appear to be any- 
thing _ particularly 
intricate about 





these cases so far as 
interpretation of 
the 
cerned. Everybody 


law is con- 
is in agreement that the law says that sav- 
ings must be based only upon savings, and 
that the same prices must be available to 
every buyer of the same quantity. So the 
F. T. C. is going to have the courts rule on 
these obvious violations before it attempts 
anything in the twilight zone. 

The Commission will not get to the 
point of enforcing the law in many of its 
aspects for many more years. It must be 
remembered that the unfair advertising 
feature of the original Clayton Act was not 
enforced for many years after the law had 
been in force. Finally a case was brought 
on this point and sustained by the Su- 
preme Court giving the FTC the right to 
bring these actions in other cases. The 
real danger to manufacturers is that even 
though the FTC does not act on any of 
these twilight zone violations, and even if 
they approve some practices, the action 
or the interpretation of the FTC is no 
defense in court, and the offender will have 
to pay the bill anyway. 


WHILE WE HAVE ALREADY MEN- 

TIONED the fact that change is one 
of the certain things of life, we wonder 
how many people will appreciate the 
change in an old slogan which now reads: 
**As Maine goes, so goes Vermont.” 





A new deal is now 
in effect to keep the 
U. S. Pharmacopoeia 
up to date between 
the ten year revisions. 
This has been brought 
about after a long and 
insistent fight by the 
manufacturers of drug 
products. Naturally 
the protests which 
were made by manu- 
facturers were, in very 
large part, crystallized 
by the Joint Contact 
Committee of the 
American Drug Man- 
ufacturers Association 
and the American 
Pharmaceutical Man- 
ufacturers Associa 
tion. Dr. J. P. Snyder, 
of the Norwich Phar- 
macal Company, is 
Chairman of the Con- 
tact Committee of the 
American Drug Man- 
ufacturers Associa- 
tion, and Dr. Charles 
E. Vanderkleed, of 
McNeil Laboratories, 
is Chairman of the Contact Committee of the American 
Pharmaceutical Manufacturers Association. At a 
recent meeting of the joint committee, presided over by 
Dr. Snyder with Dr. Vanderkleed acting as secretary, 
the plan of interim revision as proposed by Dr. E. 
Fullerton Cook, Chairman of Revision of the U. S. 
Pharmacopoeia, was accepted by a resolution adopted 
by the Joint Contact Committee. 

The plan calls for an annual supplement to the U. S. 
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NEW DEAL IN 


Pharmacopoeia. A feature of the plan calls for an- 
nouncement in the pharmaceutical press of the mono- 
graphs in the U. S. Pharmacopoeia which are under 
review. This does not mean that all of the monographs 
being considered will be changed, but it does mean that 
changes in these monographs are requested by some 
interested parties and that the sub-committees charged 
with these monographs are considering them with a 
possibility that will be changed. 

After consideration of the monographs in question 
by the various sub-committees of the monographs in 
question, the sub-committees will report their findings 
to the General Revision Committee. If changes are 
considered important, they will be embodied in page 
proofs and widely distributed. At an appropriate time, 
the Executive Committee of Revision, or such members 
as are responsible for monographs under review, will 
hold a hearing in Washington, when those interested 
will be invited to submit briefs or further recommenda- 
tions. 

One of the main considerations in this new plan of 
annual supplements is to give interim revisions the 
force of law. Recently the question had been raised as 
to what force a mere correction sheet would have in 
law when the original U. S. Pharmacopoeia did not 
show that any corrections had been issued and com- 
plete new monographs containing the corrections or 
changes had not been issued. Now the entire mono- 
graphs will be rewritten containing the new language; 
these will be published in annual supplements, and it 
will become the duty of every user of a Pharmacopoeia 
to watch these supplements. 

The list of monographs which are now under con- 
sideration, and the questions raised regarding these 
monographs follows. However, the Revision Com- 
mittee states that it is likely that other monographs 
will subsequently be announced as additional questions 
are constantly being brought to the attention of the 
Revision Committee. Also when this announcement is 
learned of throughout the industry, many people with 
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problems will submit them promptly because of the fact 
they are now promised action concerning them. 

After the hearing in Washington, the Executive 
Committee will meet with members of the Food and 
Drug Administration so that these officials can give the 
benefit of their experience with the monographs under 
consideration. When all the facts are presented, the 
Committee of Revision will draft the revised mono- 
graphs and these monographs will be officially pub- 
lished in the Annual Supplement to the U. S. P. XI, 
this to appear January first of each year, and the new 
standards contained in the Supplement to become 
official six months later, or on July 1. 

The monographs now under consideration are: 


Sub-committee on Biological Assays—No. 3 
C. W. Edmunds, Chairman 

Ergot—Attention has been called to the incomplete °ea 
extraction of Ergot, as a preliminary step . oe 4 
in the assay, when Type Process C is 
used. This applies particularly when the 
drug Ergot is assayed for admission to 
the port, but is not so serious in the Fluid- 
extract assay, as that preparation is not 
to be adjusted, and only a minimum 
potency is required. For the complete ex- 
haustion of Ergot in the assay process, an 
additional extraction is required. 

Liquor Parathyroidei—It has been 
suggested that details should be given in 
the assay for determining the blood cal- 
cium of the test animal. 

Tinectura Aconiti—A further study 
of the assay is believed desirable, although 
the reports indicate the U. S. P. XI pro- 
cedure as quite satisfactory. It has been 
suggested that a detailed method for de- 
termining the pH of the tincture be 
included. 


E. FULLERTON COOK 


JOHN PAUL SNYDER 
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Sub-Committee on Botany and Pharmacognosy—No. 5 
EK. L. Newcomb, Chairman 

Digitalis and Ergota—The necessity for a require- 
ment for air-tight and moisture-proof containers for 
transportation and storage of digitalis has been ques- 
tioned. 

Scilla—A_ control over the method of drying is 
asked. This is impossible for the U.S. P. to enforce. 
Sub-committee on Proximate Assays—No. 6 
C. B. Jordan, Chairman 

Fluidextractum Ipecacuanhae—A_ lower alka- 
loidal content requirement has been urged. The import 
records and other facts are being studied. 

Ipecacuarnha—A lower alkaloidal content has been 
urged. 

Nux Vomica—The assay of this drug is under re- 
view. A wider tolerance is requested, and a return to a 
total alkaloidal standard instead of a_ strychnine 
standard is asked. 

Tinctura Nucis Vomicae—The assay of this tinc- 
ture is being studied. 

Opium—It is suggested that in the directions for 
washing with menthanol at the end of the assay, there 
should be modified directions calling for either actively 
boiling of the mixture or additional washings. 

Tinetura Opii—This assay is again being studied. 

Tinctura Opii Camphorata—The assay method is 
being reviewed. It has been recommended that the 
Pharmacopoeia permit the adjustment of the morphine 


content by dilution, or by the addition of tincture of 


opium if the need is indicated by the assay. The 
present directions permit a pharmacist to make the 
product. This would not be true if an assay was re- 
quired for the completion of the tincture. 

Assay of Mydriatic Drugs and their Prepara- 
tions—These assays are being reviewed. 


Sub-committee on Inorganic Chemicals—No. 7 
John C. Krantz, Jr., Chairman 

Antimonii Et Potasii Tartras—A criticism of the 
arsenic test has been received. It is thought that per- 
haps the allowance of arsenic is too great. The test 
allows 0.0001 Gm. of Arsenic Trioxide. 

Aqua—It is proposed to add an official text for 
potable water. Standards for this have been proposed 
by the sub-committee. 

Aqua Destillata—It is proposed to change the 
residue, on the evaporation of 100 cc. of distilled water, 
from 0.0005 Gm. to 0.001 Gm. 

Bismuthi Subcarbonas— It that the 
tests for alkalies and earths lead to an erroneous result, 
on account of the incomplete precipitation of the 
Bismuth Sulfide. 

Bismuthi Subgallas—It is recommended that this 
salt be dried to constant weight in vacuum at approxi- 
mately 56° C. instead of 100° C. as now required. 

Bismuthi Subnitras—The criticism for the un- 
satisfactory character of the tests for alkalies and 





is believed 
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earths, under Bismuthi Subcarbonas applies here. The 
monographs for Bismuthi Subgallas and Bismuthi Sub- 
salicylas, in similar tests, provide for full sulfide 


precipitation. 

Hydrargyrum Cum Creta—A wider tolerance has 
been urged. It is now from 37 per cent to 39 per cent. 

Liquor Sodii Hypochloritis—A modification of the 
assay seems to be necessary for the stronger solutions. 
It is suggested that 3 cc. of the solution be taken for 
assay instead of 5 cc., and that 2 Gm. of Potassium 
lodide be used instead of 1 Gm. 

Magma Magnesiae—The “Heavy Metal Test” re- 
quires clarification, to make it clear that the standard 
lead solution is made up to 50 ce. and that the diluted 
hydrochloric acid is not added to it. Without this 
change the test is made much more severe than was 
intended. 

Magnesii Carbonas—The official requirement for 
magnesium oxide content is under discussion. There 
would seem to be reason for raising the amount of 
equivalent oxide permitted. 

Massa Hydrargyri—The tolerance is believed to be 
too narrow. It is now from 32 per cent to 34 per cent. 

Sodii Salicylas—It is recommended that the defini- 
tion read “is odorless, or has a faint characteristic 
odor.” 

Spiritus Ammoniae Aromaticus—A need for a 
change in the storage statement is believed necessary. 
This should authorize the use of ampuls or other 
closures not subject to attack by alkalies. The present 
requirements permit only glass-stoppered bottles. 

Unguentum Belladonnae—It has been recom- 
mended that the tolerance be widened. 

Unguentum Hydrargii Forti—It has been recom- 
mended that the tolerance be widened. 

Unguentum Hydrargii Mite—It has been recom- 
mended that the tolerance be widened. 

Unguentum Zinci Oxidi—It has been 
mended that the tolerance be widened, and the assay 


recom- 


has been questioned. 

Zinci Sulfas—It has been recommended that the 
tolerance be widened. It is believed that the test for 
alkali and alkali earths is unsatisfactory, and that it 
should be rewritten. 

Sub-committee on Organic Chemicals —No. 8 
George D. Beal, Chairman 

Arsphenamina— It is suggested that a wider range 
be given for the amount of N10 NaOH required in the 
test following “Tests for Purity.” 3.9 to 4.2 ee. is 
allowed. The wider range would suggest 2.9 to 4.1 ce. 

Carbromalum—The suggestion has been made 
that the upper melting point figure should be raised 
from 117° to 118° C. This is being checked. 

Dextrosum—It has been suggested that the Phare 
macopoeia require that solutions of Dextrose shall be 
labelled in terms of U.S. P. (hydrous) Dextrose, to in- 
sure the exact meaning of labels. 


(Continued on page 602) 
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REVIVING THE DRUG ACT 


The matter of a new Food and Drugs Act has again 
become active. Ole Salthe, Senator Copeland’s aman- 
uensis, has held in New York three conferences with 
the industries which would be affected by such a law. 
One conference was held with the drug manufacturers, 
another with the cosmetic manufacturers, and a third 
with the food manufacturers. At each of these con- 
ferences Enforcement Chief Walter G. Campbell of the 
Food and Drug Administration was present as an in- 
terested party. 

The bill which is to be drafted is to be drafted jointly 
by Senator Copeland and Representative Chapman, 
Chairman of the House Committee which will consider 
the bill. Senator Copeland has stated that the bill will be 
drafted independent of the Department of Agriculture, 
but it is natural that Mr. Campbell should be allowed 
to express his views on a new bill the same as manufac- 
turers should be allowed to express their views. There- 
fore, it is explained, the presence of Mr. Campbell at 
these conferences is not to be taken as indication that 
the Department of Agriculture will have any undue in- 
fluence in the drafting of the bill. 

The major associations in the industry are taking the 
view that the only proper position is to work with 
Senator Copeland and Mr. Salthe in a determined 
effort to draft a bill that can be enacted. Since the last 
bill was defeated on the Senate insistence that adver- 
tising control be in the Department of Agriculture and 
the House insistence that it be in the Federal Trade 
Commission, some entirely new method of controlling 
advertising is anticipated in the new bill. Since the 
defeated bill was acceptable to the major part of the 
industries affected in most respects when it passed the 
Senate and even when it came out of conference, parts 
of the bill other than its advertising provisions, might 
not be changed to any great extent. It is certain, how- 
ever, that insistence will be strong, that the punitive 
character of the bill be changed if the bill is to be so 
great in scope and so sweeping in its provisions. Most 
people want a very short and simple bill if it is punitive 
in character, although they are willing to accept a long 
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bill if it is merely civil in character. Certainly, say 
these people, the situation is not such that a drastic 
law with jail sentences for every minor violation is 
necessary. The idea of a new bill is mainly to give the 
government the right to keep off the market products 
which are dangerous to health; include cosmetics and 
devices under the bill; eliminate the necessity of the 
government proving fraud in cases of misbranding; and 
otherwise give the government such a bill as will make 
possible more effective control of the abuses which 
exist. Since drug products are sold mainly on the 
therapeutic claims made for them, and since these 
therapeutic claims are made in advertising as well as 
upon the packages, effective control can only be brought 
about by including some sort of control of advertising 
in the bill. Similarly, some sort of control over the ad- 
vertising of cosmetics and foods must also be included 
in the bill. 

Since the original Tugwell Bill was drafted by the 
Department of Agriculture and given to Senator Cope- 
land to introduce, and since subsequent bills retained 
much of the form and scope of the original Tugwell 
Bill and also included the provision that the Depart- 
ment of Agriculture have jurisdiction under the adver- 
tising provisions of the bill, a new bill drafted by the 
House and Senate independent of the Department of 
Agriculture might be quite different from any of the 
bills thus far presented. Therefore, very careful study 
of the bill might be necessary, together with public 
hearings to work out the kinks. If a start could be 
made with S. 5—the last Copeland Bill—much time 
and trouble could be saved. 

The difficulty with the situation is the same as it has 
always been, namely that the entire industry does not 
see eye to eye. The American Drug Manufacturers 
Association, the American Pharmaceutical Manufac- 
turers Association, the Proprietary Association, and the 
Toilet Goods Association were willing to accept S. 5 
as it passed the Senate although each group had some 
objections to it. All of them were of the opinion that 
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DRUG SECTION AT SKYTOP 


The Fall Meeting and Golf Tournament of the Drug, 
Chemical and Allied Trades Section, of the New York 
Board of Trade was well attended and very much en- 
joyed by those in attendance. Over one hundred mem- 
bers of the section attended the two day meeting held 
at Skytop Lodge, Skytop, Pa., on Friday and Saturday 
October 23, 24. Business meetings were held each morn- 
ing, and golf was played each afternoon. 

At the opening business session on Friday morning, 
which was presided over by James C. Chilcott, Chair- 
man of the Section, James F. Hoge, Counsel for the 
Proprietary Association, gave a most interesting talk on 
the Robinson-Patman Law and the proposed Food, 
Drug, and Cosmetic Act. 

Mr. Hoge praised the course now being followed by 
Senator Copeland and Representative Chapman in ob- 
taining views of affected interests, as well as the con- 
sumer for consideration in drafting the new measure. 

“This is an enlightened approach and best of all an 
objective one,” said Mr. Hoge. ‘Heretofore there has 
been a dearth of objective consideration. The move- 
ment at times has been characterized predominantly by 
emotion and sentimental aspects, prejudicial attitudes, 
advocacy of peculiar economic or political philosophies 
of particular groups, exaggeration of abuses, self-ap- 
pointed consumer championship, and disproportionate 
distribution of virtues and vices. 

“At times, everything but what should be included in 
a proper law has seemed to be the major consideration. 
That is not a criticism of only one side of the contro- 
versy. It applies to both sides, and with neither con- 
demnation nor exculpation for either side, we may wel- 
come what appears to be the dawn of a real objective 
approach to the subject, sharpen the sense of respon- 
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sibility on the industrial side to move up to the line of a 
similar course and, in so doing, hail the beginning of 
the end.” 

Mr. Hoge said that during the four years of contro- 
versy over new food and drug legislation there had been 
“too much camouflage—too little candid, cogent, con- 
cise statement of positions and reasons for them, and 
too many meaningless monologues and chanted 
choruses. Too frequently the phrase “fair and reason- 
able legislation” has been spoken as a confession without 
bespeaking a conversion. 

“This year under an objective approach industry can- 
not state its position platitudinously; it cannot talk in a 
vacuum. It must, if it would present itself in a fair 
light before the public, stand up and be counted on 
precise provisions and concrete causes. 

‘In order to formulate the industrial attitude, the in- 
dustrial approach to such consideration should be enter- 
tained. Shall the Act be punitive or regulatory? If the 
Act is to be severe in its penalties, then it should be 
specific and clear in its provisions and the provisions 
should not be elastic in scope, covering anything but the 
abuses contemplated at the time of enactment. 

“Tf it is to be regulatory, allowing the administrator 
some flexibility, then it should not be punitive except in 
those connections in which punishment is deserved and 
can be meted out without the opportunity for injustice. 
If the bill follows on this principle, the essential con- 
sideration for the industry is that access to the courts be 
not obstructed, that restraints be available to enjoin 
abuses of administrative discretion, that inadvertent, 
inconsequential infractions be dealt with in an adminis- 
trative, and not punitive, way. With this objective met 
the industry will not be justified in exaggerating the im- 
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portance of definitive provisions on which it may not 
be able to agree with the proponents of the legislation.” 

A most interesting sound film— “The Wonder World 
of Chemistry’’—was presented by R. A. Applegate, 
Assistant Director of Advertising, E. I. duPont de 
Nemours & Company. 

The second business session held on Friday morning 
opened with a discussion of Recent Labor Enactments 
by Ernest A. Gross, of the Legal Department of the 
National Association of Manufacturers. Mr. Gross dis- 
cussed the Walsh-Healy Act, the Wagner Labor Rela- 
tions Act, and the Social Security Act. 

The next talk was given by Dr. Joseph F. Montague, 
a practicing physician in New York, author of several 
popular books on health, and publisher of the “Health 
Digest.””. Dr. Montague spoke of the fact that the 
medical profession owes a debt to the drug and chemical 
manufacturers for the new and improved medicines that 
they have produced. With these new and improved 
implements the medical profession is able to effect 
diagnosis and effective treatment of diseases much more 
readily. 

He spoke of the great rise of public interest in health 
subjects and of the fact that self-medication is entirely 
proper within limits. He declared that the patients 
coming into his office today have quite an extensive 
knowledge of medicine, whereas twenty-five years ago 
they knew practically nothing. Today, due to their 
reading on subjects of health, they are as well informed 
as many doctors were twenty-five or fifty years ago. 

Because of this knowledge on the layman’s part, the 
drug manufacturers must be very careful regarding the 
statements made concerning their products. The layman 
can often tell when these statements are not true and 
thus these statements, instead of aiding in the sale of 
the products, have just the opposite effect. 

Dr. Montague expressed the thought that manufac- 
turers could save themselves in the marketing of prod- 
ucts if they would consult with physicians who are alert 
to the changes taking place in the field of medicine. 
Since physicians are in touch with the public who are 
using medicines, and since alert physicians are con- 
stantly seeking new and improved methods of treating 
diseases, they can guide manufacturers as to what prod- 
ucts are apt to become popular and what products are 
apt to decline in use. 

Dr. Montague was perhaps the first man to use 
psyllium seed in this country, having imported some 
before the product was offered on this market. He in 
close touch with this product during its rise to fame and 
its subsequent decline in popularity. Many times he 
was able to give advice to manufacturers as to whether 
or not they should enter this market and in what form 
they should offer a psyllium seed product. 

Horace W. Bigelow, Counsel for the American Drug 
Manufacturers’ Association, spoke on the “Trend of 
Legislation.”’ He prefaced his remarks by stating that 
he was only expressing his personal opinions. He told of 
the increase in the number of laws which affect the in- 


586 


The Drug and Cosmetic Industry 





He also 


dustry as compared with thirty years ago. 
spoke of the socialistic trend of recent legislation. 

Mr. Bigelow expressed his confidence in Ole Salthe, 
associated with Senator Copeland, and said that he be- 
lieved that the industry should work with Mr. Salthe in 
an effort to have enacted a new food and drugs act. 

An informal dinner was held on Friday evening at 
which an address was given by State Senator Joseph 
Hanley from Perry, N. Y. Senator Hanley’s address 
was thoroughly enjoyed by everyone present. 

At the closing informal dinner on Saturday evening, 
the golf prizes were distributed by Elhott Odell. 
Mr. Chilcott closed the dinner by calling upon those 
present to expect a letter from the Section some day 
asking them whether or not they wanted another meet- 
ing next fall. Mr. Chilcott explained that the meeting 
was an experiment to find out whether or not there was 
a demand among the members of the Section for such a 
meeting. He stated that the officers of the Section had 
purposely refrained from attempting to ‘“‘oversell” the 
meeting, leaving the attendance strictly up to the 
wishes of the membership. While all in attendance 
were enthusiastic regarding the meeting, Mr. Chilcott 
asked them not to express their opinions at that time 
but to wait until some future date when they received 
the letter from the Section. 

The arrangements for the meeting were most efficient- 
ly handled by the secretary of the Section, Ray C. 
Schlotterer. Transportation to Skytop on the special 
train was made most enjoyable by a special coach and 
a special refreshment car. The business meetings were 
called on scheduled time, and practically all the mem- 
bers at Skytop attended both the business sessions 
from start to finish. The informal dinners were also 
started on scheduled time with all members present. 

The golf tournament was under the direction of 
Charles E. Kelly, of Hagerty Brothers, who acted as 
chairman of the committee. He was assisted by John P. 
Remensnyder, of Heyden Chemical Corporation, and 
Eliott Odell, of ‘Drug Trade News.” 

The winners of the golf prizes are: 

Low gross medalist, Paul Miller, of the International 
Cellucotton Products Corp. 

First flight, low net, P. Val Kolb, of the American 
Agricultural Chemical Co.; second low net, R. W. 
Whitney, of the Hinde & Dauch Paper Co. 

Second flight, low net, Robert Kramer, of the Th. 
Goldschmidt Corp.; second low net, Hugh Craig, of 
the “Oil, Paint and Drug Reporter.” 

Kicker’s handicap, first, R. Gordon Smith, of Seeley 
& Co.; second, J. G. Kelnberger, of the Scholl Manufac- 
turing Co.; third, E. J. Maguire, of the Grasselli Chem- 
ical Co.; fourth, Paul L. Miller, of the Lotte Chemical 
Co. 

Highest score, Andrew H. Gerndt, of the H. Clay 
Glover Co. 

Special recognition of honesty, accuracy, and _all- 
round fortitude, Dr. E. L. Newcomb, executive vice- 
president and secretary of the National Wholesale 
Druggists Association. 
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SKYTOP CONTEST 


When we undertake a con- 
test weYdo not believe in 
making it too easy. The trick 
is to identify the men on this 
page by looking at the backs 
of their heads. All of these 
men were at the Skytop meet- 
ing of the Drug, Chemical and 
Allied Trades Section of the 
New York Board of Trade, and 
all are well known in the in- 
dustry. 

The idea was suggested to 
us by Turner Currens of the 
Norwich Pharmacal Company 
who said*®something about 
giving a tube of Unguentine to 
the one who guesses the most 
names correctly. Frankly we 
would like to have a lot of 
winners with perfect scores so 
that Turner will close the year 
with an increased distribution 
of his products. So if you have 
any difficulty drop us a line or 
call us up and maybe we can 
help you. 
ky The only rule of the contest 
is that you must name the 
men in order starting at the 
lower left hand corner of the 
page, continue up the page, 
then go across the top cf the 
page, and then continue down 
to the lower right hand corner. 

Also we have to have a 
closing date so as not to run 
afoul of the Post Office De- 
partment, so all letters must 
reach us by November 30 and 
then we can announce the 
winners in the next issue. Per- 
haps Turner Currens will give 
some of his lesser known prod- 
ucts for second, third, fourth, 
and other prizes. Do not fail 
to enter the contest, the more 
there are, the better record 
for Turner. 
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NASAL 


The nasal mucous mem- 
brane difficult to treat. 
Although it is true that of all 
of the types of preparations 
intended for medication of 
the nose, only the gases can 
spread themselves over the 
entire surface of the complex 
and sensitive nasal 
membrane, nasal sprays rep- 
resent a more convenient, 
less complicated and expen- 
sive, and more popular form 
of nasal medicament. 

Nasal sprays, which con- 
sist of finely divided particles 
of liquid mixed with air to 
form a mist, stand next to the 
gases in pervading properties. 
Spraying, also known as nebu- 
lization and atomization, is all 
too often incorrectly carried 
out by the majority of the 
laity, and the manufacturer of 
nasal sprays ought to include 


IS 


mucous 


in the directions for use the 
correct method for using a 
nasal spray. If a nasal spray 
is sprayed into the nose in one 
direction only, the treatment 
is unsatisfactory and incom- 
plete. A nasal spray should 4 
be sprayed first horizontally 
to insure reaching the inferior 
meatus. The patient should then gradually incline his 
head backward, while continuing to use the “atomizer” 
or “nebulizer,” so that as much as possible of the other 
portions of the complicated nasal passages may be 
medicated. 

If the medication is intended for the nose only, the 
patient should be instructed to keep the mouth closed, 
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and to breathe through the nose while using the nasal 
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SPRAYS 


spray. Coarse sprays are 
superior to fine sprays for the 
medication of the nose and 
the pharynx or gullet, due to 
the fact that they dislodge 
secretions more readily and 
do not produce very much 
effect on the deeper respira- 
tory passages. Although 
sprays are less efficacious for 
cleansing than are nasal lo- 
tions, douches and irrigants, 
they are more safe, and more 
likely to insure greater dis- 
tribution if correctly applied. 
In those nasal mucous 
membrane conditions which 
are characterized by pro- 
fuse secretions, aqueous solu- 
tions are usually inadvisable, 
because they frequently in- 
crease the irritation. The 
profuse, watery secretion it- 
self suffices for cleansing the 
mucous membrane. In such 
conditions, the oily sprays 
are much more suitable and 
are tolerated better. Light 
liquid petrolatum is the best 
vehicle for such sprays. 
Small quantities of volatile 
oils or volatile oil products 
are often used with liquid 
petrolatum, but the manu- 
facturer must keep in mind that there is a wide degree 
of variability among the volatile oils and their deriva- 
lives. [In general, about 1 per cent. of volatile oil in an 
oily spray is soothing, say, in acute catarrhal inflamma- 
tion, and high concentrations—up to 25 per cent.—are 
useful stimulating applications in some chronic condi- 
to illustrate individual distinctive 


tions. However, 


characteristics among the members of the volatile oil 
136: 
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By A. Richard Bliss, Jr. 
Ph.D., M.D., LL.D. 


group, 4 per cent. of menthol is irritative and likely to 
increase congestion, while 1 per cent. of eucalyptol is 
soothing. 

The solubilities of the agents one is considering as 
potential ingredients of a nasal spray are important. 
The volatile oils and their derivatives are but slightly 
soluble in water. As a rule, substances which are sol- 
uble in oils are soluble also in liquid petrolatum. An 
important exception to the 
last statement is epinephrine. 
Ephedrine, on the other hand, 
is soluble in liquid petrola- 
tum, but the solution will be 
turbid if the drug is not dry. 

It is well for manufacturers 
to consider the claims of some 
writers that the continuous 
or excessive use of epinephrine 
on inflamed mucosae has 
caused chronic turgescence of 
the mucous membranes. 
Another matter of interest to 
those who are considering 
epinephrine as a potential in- 
gredient of nasal sprays is 
that the constriction of the 
blood vessels which results 
from the local application of 
this drug to mucous mem- 
branes, and which so often 
affords welcome though eva- 
nescent relief to the patient, 
is rapidly followed by dila- 
tation of the vessels, so that 
this secondary effect of the 
drug in congestive nasal con- 
ditions may serve simply to 
aggravate the original con- 
dition. 

Ephedrine, because of its 
milder and more prolonged 
action, is more suitable for 
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such nasal purposes, as, for example, in the “stopped up 
nose’ of acute coryza. A 1 per cent. solution of ephe- 
drine in liquid petrolatum usually represents an ade- 
quate concentration for nasal use. Very small quanti- 
ties of volatile oils may be added to make the oily spray 
more pleasant. High concentrations of ephedrine in 
oily vehicles and of its water-soluble salts in aqueous 
solutions are very likely to result in absorption with 
insomnia and anxiety as a re- 
sult of its systemic action. 
Attention is called also to the 
reports clinicians 
that ephedrine occasionally 
produces allergic dermatoses, 
with eczemas and erythema, 
after local application. 

Surfaces which do not 
normally come into contact 
with water are usually ir- 
ritated by it because of 
osmosis. This may be avoided 
by using isotonic solutions 
(f. t., 0.75 per cent. Sodium 
Chloride). Isotonic, slightly 
alkaline aqueous nasal sprays 
are suitable for simple deter- 
gent or cleansing purposes. 
Suitable flavoring agents, in 
small quantities, are obvious- 
ly, desirable additions to 
nasal sprays. Two common 
illustrations of sprays of this 
type follow. 


Alkaline Arom. Solution, N. F. 


Potassium Bicarbonate 20.0 parts 


of some 


Sodium Borate. ...... 20.0 parts 
V0) 2 ee 0.5 part 
Bucatyptol «.......6<... 1.0 part 
Methyl Salicylate... .. 0.5 part 
Methyl Salicylate... . . 0.5 part 
Tincture of Cudbear... 20.0 parts 
(15) 50.0 parts 
2 re 100.0 parts 
Distilled Water, enough 
tomake...........1000.0 parts 
EWING GALLOWAY 
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This preparation was formerly known as ‘Alkaline 
Antiseptic Solution; not the change to ‘“‘aromatic.”’ 


Compound Solution of Sodium Borate, N. F. 
“Dobell’s Solution” 


SA MEMIIANIE BNR os oy SN rege Sat aise nis min eieieeek Sos 15 parts 
Bodmin WsICANDONBte , . go.6 desig sik oe ee weed ee es 15 parts 
POOR ECE | & SS 0 ES a neers ira ane rere 3 parts 
BOURNE RMNR ie gs cos tse sarn hse oie ciec se fnse aa SS Nche ese wie ata 35 parts 
Distilled Water, enough to make................. 1000 parts 


Both of the foregoing solutions contain from about 
114 to 2 per cent. of borax and of sodium or of potassium 
bicarbonate. Either solution, mixed with an equal 
volume of warm water, forms an acceptable detergent 
spray or lotion for the mucous membrane of the nasal 
passages. As already stated, aqueous solutions in gen- 
eral are contraindicated in acute nasal inflammations, 
and this statement is especially applicable to the alka- 
line, aqueous solutions, because they are prone to in- 
crease the swelling of the mucous membrane and make 
the “stopped up nose”’ feel worse. 

Incidentally, it is only the unclean nose which de- 
mands and which may be benefited by detergent solu- 
tions. The habitual daily use of a cleansing solution is 
not only quite unnecessary, but even potentially harm- 
ful, for ordinarily the nose takes care of its own cleansing 
by means of its own mucous secretion—a secretion, by 
the way, which functions also as a mechanical pro- 
tectant and emollient. Habitual “washing” of the nose 
removes the normal, thin coating of nasal mucus, and 
thus deprives the membrane of its natural protection, 
may result in the production of edema of the nasal 
mucosa thereby lessening resistance to infection, and 
serve to maintain a nasal catarrh which will not im- 
prove until this unnecessary daily ‘“‘washing”’ treatment 
is discontinued. 

The nasal mucous membrane is very sensitive to dry 
and to cold air, and it is generally desirable to advise 
the users of detergent nasal solutions to apply a pro- 
tectant, soothing, oily spray after the cleansing solution 
has been used. 

The sensitive, complicated mucous membrane of the 
nasal passages insures against the possibility of securing 
any practical and useful antiseptic action through the 
use of nasal sprays. The nearest potential simple ap- 
proach is possibly through the use of solution of hydro- 
gen dioxide, but the dilution of this agent demanded by 
the sensitive nasal membranes makes even this of ques- 
tionable value. The efficacy of the aqueous nasal spray, 
consisting of 4% per cent. each of picric acid and of 
sodium alum in physiological saline solution, against the 
specific cause of acute anterior poliomyelitis (“infantile 
paralysis”) has not yet been officially decided. 

Astrigent nasal sprays should be quite dilute and used 
with care. In excessive concentrations alum and zinc 
sulfate have caused loss of smell. 

The formulas below are offered for experimentation 
purposes. 
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Resorcinol Spray 


ESESOMMBON 6 595 45 Sa isies oot MEE ee eh ot 16 parts 

INR te, coins, Gh cas, ch ah salen ay am asinne a Cea eee 66 parts 

Distilled Water, enough to make................. 1000 parts 
Zinc Astringent Spray 

PAC HORAOTIOO s ic/oes. 555. sone esa Oe ole een oe 0.5 part 

MARL GHERESEO 2 aco o oe Sekai os tthe ete ot ee 1.0 parts 


Distilled Water, enough to make............ 1000.0 parts 


Tannin Spray 


BARING HN CIOS .go kiss vistas eamiarre eos 10 parts 

Me OEENR le cote ty Bc tse i aster eae ‘ 30 parts 

Distilled Water, enough to make................. 1000 parts 
Alum Spray 

POMUARTA Snares ts asa ape ee SUT 1.0 parts 

RDHIGIRECRICLONING 625.555 92-6 asin sles 0.5 part 


Distilled Water, enough to make............... 1000.0 parts 


Pictic Acid—Sodium Alum Spray 


POCA 5.5 2-5, 2S eins a Ss oats tee eee 5 parts 
RUNG RN 3 sven a aio nian ie Ne. eter or awake ce 5 parts 
Physiologica] Salt Solution, enough to make...... 1000 parts 
Burow's Spray 
Solution of Aluminum Acetate................... 100 parts 
Distilled Water, enough to make................. 1000 parts 
Simple Ephedrine Spray 
[Dre ech Ctey (C117. 9 Sena ae ce eee ee 10 parts 
Light Liquid Petrolatum, enough to make......... 1000 parts 
Compound Ephedrine Spray 
Pp edeMe (ORICM) Ss .529:5.5 60 elie d Orci nema me 10 parts 
CONTI C D0 ae a ee ecg ar ere oer eee 6 parts 
IVIC HENLEY estos cits Grane kin Sel teeta een kee toe pane 3 parts 
CTC 0S" 7 aa go ee een a 3 parts 
Light Liquid Petrolatum, enough to make....... ».. 1000 parts 


Adrenal Spray 


Desiccated’Supraronals. .........05056. ¢20)5 55000508 10 parts 
ETTEATE (CE eet ROPE rete me eR Pa 10 parts 
NACTRUION 222i trap eSyaiasausisa Rn a eee 3 parts 
Light Liquid Petrolatum, enough to make......... 1000 parts 
T-M-E Spray 
RUAN oe o0 cst oiaxeos eacastenens Sap eramaeenense 0.5 part 
1 PETE C0) | re coca ee rarer Ee 0.3 part 
LOUPTEELEY CF) ERR a cea Re oP ee ee mn 10.0 parts 


Light Liquid Petrolatum, enough to make....... 1000.0 parts 


Pine Needle Spray 


Oillol Pine INGOGIES: |... 6c60h-¢ reso cs aiesierc dso aals 
Oil of Eucalyptus . 
MMCHURON io oorsiad ares. sesiaree ae 
Light Liquid Petrolatum, enough to make....... 


10.0 parts 

10.0 parts 

0.3 part 
1000.0 parts 


Douglas’ Nasal Spray 


DLC Ct] Ee ROM Eee ee fie ee dae AES, Ren ten ae 5.0 parts 
UTES IS, C15 [oP el eae oR Rach nn Sepa ne UAC Ren 10.0 parts 
(1 EEL) [Eee rea aaa ook i ter Sees AM ea 16.5* parts 
OURO oh cee Rae p athe Sl cee es 16.5* parts 
Light Liquid Petrolatum, enough to make...... 1000.0 parts 


(*The author of this article questions the advisability of these 
two concentrations.) 


(Continued on page 595) 
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THE TREND IN COSMETICS 


“According to TorLeT ReEQuisiTEs, the past month 
has again been characterized by the trading up influence, 
with many new perfumes making their appearance in 
the market and with gift sets, compacts, and gift items 
generally, running to more luxurious and more expen- 
sive presentations. Perfumes especially have been fa- 
vored and many new exciting numbers have been intro- 
duced, ranging from dainty florals to modern Orientals. 
Christmas sets in attractive and luxurious combinations 
are still coming and there seems to be no end to the 
splendid combinations and beautiful packages and 
wrappings. Bath luxuries continue to grow in popular- 
ity and we have a number of inviting packages to show 
for the month. Compacts are increasingly useful and 
lovely and the trend seems definitely toward the single 
compact with a large powder well, with the assumption 
that milady prefers to carry a separate rouge compact or 
case.” 

Among the new perfumes are Parfumerie de Ray- 
mond’s “Deviltry’; Kathleen Mary Quinlan’s, 
“Rythm”; Lengyel’s ‘Parfum Imperial’; Worth’s 
“Projects”; Rubinstein’s “Town” and “Country”; 
three by Rinelli; Vigny’s“*Echo Troublant”’; Molinelle’s, 
“Venez Voir’; Ballarde’s three flower scents; and Coty’s 
“Le Vertige.”” Added to those which were discussed in 
“Perfume Parade” last month, this brings the total of 


perfumes recently introduced by first-line houses to 
well over twenty. No better evidence is needed to show 
that “happy days are here again” and it has been many 
a year since such widescale preparations have been 
made for a buying season. 

Meantime the evidences of the demand for better 
merchandise continue to pour in from every side. Buy- 
ers of cosmetics in department stores report to TOILET 
ReguisiTeEs that the unit purchase has increased from 
one-third to almost one-half as compared with the same 
period of last year. The consumer has money and is 
prepared to spend it and by this time practically all 
buyers have climbed on the band-wagon for higher- 
priced merchandise. There is already talk that manu- 
facturers will be short of merchandise to satisfy the 
demand, for neither they nor the retailers have been 
encouraged in recent years to anticipate anything like 
the current trading up psychology. 

The coronation trend develops along conventional 
lines favoring the more old-fashioned flower scents and 
bouquets, with some specialties, such as leather, etc., 
finding attention in the better type shops. London 
jewelers report a demand for Oriental designs for brace- 
lets, rings and chokers in anticipation of the coronation 
ceremonies which makes the return of the heavy Eastern 
scents more than a possibility. They were very much 
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in use 26 years ago during the coronation of George the 
Fifth. 

Modern bathroom decorations continue to have an 
effect upon the demand for bath-crystals, toilet essences 
and other bathroom necessities. Quality frequently 
counts less in the eyes of many customers than the color 
of the contents which is supposed to match the color 
A well-known nail brush 


selections 


scheme of the bathroom. 
manufacturer offers twelve distinct color 
which shows the extent to which this fashion has de- 
veloped. 

Department and drug store buyers report an increas- 
ing demand for deodorants from their men customers. 
This type of product is developing into an important 
men’s item. A line of toilet essences with a decided 
deodorant appeal, sold as a man’s preparation, is finding 
good reception at the more highly priced toilet counters. 


Tryouts with men’s gift combination packages of 


shaving necessities, made by a leading drug store before 
the start of the Christmas sales, have shown that the 
packages containing four or five articles are selling more 
easily than those with fewer, even when offered at a 
somewhat higher price. The manager of this store 
expects that the same will hold good through the 
Christmas season and that on the whole the bigger 


package is a better investment. 


The adoption of the new multiple price policy by the 
leading five and ten cent stores is rapidly changing the 
position of these stores as cosmetic buyers. Although 
one of the biggest chains had let it be known only a 
short while ago that it would not raise the price limit of 
its toilet goods counter above 20 cents this self-same 
organization is now handling several toilet articles, 
costing more than 50 cents in some of its stores. The 
explanation is that the five and ten cent stores are deal- 
ing today with a better type clientele than in the past 
and that the customers are forcing the hand of the 
buyers. 

This year’s feature of fair and carnival merchandising 
has been the increasing sale of well-known cosmetic and 
perfume brands to the bigger operators of chance and 
Fair crowds have improved in appearance 
and spending power. Branded merchandise goes better 
with this type of player. The bulk of the business is 
sull done of course with unbranded merchandise, made 
for the special requirements of the carnival trade. The 


skill games. 


sale of cosmetics through carnival outlets has very much 
grown in recent years and deserves the attention of cos- 
metic laboratories, equipped to handle it. The connec- 
tion is best made through the various premium and 
carnival merchandise houses in New York, Chicago, 


Cincinnati and other large cities. 
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TESTED FORMULAS 


Vanishing Creams 


By Joseph Kalish 


With this article we start a series which, with the 
help and suggestions of our readers, we hope to continue 
until all of the major cosmetic items have been covered. 
Each month we will prepare a single product according 
to a variety of formulas and up to the time that the 
article must be written we will observe the changes that 
occur during aging. Our major concern will be with 
physical properties and stability of the preparations, 
insofar as they can be observed over a period of time; 
cosmetic properties, unless they can be definitely 
measured, must be left to the advertising agency. 

Vanishing creams, foundation creams, hand creams, 
etc. differ little in their fundamental constitution, al- 
though there may be some variation in formula. These 
products are oil-in-water emulsions, oil being a generic 
term in this case since oils are present, if at all, in small 
amounts. The classical formulas consist of a soap, an 
excess of fatty acid, and water. Other ingredients to be 
mentioned and discussed later must be included in a 
satisfactory cream. 

Soap is not usually incorporated in the cream as such 
but is made by the addition of an alkali which neutral- 
izes part of the fatty acid. Practically all alkalies have 
been used at one time or another, including potassium 
hydroxide and carbonate, sodium hydroxide, carbonate 
and borate, ammonia, triethanolamine and a new sub- 
stitute for it. Generally speaking, ammonia, triethanol- 
amine and potassium soaps have substantially similar 
properties, being rather soft and giving soft creams. 
Soda soaps tend to make a harder product. Carbonates 
may be used only because of their somewhat greater 
economy. They are definitely more difficult to handle, 
however, because of the carbon dioxide liberated, and 
are not recommended except where the last penny must 
be saved. Ammonia, because of its great volatility, is 
also difficult to handle. Creams made with it may be- 
come discolored in time and may sometimes have a 
tendency to liberate ammonia. Triethanolamine, unless 
manipulated with extreme care and with due regard to 
the type of perfume used, will cause discoloration, or at 
least an off-white cream. 
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The amount of alkali is also important, since this will 
have some effect on the consistency of the product. Too 
little alkali will, of course result in too little soap to 
make a stable cream. Too much, on the other hand, 
may lead to excess alkalinity and will give a soap rather 
than acream. In other words, the important factor to 
be considered is soap in relation to excess fatty acid. 
The combination of soap content with excess stearic 
acid determines the hardness of the product, as well as 
its ability to be rubbed onto the skin surface smoothly. 

Without discussing whether pearliness is desirable in 
a cream which is to impart a smooth, dull finish to the 
skin, we must nevertheless admit that this pearliness is 
taken as a criterion of excellence by many, manufac- 
turers and consumers alike. It seems unlikely that the 
peculiar mother-of-pearl luster of vanishing creams is 
caused by the addition of any ordinary material. 
Rather, it is a normal result either of crystallization of 
stearic acid or the formation of an acid stearate. For 
pearliness, therefore, omit those components which are 
likely to retard or suppress the development of luster. 
Water-insoluble materials such as fats and oils of all 
kinds diminish pearliness, some water-soluble ingre- 
dients such as alcohol, glycerine, glycol ethers, etc., are 
said to promote it. At any rate, a simple stearic acid 
and potash or triethanolamine cream, allowed to stand 
long enough and occasionally mixed, will develop a high 
degree of pearliness. A cream with the highest possible 
degree of pearliness has been standing in the laboratory 
for over a year and consists of stearic acid 14.7, tri- 
ethanolamine 1.3, borax 0.6, ethyl ether of diethylene 
glycol 6.7, and water 76.7. This cream is too soft (al- 
though it shows no signs of separation) to be con- 
sidered good. 

Soap and stearic acid make the cream, but the prod- 
uct cannot be entirely satisfactory unless it includes a 
certain amount of glycerine. Even in air-tight con- 
tainers (which must be frequently opened for use) oil- 
in-water creams will lose water, shrinking and becoming 
dry. To lessen this effect, between five and ten per 
cent. of glycerine is included in the formula. Glycerine 
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The tested formulas for vanishing creams 
are given below. Each month we shall pre- 
sent a group of tested formulas made in 
the laboratory of The Drug and Cosmetic 
Industry and open for inspection for those 


who care to stop by. 


VANISHING CREAM 1 


SERRE EE SOM aE Dre eS ee ER LA 15.0 
I i058 cis sas no ctvv orev yesk sine Ae 
Seep eRRERS a ee eo or a eee : 5.0 
Potassium hydroxide....................... 1.0 
Ne Te 78.5 


This is a quite soft cream with high luster. It 
spreads evenly and smoothly on the skin. 


VANISHING CREAM 2 


SS ECTS eens fein AR Wn Oe ARE TRCN, j 
NE igo diel 5d ae Sars NE dake panda eM eh 0.5 
(CORES DO ee a Ren nels es a Ne A 1.0 
Noy aa Be eek ine eek we One 8.0 
Poetnesiums lhydvonide..............-...50085 0.5 
(LOR ER I OE RR oy Ot ger ce TTS 65.0 


Less soft than the previous preparation, and a 
good, white cream. 


VANISHING CREAM 3 


Glyceryl monostearate..................... 10.0 
ee ae ee eee 1.0 
LENT CSF COLIN Maas ie py 2.0 
ESET OR Se IO CE IE Ree 2.0 
| eee eee ere 0.1 
re hee si a ee, ia pe a ae Vice 3.0 
Water......... 81.9 


Fairly soft, white translucent cream. Fine 
appearance without pearliness. Stearic acid and 
potassium hydroxide added to improve texture 


somewhat but may be omitted. 
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VANISHING CREAM 4 


NN 032 2s bo Naa dicks laa oe a 14.0 
CC OCORTIITEGIOR os 526.6655 5 ooo ecina a eos, wie we baw 2.0 
Et ROO i See RPA NE OR eee Sr at 3.0 
ee re 15 
NER N cache 2 oss ha ts Ke talgpere drs saree can oan Rian eens 79.3 


Soft white cream of about the same consistency 
as formula 1. Somewhat less pearly than formula 


1, probably because of the proportion of cocoa 


butter used. 


VANISHING CREAM 5 


iis ica caus asp cds saetoly inte y 
MT ee errr rere ore ee 0.5 
Cacoatbatter.. so. 6 lee es Sa ces Be 1.0 
ess od wi gle crivns can eemereeaos 10.0 
ALPACUMAMIONASTIETIC. 06-65-5005 6 os oo os ca ete see be 1.0 

PARE TE a ratory en Wy ARE a 62.5 


Very fine white cream somewhat more consist- 
ent than the previous one. 


VANISHING CREAM 6 
WGI VCONSLEABALE 1.6. 00/2 incals we ere ow Ae 11.0 
el cee Sore han Bae Bg BORO 3.0 
6 iets ort de ao ie eed ae 3.0 
Glycerine... 3.0 
MN RA Ui id ona 0 Oe ese, ese 80.0 


Fine, medium soft cream. Slightly off whit be- 
cause of the presence of lanolin and peanut oil. 
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is hygroscopic, attracting and holding moisture. On 
the other hand, too much must not be used to avoid 
irritation of sensitive skins. Moreover, glycerine pre- 
vents rolling of the cream when it is rubbed on the skin, 
by serving to keep the stearate flexible after water has 
evaporated. Diethylene glycol ethyl ether will also 
help to keep moisture in the cream and prevent rolling 
and is better tolerated than glycerine by some skins. 
Finally, the vanishing cream as formulated according 
to the general procedure described will not be complete. 
It will have a tendency to dry the skin and has no 
ingredient, apart from glycerine, to overcome this dry- 
ing effect. For this reason, a certain amount of emol- 


lient should be included in the formula. The emollient 
may be a vegetable or animal oil or fat. As mentioned 


above, too much of the emollient will tend to suppress 
pearliness, but one to two per cent. should have little 
adverse effect. Lanolin is an effective addition, but it 
may color the cream and even in small amounts its odor 
is noticeable. Spermaceti and cocoa butter are also 


very good and do not affect color. Butyl stearate is also 
a useful addition to foundation creams. Cetyl alcohol 


is a special ingredient, since it is not only an effective 
emollient but it will also suppress the “shine” imparted 
to the skin by stearate creams. 

Conventional stearate creams are prepared according 
to the following general procedure. Melt the stearic 
acid along with the emollients and heat the water con- 
taining the alkali and glycerine to the same tempera- 
ture. Strain the melted fats into the hot water solution 
and stir vigorously, avoiding as much as possible the 
incorporation of air. A temperature of 60 to 70° C. is 
generally the safest; below this there is the possibility 
of the formation of lumps while at much higher tem- 
peratures discoloration may take place. Stirring must 
be vigorous to assure intimate contact of alkali solution 
with stearic acid, necessary for complete saponification. 
Stir more slowly until the mixture is cold. After stand- 
ing for a while, the cream may become hard. It must 
then be broken again and stirred until it is completely 
smooth and homogeneous and then turned over at 
intervals until the desired degree of pearliness has de- 
veloped. At one stage in the stirring and cooling 
process the cream may become gelatinous; this may 
make stirring somewhat more difficult, but is merely an 
indication that the reaction has taken place as desired. 
Perfume is added either alone or dissolved in alcohol 
when the temperature of the batch has dropped to a 
point where there is little danger of evaporation loss. 
Mixing again must be very good to assure complete dis- 
persion of the perfume. 

Much has been written about the alkalinity of these 
creams, but apparently the writers have never bothered 
to test ordinary vanishing creams with litmus paper. 
These creams are either completely neutral or else 
slightly acid. After the product has stood for a certain 
length of time, all of the alkali is taken up by the stearic 
acid with the formation of either the neutral or acid 
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stearate. In any event, there is enough excess stearic 
acid present to prevent hydrolysis and to bring about an 
acid reaction. 

There is one other important type of cream in this 
category which can be made without the addition of 
stearic acid. The major ingredient is either glyceryl or 
glycol stearate and the manipulation and properties of 
the finished product are about the same. These com- 
pounds act as if they were soap and stearic acid ready 
for the addition of water. It is only necessary to melt 
them with water, stir and cool. Although these esters 
do not have as great a drying effect upon the skin as do 
the straight stearate creams, addition of emollient is de- 
sirable. Glycerine should also be added to prevent 
shrinkage and hardening. The products will not be- 
come pearly and are likely to be somewhat translucent 
unless sufficient oil or a pigment is included in the 
formula. Consistency can be adjusted by altering the 
proportion of glycol or glyceryl ester. 

All types of creams can be whitened by the addition 
of a white pigment, which must, however, be chosen 
carefully. Zinc oxide will react with excess stearic acid 
and cause the cream to break down so that choice is 
practically limited to titanium dioxide. The pigment 
must be very carefully ground, preferably with some of 
the cream and then thoroughly mixed with the rest of 
the batch. The cream, with or without pigment, must 
be absolutely smooth and without trace of lumps. The 
vogue for tinted creams to blend with powder later ap- 
plied is increasing. Pigments which do not bleed and 
are quite stable are preferable to water-soluble dyes. 
The pigment should first be ground with titanium di- 
oxide and then mixed with the cream. 

The accompanying formulas have stood for about a 
month and represent a group from which selection can 
be made. Modifications can be made in the major com- 
ponents along the line suggested and, of course, any de- 
sired emollient may be used in place of the ones specified. 
The unsaturated fatty acids sold under the name of 
vitamin F may also be added. 





Nasal Sprays 


(Continued from page 590) 


Cinnamon Spray 


Chek Cirindnignt.s.3 8 ec 3 parts 
CANO 6 oi 2, 6:0 ns era emt eee cae ee hos 20 parts 
TWRMAINO Mao 5 2 Sov 8 Se aN a orn eT eee 3 parts 
BHICRIOIIO Ns 6205s: irs, ceased caceae yee 10 parts 
Light Liquid Petrolatum, enough to make......... 1000 parts 
Aromatic Nasal Spray 
PS is 0 hkas te ee 2 parts 
Menthol........ 2 parts 
(Rr Sarna mere? Vecety nal 1 part 
eae en eas ones en segs hake 1.5 re eee 3 parts 
I I eis. cis s .n ea teenecnmauee ees 3 parts 
ene NLC op oh aloed Sie os inp wre a 2 parts 
Oior Cnmamons...... 5.5 oncaceost tenses 2 parts 
CHE OR © erates ois. Os os ccasle.s «ate a eee 2 parts 
NAGE GE SANOWILO oo assoc eee ee 5 parts 
Light Liquid Petrolatum, enough to make......... 1000 parts 
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Of the hundreds of essential oil yielding plants in 
Australia, relatively few are at present of commercial 
importance. There are two oils from Australia, how- 
ever, sandalwood and eucalyptus, which have world- 
wide distribution. 

It is eucalyptus oil that is of 
particular interest at this time be- 
cause of its price position. This oil 
has shown only minor price fluctua- 
tions since the first of this year. Now 
a definite upward price trend seems 
to have set in with the current market 
already having been advanced to 
from 35c to 38c per pound. 

There are elements in the situation 
which point toward a continued firm 
and rising market for this oil over the 
next six months. [t is also the opinion 
of importers here that a 10c price will 
prevail when the heavy winter con- 
sumption gets well under way. 

Shippers abroad have informed this 
market that it has been a poor year 
both for production and yield of oil 
and that seasonal conditions are re- 
sponsible. Through lack of sufficient 
rainfall the water supply, so necessary 
for distilling this oil, gives out, while 
in time of excessive rainfall work is 
entirely held up. The last season in 
Australia was said to be exceptionally 
dry, so that it has been impossible to 
obtain sufficient oil to meet require- 
ments. 

Eucalyptus leaves are distilled all 
the year round but the yield of oil is 
much better in the autumn, and is at its lowest during 
the winter season just now drawing toaclose. lt should 
be noted that the Australian seasons are the reverse of 
our own in the northern hemisphere, so that while Aus- 
tralia is now entering the spring time, the United States 
is entering the winter season. 
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Production of eucaly} tus oil does not, therefore, cor- 
respond with the period of largest consumption in this 
country. Eucalyptus oil is used in many medicinal 
preparations which have their greatest market during 
the northern winter, so that when production of 
eucalyptus oil gets well under way in 
Australia, in about five or six months 
hence, the United States will be enter- 
ing its spring season when demand for 
this oil is naturally decreasing. 

This is one of the specific reasons 
advanced for the prediction that 
eucalyptus oil will be higher this 
winter. Stocks are now low in the 
producing country and no great in- 
crease in production can be expected 
until beyond the time when it will be 
in heavy demand here. 

It should also be pointed out that 
prices for this oil are still considerably 
below a normal level which in itself is 
another strengthening influence. The 
average price from 1908 to 1930— 
prior to the world depression period— 
was from 50c to 55¢ per pound, with 
a high level during that period of 
$1.00. 

Kucalyptus oil is produced prin- 
cipally in Australia and Tasmania, 
which practically supply the world’s 
requirements. Small amounts are dis- 
tilled elsewhere, such as Algeria, the 
South of France, Italy, Portugal, the 
Transvaal, Mexico, Spain, ete. but 
commercially they are of little im- 
portance. 

Eucalyptus globulus was regarded as the typical 
eucalypt yielding a medicinal oil. The species now mostly 
worked for pharmaceutical oils in New South Wales 
and Victoria are eucalyptus Polybractea, eucalyptus 
Smithii and a recent specie, eucalyptus Australiana. 


(Continued on page 602) 
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Cold weather will bring the usual 
demand for products designed 
to protect the skin in winter. 


The approach of winter 
brings to mind the need for 
increased sales pressure on 
chap creams, hand creams, 
lotions and kindred prod- 
ucts designed to protect the 
skin from exposure and to 
provide relief from its 
effects. A considerable 
business having been de- 
veloped in preparations in- 
tended to protect the skin 
from exposure to the harsh 
summer sun, it appears 
profitable to stress the need 
for protection against win- 
ter winds. 

Indeed, the market for 
chap preventives should be 
more extensive than that 
for sunburn preventives, be- 
cause the whole populace is 
affected by winter’s wind, 
simply because there is no 
escape from it, whereas in 
summer, that small part of 
the population which  fre- 
quents the beaches provide 








SKIN PROTECTIVES 


the major part of the mar- 
ket for sunburn preventives. 
Moreover, it seems that the 
market for preventive 
preparation should steadily 
increase, because Americans 
of all classes are definitely 
taking to winter sports. Ice 
skating is again becoming 
popular as a_ sport for 
people of all ages. Railroads 
have found it necessary 
to run many special trains 
every week end to the 
mountainous parts of the 
country, where ski enthu- 
siasts may enjoy frost-bit- 
ten ears and noses, sprained 
ankles and blistered 
bottoms. 

The market is further in- 
creased by the fact that so 
many women suffer from 
chapped legs caused by 
wearing sheer silk stockings 
which afford practically no 
protection to the skin at all. 
Also many men and women 
develop beautiful “rum 
blossoms” from the effect of cold on their noses. 
Children suffer chronically from chapped hands, face 
and knees. Housewives, kitchen maids and many in- 
dustrial workers suffer keenly from chapping. Hence 
the market for chap preventives and chap remedies is 
sufficiently extensive to warrant more study than it has 
been getting. 

That the skin can be protected from the effects of 
wind and low temperatures is attested by the age-old 
practise of Eskimaux and Siberians, who rub their 
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PHOTOS EWING GALLOWAY 


hands and faces with grease. 


While greases and waxy 
substances are good pro- 
tectives, women will not 


daub themselves with con- 
spicuous greases, so a com- 
promise must be made in 
the provision of prepara- 
that will give the 
maximum amount of pro- 
tection without making 
their presence on the skin 
evident. 

In compounding such 
preparations it is well to 
bear in mind that people 
with thin dry skins suffer 
moist from exposure to 
cold, in view of which all 
preparations should be as 
emollient as possible. The 
following formulae offer 
some suggestions for further 
development: 


tions 





Heavy Protective Cream 


White petrolatum..... 3 grams 


Anhydrous lanolin. ... 2 

5) a an rane 2 

Titanium dioxide... .. y. ee 
WIRE DOCEWE Ys 5 6-5-5 cv de Dian eta ees eee re ee Sees 
PIGGY S85 bret found cas esd mcrae tonto A a Te Ie ~ 
WR Gs foe ran Ae iton bc cere e rend Cee a wae shee ino teres 66 * 
CIN COEY EF INOROSIEAEAUE 6 5.505. «0 bos Gord eutelo a Waternten sss a 


This cream leaves a thin homogeneous film on the 
skin. It is made like all other glyceryl monostearate 
creams, simply by heating the ingredients together 
until a smooth emulsion is formed. The alcohol of 
course is added afterward when the cream has cooled 
sufficiently. This may be omitted entirely, the omis- 
sion being compensated for by increasing the water by 
a like amount. The alcohol is used for the purpose of 
hastening the evaporation period after the cream has 
been applied to the skin. This product may be per- 
fumed as required. 

Another type of protective cream, less heavy than the 
former but more emollient is the following: 


Flaxseed Cream 


Blaxseed) smucilame is... 5:2. ssa See eareih ws ary a10 se a 40 grams 
Guveenyl mienonlearate ce ace cc <5 gic tgowtave end ese sco mers 1 ** 
Eesi@linianivargUs’ =... sence na cn pew eres 2 
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Cetyl alcohol.......... 


2 grams 


Cod liver'ol.......... 3 
OC ee 5 
\ Cee 


Perfume sufficient. 

The flaxseed mucilage is 
made by soaking one part of 
flaxseed in six parts of hot 
water for five or six hours. 
The mucilage is strained 
and added to the cream, 
which meanwhile is being 
made in the manner de- 
scribed above. It is neces- 
sary of course to add a 
sufficient quantity (from 
.L% to .5% by weight of the 
entire batch) of a preserva- 
tive such as methyl para- 
hydroxy benzoate, sodium 
benzoate, formaldehyde etc. 
Emollient Vanishing Cream 
Stearic acid........ 20.00 grams 
Potassium hydroxide —.75 


Water. .3.6..066 <0 60S 
Cholesterin........ iz 
REGU ccc OS 
Cetyl alcohol... ... 2: 
Linseed oil. ....... Ss : 
Giyceritte.. .)6 65.55 10. 


In this case the stearic acid is melted, together with 
the linseed oil, cetyl alcohol and cholesterin. The 
potassium hydroxide is dissolved in the water and 
glycerin; the solution is heated and stirred into the 
melted stearic acid. As soon as saponification has taken 
place the lecithin is stirred in. This operation may be 
carried out in another way by saponifying the stearic 
acid alone, adding to it a molten mixture of the linseed 
oil, cholesterin, cetyl alcohol and lecithin. The prepa- 
ration when cooled sufficiently is perfumed and aged for 
a day or two before filling. 

All of the foregoing creams may be camphorated or 
medicated. 

Several types of liquid preparations may be made. 
These are perhaps less suitable for protective purposes 
than the waxy creams, but when made with a suffi- 
ciently homogeneous mucilage base, they suffice for the 
purpose. All of the following may be suitably medicated. 


Pineapple Juice Lotion 


3°; Mucilage of Inishitniess... . 25 eccSee 5. veep uses 2 ozs. 
CINCOM. or cole oe asdmase cass seta sa nee ewes 4” 
IN RINES oa5 irk n Res neces oe AE A es a os 
ROBIN GOI os occ hw eccw en cc ee a eee ee ea 2 drs. 
Pp. OF DOmneONN So. oS Seals cow ob awe eee eee een a eneees 4 drs 
COG TCO OR 5 ios a oe we wate ee a eee .6 drs. 


Pineapple mice tos. 0.32 5.005 22 nec case eemaaessee 20 ozs. 
The above preparation may be perfumed to suit. A 
preservative must be added to prevent decomposition 
of the vegetable substances. 
Pineapple juice has excellent cleansing and bleaching 
properties and we predict a more liberal use for it in 


preparations of this type. (Continued on page 602) 
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BODY COSMETICS--A GROWING 
MARKET 


Consumer demand for more luxurious bath prepara- 
tions seems to be increasing every day. A water 
softener of one kind or another which gave off a mild 
scent was considered the very height of luxury in bath- 
ing not so very long ago. Now the average woman 
doesn’t think of a bath without associating with it 
thoughts of some delightful bath preparation from 
which she expects something more than that. She 
wants varied and delightful scents, a soothing effect on 
the skin of the body and something to exhilarate her 
for the beginning of a hectic day or put an end to 
weariness at the end of one—all those things and the 
added feeling of relaxation and luxury. 

Bath crystals were probably among the first to be 
used and both the crystals and salts still remain 
favorites with many women. Of course, both crystals 
and salts are more or less limited to the tub bath, and 
there are many busy women who prefer a shower to a 
bath at least a large part of the time. An excellent 
answer to this is naturally the bath oil which has come 
into being much more recently, but is gaining popu- 
larity rapidly. At first the oils weren’t entirely success- 
ful because of complaints of “too oily” leaving an oily 
residue but a thorough search of the market prob- 





ably wouldn't reveal even one which might offend in 
this manner now. While the oil is used largely for tub 
bathing, it is excellent for the shower-minded person 
who can simply rub a little on her body. It washes off 
easily and still protects the body against the harshness 
and dryness of the water and leaves a delightful odor 
besides. 

Bath oils have taken a very definite place and of 
course, there are many other preparations some in 
tablet form which bubble and sputter when they touch 
the water, some liquids in the form of so-called milk 
baths. All of these preparations have proven satisfac- 
tory and entirely salable. 

While the pine odor in bath preparations is still 
recommended for weariness and is favored, many de- 
lightful floral scents have also won popularity. 

Even with all of these varied bath luxuries, the mar- 
ket still seems to be wide open and receptive to some- 
thing unusual and exciting, which is proven by the fact 
that some of the newer preparations have been so well 
received. 

One of these more recent and unusually interesting 
bath preparations is Helena Rubinstein’s Pasteurized 
Milk Bath. It serves more than one purpose—a hand- 
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ful of this concentrate dropped into the tub and inches 
of foam and bubbles top the white liquid into which the 


bath has been transformed. Hard water is softened, 
the body is cleansed, and the proper feeling of relax- 
ation and luxury is promoted. This preparation is also 
said to serve as a deodorant, and it is claimed that a 
fine, invisible film of powdered milk remains on the 
skin to prevent chafing and keep the skin smooth. The 
odor developed by this concentrate clings to the body 
long after the bath. Women want all of these things 
and expect more—the more luxurious they can make 
the bath, the better they like it, and there seems to be 
no doubt that many more preparations of the same 
general character will soon be making their appearance. 

As further encouragement to tub bathers, Rudemar 
has found that the temperature of the water plays an 
important part in the tub bath. Rudemar suggests a 
temperature of 96° for a soothing and beneficial bath, 
and for various other effects such as perspiration, etc., 
the temperature may even be as high as 106°, ac- 
cording to Rudemar. To make it easy to ascertain 
temperature of the bath water, Rudemar has combined 
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a thermometer with the Bath Aromatique which they 
offer in the way of bath preparations. The thermom- 
eter which can be easily read floats about on the surface 
of the water and serves as a guide to the desired 
temperature. 

Rudemar’s Bath Aromatique is what is termed a 
“tonic bath,’’ and besides producing a softening effect 
on the water, it contains certain aromatic oils which are 
said to help relieve nervous strain and even insomnia. 
Part of the ritual is using water of correct temperature, 
and combining the thermometer with the preparation 
seems an excellent idea. 

In addition to these newer preparations and, aside 
from the bath, itself, and the products which go into 
the bath, there are the bath powders, the eau de 
Cologne, the oils and the possibilities of many other 
cosmetics for the body. There is a definite wave of 
popularity for body cosmetics which, of course, in- 
cludes the bath preparations, and the cosmetic manu- 
facturer whose research laboratories develop some- 
thing new in this field, has a ready consumer accept- 
ance awaiting his products. 

















New Deal in Pharmacopoeia Revision 
(Continued from page 582) 


Ephedrine in Ephedrine Salts-—This test is under 
review. 

Ephedrinae Sulfas—It is suggested that the melt- 
ing point is of no significance and should be omitted. 

Linimentum Chloroformi—The assay is_ being 
studied. 

Morphinae Sulfas—The statement that this salt is 
“‘stable in the air” is questioned. 

Oleum Morrhuae—The limit of unsaponifiable 
matter is questioned. Certain foreign correspondents 
urge that this be raised to 1.6 or 1.7 per cent. 

Oleum Olivae—Certain importers state that the 
requirement that crystalline particles appear at from 
10° C. to 8° C. is not necessarily true of pure oils now 
on the market. 

Spiritus Camphorae—The assay is being studied. 

Spiritus Glycerylis Trinitratis—A further study 
of the assay is being made. 

Tabellae Glycerylis Trinitratis—A further study 
of the assay is being made. 

Theobromina Cum Sodii Salicylate—The assay 
for ‘“‘theobromine”’ as under Theophylline with Sodium 
Acetate is believed to be preferable to the one now 
official. 

Theophyllina Cum Aethylenediamina—A modi- 
fication of this assay is recommended and is under 
review. 

Thymolis Iodidum—The iodine requirement is 
questioned. It has been stated that it frequently runs 
as low as 41.4 per cent when manufactured. The B. P. 
Codex requires not less than 40 per cent. 

Thyroideum—This assay is being studied. Difficulty 
has been experienced, especially in the assay of tablets. 


Sub-committee on Extracts, Fluidextracts, and 
Tinctures— No. 11 


W. L. Scoville, Chairman 
Extracta—The ayailability of chlorophy)) for color- 
ing powdered extracts, has been questioned. 


Extractum Belladonnae—Thie Pharmacopoeia has 


been asked to change the phrase under the powdered 
extract which reads ‘mus! be deprived of its fat’’ to 
“may be deprived of its fat.” This proposa) applies 
also to: 

Extractum Hyoscyami and Extractum Stra- 
monii Fluidextracta— Manufacturers have asked for 
specific authority to age and filter fluidextracts, which 
was a part of the text in the U.S. P. X, but was omitted 


in the eleventh revision. 


Sub-committee on Cerates, Ointments, and 
Miscellaneous Galenicals— No. 13 
Leonard A. Seltzer, Chairman 


The weight of the urethral suppository is ques- 


tioned. 
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General Comments 


Unguentum Aquae Rosae—It has been stated 
that the storage requirement for collapsible tubes is 


impracticable. 





Eucalyptus Oil 


(Continued from page 597) 


There are more than one hundred different kinds of 
eucalyptus oils known. These are classified according 
to the predominant constituent. They may be grouped 
with reference to the commercial use to which they are 
best adapted under three heads: 1. Pharmaceutical 
or medicinal oils, sometimes called cineol oils from the 
name of their principal constituent; 2. Industrial oils, 
sometimes called phellandrene oils, also from the name 
of their principal constituent; and 3, Perfumery oils. 

Each of the species prefers a certain climatic environ- 
ment and they are to be found widely distributed 
throughout Australia from the coastal lowlands to the 
snow line of the mountains. The varieties range in size 
from stunted ‘“‘mallee” growth to great trees consider- 
ably more than 100 feet in height. 

The oils distilled from the leaves of the various species 
of this enormous genus of the Myrtaceoe are in many 
cases so dissimilar that the generic term, eucalyptus oil, 
is meaningless unless the species is quoted. Several 
species, however, yield oils which are very similar to 
each other. 

The areas at present bearing oil-yielding eucalypts 
are so vast that no organized effort to perpetuate their 
natural growth has as yet been made. Although bush 
fires annually destroy great tracts of eucalyptus woods, 
no shortage of supply for the country as a whole is felt. 
When an area has been cut or burned over, it is usually 
possible by looking elsewhere, to find virgin fields for 


exploitation. 


Skin Protectives 


(Continued from page 399) 


Flaxseed Lotion 


NE IN 5 es ee ky eee 9A ozs. 
Boric acid....... : Peeks Sy eres te eres enter 2 drs 
Glycerin........... et teen Sea rer soeecs san eeeeumnes 6 ozs. 
Alcohol... . =... Ss Sate ee, ee a . EROZS: 


IR iG pincer conti dens baeen dunce aeal [2 ozs. 

This is made by simple mixing. It of course will re- 
quire the addition of a preservative and a requisite 
amount of perfume. 

The foregoing preparations are suggested as bases 
rather than as finished preparations. Each has its own 
peculiar merit to be modified or fortified by the ex- 
perimenter. For convenience in merchandising, the 
ideal to pursue is to develop an all purpose cream and 
an all purpose lotion, which will give protection against 


exposure and relief from its effects. 
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KITCHEN COSMETICS 





Make Your Own Exquisite 
All-Purpose Beauty Cream 


Using my formula, you can 
make the finest cream ...Save 


up to 75%... Be sure of, purity! 


Carnot Kandolon 


You can casily make in your own home 
the same exquisite All-Purpose Cream 
that fastidious women buy at my Salon 
in My lrason, a, DD. me .and smart sho; ops. 
ine youteg nnd 
« “en Mar... Your “comple sion love! rly and 
ene hanting. It cleanses and soothes the 
skin... makes it satiny-smooth . 
guare cds against age lines... forms a be: rau- 
tiful powder base, 


You Save Up To 75% 

By aahir ne your own cream, you save 
up to 739 7 of what you naually pay for 
cream of the same fine quality. 

And you know what goes inte your 
ere. am... know it is pure. * 

Very easy to make, using ordinary 
kitchen ute nails... a8 simple : as making 
a custard. 





I Will Send You My Formula 


.. and all ingredients, weighed and _meanured, 
and rare essence te - 








: pe regular dounce jars 
Sccessecer ns wit which are 31.50 each in m 
$6.00 wo = 
et ait 
é =x » .. When sane 
x package comties, pay prontmant 


fax po coped harges. 





Carol Randolph, Suite 
1203 Connecticut Ave., Nya shington, D.C, 


seace. J oa 
bay ingredients at » a roccbdae:@rien 


(Please priat plainly) 


Name 


Carol Randolph of Washington, D. C., is, to the best of our knowledge, 
the first treatment line to attempt to capitalize upon the desire of some 
women to make their own creams. The factors which have prompted and 
encouraged this desire are too well known to require discussion here, but 
the chief obstacles to date have been the difficulty in securing proper raw 
materials in small quantities and the difficulties which surround the proper 
manufacture of a good, or even just a satisfactory product. Now, Carol 
Randolph believes that it has overcome these obstacles for the consumer in 
furnishing her with measured quantities of tested raw materials, a ther- 
mometer, empty jars, and simple directions. 

Another factor, not to be overlooked in this company’s merchandising of 
this idea is the fact that it continues to maintain its salon in Washington, 
and continues to manufacture and sell its products, just as it has done be- 
fore. The line is priced at $1.50 to $2.00 and the price comparison made in 
this offer is based upon the retail price of Carol Randolph’s own cream. 

The advertising says, “You can easily make in your own home the same 
exquisite All-Purpose Cream that fastidious women buy at my salon in 
Washington, D. C., and smart shops. 

‘‘By making your own cream, you save up to 75 per cent. of what you 
usually pay for cream of the same fine quality. 

‘And you know what goes into your cream. . . know it is pure. 

‘Very easy to make, using ordinary kitchen utensils—as simple as making 
a custard. 

**T will send you my formula and all ingredients, weighed and measured, 
and rare essence to perfume your cream. Instructions are easy to follow. 
These ingredients make about as much cream as you get in four regular 
4-ounce jars—which are $1.50 each in my salon—$6.00 worth. 

“Send no money—just mail the coupon below. When your package 
comes, pay postman $2.25, plus postal charges.” 

This new departure in cosmetic merchandising will be watched with 
interest. The degree of its success should do much to determine the answer 
to the question as to the chief motivating force in the buying of cosmetics. 
Unquestionably, buying and mixing ingredients takes all of the romance out 
of cosmetics. On the other hand, there is currently a definite tendency for 
the consumer to take her cosmetics with a more or less scientific approach. 
Granting that Carol Randolph has made the manufacturing simple and as 
foolproof as possible, the response to this merchandising appeal should do 
much to determine just how far this scientific attitude is motivating the 
consumers of cosmetics. Although there is a definite price appeal, it is not 
on the basis of a cheaper product, but on the basis of saving something on 
an expensive product—which makes a difference. 
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PURCHASING 





DEPARTMENT 
SYSTEM AND METHOD 


By Joseph W. Kempfer 


As a company grows in size, the purchasing of ma- 
terials for manufacture and maintenance becomes, 
more and more, a specialized function. Today, to a 
greater extent than ever before, ‘“Purchasing”’ is recog- 
nized as an essential feature of efficient business man- 
agement. The U. S. Department of Commerce has 
estimated that, in the average manufacturing concern, 
97% of all expenditure goes for the purchase of ma- 
terials and supplies. While this is probably too high a 
figure for this industry, because of very high selling and 
advertising expenses, the purchasing agent for such a 
concern will, nevertheless, have a very large percentage 
of his company’s expenditure under his control. For 
this reason it is essential that the purchasing depart- 
ment operate efficiently. 

It has been stated that there are four basic factors 
which govern the efficiency of any department. They 
are; 1, System and Method; 2, Equipment; 3, Working 
Conditions; and 4, Personnel. This article is primarily 
concerned with the first factor, System. It is the back- 
bone of successful operation, particularly in purchasing 
where records play so important a part. 

I shall attempt to outline a basic system and proce- 
dure for a medium size purchasing department. Every 
suggestion embodied herein has come, either from my 
own experience or from the study of other purchasing 
departments. Lack of the proper routine system will 
mean either that the buyer is handicapped by lack of 
pertinent facts, that he has to waste time in digging out 
the facts on each occasion, or, if the facts are procured, 
that it costs too much or takes too long to get them. 
The ideal procedure is, of course, one which will, with 
the least lost motion, collect and record these facts in a 
convenient and readily available form, thus enabling 
the purchasing agent to spend as little time as possible 
in routine work. 

One thing should be remembered, however. Economy 
of purchasing department system does not, per se, 
mean cutting the procedure to a minimum. Some 
steps in the routine may cost money or seem unneces- 
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sary but will, in turn, save the company many times 
their original expense by preventing delays, increasing 
turnover, etc. For example, a routine method of fol- 
lowing up on open orders and checking their delivery 
takes clerical time and requires a few dollars in filing 
equipment. Eliminating this may save a few hundred 
dollars in the purchasing department, only to cost 
many thousands of dollars in delayed production 
schedules, express charges, back orders, etc. This same 
consideration holds true for the cost of necessary equip- 
ment or of setting up a system, which is always greater, 
naturally, than maintaining it. 

For this reason, I have not attempted to eliminate 
various records which I believe essential to efficient 
operation, but only to keep those records in as logical 
and waste-free a manner as possible. Unquestionably, 
in some very small departments, all the steps outlined 
will be unnecessary. And, conversely, as the purchasing 
department grows, additional refinements will be 
added. This is meant to be an outline on which a de- 
partment can be modeled rather than a recipe which 
must be slavishly followed. I have tried to strike an 
average, leaving it up to the individual reader to deter- 
mine for himself just what to include. Size of depart- 
ment, company policy, type of goods manufactured, 
number of items bought, etc. all will have a bearing on 
the exact details of procedure and the layout of the 
various printed forms. 

The skeleton procedure is; 1, the receipt of a requisi- 
tion; 2, the placing of the requisition before the buyer 
with a record of past purchases, notations made since, 
etc.; 3, the inquiry for prices; 4, the placing of the 
order; 5, its filing and recording; and 6, the follow up to 
insure speedy delivery. 

Before anything else, however, the prime requisite to 
the successful operation of any system is an exact and 
precise nomenclature. All too often, do purchasing de- 
partments, ideal in every other respect, use a loose and 
inaccurate method of designating articles to be bought. 
As a result, confusion and sometimes actual loss result 
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as frequently the wrong material will be purchased 
under a misapprehension as to just what is wanted. At 
best, time will be wasted ascertaining from the user 
whether he desires this or that. Requisitions call for 
“cap” when they mean “seal,” ‘carton’ for “‘con- 
tainer,” “box” for “corrugated case,” “bottle” for 
*‘vial.”” All these, and many other terms are open to 
two or more interpretations. 

Various industries, notably those where machinery 
and machine parts are the biggest consideration, have 
worked out standard codes for designating items. 
There is no such system, to my knowledge, in this indus- 
try. It is, therefore, necessary to work out your own. 
Any system will suffice, provided it effectively elimin- 
inates any guess work and is clear to, first, the user, 
second, the purchasing department and, third, the 
vendor. For this reason, it is best to use, as far as pos- 
sible, the terms employed by the vendors’ industries. 
For example, in the glass industry, they have a standard 
numbering system for finishes to fit various closures. 
To specify on your order, GCA 400 will insure getting 
that finish. To say screw cap finish is open to confusion 
and may result in your getting the wrong one of a num- 
ber of different screw finishes available. 

In a limited space such as this, it is impossible to do 
more than hint at the problem but it can easily be 
worked out by the expenditure of a little time and 
study and conferences with both the factory and 
various vendors. Use your stock numbers, names of 
items, sizes and proper material terms. Whenever pos- 
sible, use the vendor’s terminology. By doing this, not 
only will you in the purchasing department know 
exactly what the factory wants without wasting time in 
checking back with them, but all danger of receiving 
and having to pay for the wrong thing from suppliers 
will be obviated. 

In general, the purchasing machinery is started by 
the receipt of a requisition for material. In every in- 
stance this should be in writing on a standard form. 
Verbal orders or odd size scraps of paper should be 
taboo. A standard form simplifies work, saves time, 
eliminates error by providing places for each bit of 
necessary information and makes filing and future 
reference easier. 

Each requisition should bear a consecutive number 
and a date for identification and filing purposes and to 
prevent duplication. It should show; 1, article or com- 
modity wanted, designated by its proper term; 2, 
amount on hand; 3, average monthly consumption, if 
possible. In many companies, the factory manager, 
storekeeper or other person in the originating depart- 
ment states on the requisition how much he wishes 
purchased. Unless there is a particular reason for 
specifying the exact amount (such as a chemical for an 
experiment) the buyer should be the one to determine 
the quantity to be procured. This is, in my opinion, a 
basic rule for proper and scientific purchasing. There 
are many conditions governing the decision on how 
much to buy that are outside the knowledge or con- 
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sideration of the using department. Price differentials 
for quantity purchasing, standard packing units, mar- 
ket trends all have their bearing on how much to buy 
and these factors can be intelligently applied only by 
the purchasing department. If an unusual case arises 
where only a definite amount can be used, then, ob- 
viously, the user must so state; otherwise the buyer 
should, with his wider knowledge of all the angles bear- 
ing on the purchase, decide the quantity. On the other 
hand, if a certain minimum amount is needed at once, 
this should be stated on the requisition. 

Many industries manufacture only to order. In 
these companies, it is necessary for the factory to 
specify the amount needed for each production order. 
This industry usually manufactures the same items 
again and again for stock. For this reason, the factory 
stands in a different position to the purchasing depart- 
ment than in another industry. 

The question of whal to buy should, however, be 
decided by the user and not by the buyer. The pur- 
chasing agent should never, under any circumstances, 
take it upon himself to buy a different material than the 
user requests. If there is a cheaper substitute, or if the 
desired article cannot be procured conveniently, the 
purchasing agent may recommend a change but the 
responsibility for approving the change should be the 
user’s and not the buyer’s. A clear allocation of these 
detailed functions and responsibilities will eliminate 
friction and “‘buck passing”’ and raise the morale of both 
departments. 

The statement of average monthly consumption is a 
great aid to the buyer in determining the quantity to 
order. Ona label or a bottle, used on only one package, 
the purchasing agent can quickly get this information 
from an item by item sales record, but on raw material 
or maintenance equipment the only safe guide is the 
stock record showing both receipts and disbursements. 
(It is assumed that every company uses the perpetual 
inventory method of stock record and control. 

Lastly (but by no means least) the requisition must 
bear the OK of the using department head or one 
delegated by him. This fixes responsibility for orders 
and makes it impossible for unnecessary material to be 
ordered by an irresponsible clerk without the depart- 
ment head’s knowledge or consent. 

The size and arrangement of the requisition are sub- 
ject to change depending on personal wishes. There is 
no standard form. There are several basic rules how- 
ever. A copy of the requisition should be kept in the 
issuing department. Two copies should go to the pur- 
chasing department. One copy is eventually filed by 
them as their authorization to buy the material, the 
other copy is returned to the user to inform him that 
the merchandise has been ordered and how much he 
can expect. Some firms use a copy of the purchase 
order for this purpose instead of returning the duplicate 
requisition. This is optional. 

If there are several departments issuing requisitions, 
it is a very good plan to give each department an 
identifying letter so that a glance will show where the 
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requisition originated. A chart can be made up to 
show which people are authorized to OK requisitions 
from each department. 

A few companies use a large sheet for requisitions and 
list a number of items on each sheet. This is, I believe, 
bad practice. It is a great convenience to the buyer to 
have all papers relating to any one item together, in- 
cluding the requisition with its essential information. 
The use of one large sheet precludes this and causes 
waste motion as the buyer must refer back and forth as 
he works. The master requisition must remain on the 
buyer’s desk as long as any one item is still open, some- 
times days, and it makes filing more difficult as there is 
no separate authorization for each order placed. 

A very good size to use is 8x 5. The reason for this 
will appear in the discussion of the purchase record. A 
word here as to the color of forms. While the par- 
ticular color of each form is usually immaterial, each 
sheet of a set of duplicate forms should be different and 
they, in turn, different from other forms. With a number 
of forms, the limit of paper colors will be reached but an 
extension of differentiation can be obtained by using 
blue or brown ink instead of black on some forms. 
Colors should also be arranged_so that, if the same 





shades of paper must be repeated, the duplication is on 
forms outside the department such as the factory copy 
of the requisition. In this manner, a glance is sufficient 
to show the type of form and the time needed to read 
it is saved. Cream white, buff and light green should be 
reserved for those forms used the most, as these colors 
are easiest on the eyes. 

Upon being received in the purchasing department, 
the requisition should be stamped to show the time of 
receipt and then placed on the buyer’s desk together 
with the purchase record card. 

The purchase record card is the heart of the pur- 
chasing department. This card bears the names of 
vendors, specifications, previous orders, quantities, 
prices, dates, receipts and all remarks that may be of 
value in placing the order. In short, it is a comprehen- 
sive record of every action and order of the past on each 
particular item, together with reminders, if any, for the 
future. 

Where only a few items are being bought, a loose leaf 
book or vertical file will suffice. With many items, the 
only quick and practical method is the visible index 
system with 8x5 cards. The cost of installation ,is 
greater but it will be quickly repaid by the rapidity of 


4ounce, Cough Syrup, Individual Folding Carton 


SD i —— ae " /isj23 














: 6 6/ahx21/¢x 21/4, 
eS Reverse tuck style 

.016 "Ridgelo” white clay-coated beard, news lined. a 
cas _printed in ‘byown, black & green (standard shades) @ 


_packed £000 to a container 


ae original plates our property, ; 
check wording against Drug act on reorder 
ony -tlectros at numbers 14,4 


27S EE | eT oC ms 














1 Jones Carton! Co sm» Green Carton co /, 
3 Brown Carton! Co Za Robinson & Co | 
Smith Carton! Co_ [a | n | } 
White Carton! Co ial 1 EES (IE ("13 


“buy only in combination with other 200 items on contract. -——- 














Ts] I 


rta 


oS »[ TJ 
4 ] 


v0.60 OF 


oC | | | } 
wr | age | 1933 | 1934 | a6 | 1236 | 1927/1928 | 1939 | 1940 | 1941 
| | | | | | 


' ' 





FORM 204 2M 6.94 MCL ' 


anrcee 217 CA Individual Carton ' i xino®” 4 02. Cough Syrupsrocxno. 217 








SPECIFICATIONS 


a). Car 
Hal 


QUANTITY BALANCE RECEIVING || care QUANTITY BALANCE RECEIVING 


00 000 








—_STeCK wo. 








Nov. ’36: 39, 5 


606 The Drug and Cosmetic Industry 











een tes « 








finding desired cards, ease in posting and simplicity of 
taking out or replacing records. 

The typical procedure is to place this card on the 
buyer’s desk with the requisition. Some companies do 
not believe in removing the card from the file but note 
on the requisition the price and date, etc., of the last 
order. This, in my opinion, unnecessarily handicaps the 
buyer by not giving him as much of the past history of 
the item as is possible when the card itself is given him. 
Besides, it takes more time to make the necessary nota- 
tions on the requisition than it does to pull the card out 
of the pocket and replace it later. A handy plan is to 
insert the duplicate copy of the requisition in the pocket 
in place of the card. This way, if someone is looking for 
the card, the requisition in its place will show why it is 
out and where it is. 

After years of actual experience and experiment with 
several arrangements and study of others, I believe that 
the following set-up is the most comprehensive and 
quickest to operate for the results that it gives. The 
exact arrangement is largely a matter of personal likes 
and individual requirements. Some will say justifiably 
that another arrangement is more suitable for their 
needs. Throughout this article, remember that it is 
intended as a guide rather than a prescribed model. 

The record card itself consists of three parts. The 
first is called the marginal insert. This is a small folded 
strip of paper, 8’’ wide, that slips into the edge of the 
pocket with the fold downwards, underneath the cel- 
luloid edge. The back of the slip is slit to fit the slots on 
the pocket and the front edge protrudes about a 14”’ 
above the celluloid. It is standard equipment with 
manufacturers of visible index supplies. This slip has 
the name of the item typed so that it appears under the 
celluloid. Also, under the celluloid, there is a small 
round hole so that, at a glance, without lifting the 
pocket, you can tell whether the card (of a different 
color than the insert) is in or out, or if the duplicate 
copy of the requisition (of a different color than the 
card) is in place of the card. The slip serves four very 
useful functions and is really not the luxury that it 
sounds. First, it is never removed from the pocket so 
that, although the card be taken out, the proper place 
for that card is always shown; second, it is much 
quicker to slip the cards into the pockets using this 
insert; third, any celluloid signals used are not dis- 
turbed by removing the card; and fourth, it eliminates 
writing the item name at the bottom edge of the card, 
thus doing away with the perforated strip that is neces- 
sary to enable one to type to the bottom edge of the 
card and which is then torn off. 

The second part is the master card. This fits into the 
upper pocket and is a permanent rather than a cumula- 
tive record. It is arranged to show the specifications of 
the item, who must approve any changes, where it is 
used, the vendors’ description, number, etc., approved 
vendors, whether it is bought on contract, desired pack- 
ing or freight routing and any special notations, re- 
minders or other information that will be of help to the 
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buyer in placing orders and which would take up too 
much space on the third part which is the order card. 
The order card shows the vendor, date, number, quan- 
tity, price and delivery of each order. This card fits in 
the lower pocket behind the insert. 

Some buyers advocate only one card with all the in- 
formation on that card or else in the general files. I do 
not agree with either method. If an attempt is made to 
keep this data in the files, a great deal of time will be 
wasted searching for it, cross references must be exact or 
some of the material will be lost and there is a decided 
tendency to overlook it; while on the order card there is 
very little room for detailed description, data, notes, 
etc. The more space that is allowed for matter of this 
nature, the fewer orders can be entered and the quicker 
the card must be replaced. This entails copying over 
all the specifications, etc. With a separate master card 
used for permanent information and any notes the 
buyer wishes kept before him, the order card has more 
space for order entries, will last longer, saves time and 
money in new cards and eliminates most of the typing 
each time it is filled up and replaced. 

In most cases, only the order card need be given the 
buyer. When necessary for one reason or another, the 
master card as well can be given him. If there is any 
particular notation on the master card that the buyer 
wishes called to his attention, it can be signified with a 
colored celluloid signal under the edge of the pocket. 

When an item is purchased from contract, or on a 
make and hold order, an entry of this fact is necessary 
as well as the regular shipping orders. Some companies 
enter this record on the order card, usually in a different 
color ink. When the quantity is small and covers only 
one item, all to be drawn out with a few shipping orders, 
this method of entry is adequate. There are some con- 
tracts, however, which cover many items, extend over a 
period of time or are otherwise complicated. For these, 
the best method is a different colored card in another 
pocket. No marginal insert need be used if there are 
only a few contract cards. The cards will seldom be 
taken from the file and the lack of an insert combined 
with the different color of the card will show at a glance 
that it is a contract, not an ordinary card. This card 
has room for various salient features of the contract for 
which there is no place on the order card and can be 
printed to show items such as vendor’s inventory, bal- 
ance due, etc. By the use of this separate card, all de- 
tails can be written down and the contract itself need 
rarely be referred to. The card will not have to be re- 
placed as order cards fill up and after the completion of 
the contract, can be filed for future reference and will be 
a valuable guide in drawing up new contracts. 


In recording contracts, it is essential that a means be 
provided to attract the buyer’s attention sufficiently 
before the expiration date to allow time to prepare a 
new contract. This is very easily done when a separate 
contract card is used. At the lower edge of the card, the 
numbers one to twelve are printed and a celluloid signal 
placed over the number of the month in which work 
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must be started on a new contract. With this automa- 
tic tickler, a few minutes time the first of every month 
will suffice to call attention to any expiring contracts. If 
for no other reason than this, a contract card will be of 
value. 

With the requisition and card before him, the buyer 
can ofttimes, from the information on the card, give his 
decision offhand. At other times it is necessary for him 
to send out inquiries. If done in writing, itis very handy 
to use a printed request for quotation form. This form 
can be printed to show all the conditions under which 
the order will be placed, delivery point, terms, etc. and 
will save a lot of the extra typing necessary if a letter- 
head is used. Some houses send two sheets to each 
prospective vendor, one for his file and one to be re- 
turned as his bid. Other houses send only a single form 
and permit the vendor to submit his quotation on his 
own form. Which to use is entirely optional. However, 
with many inquiries, the first form is preferable as it 
insures all bids being received in a uniform manner. 
One copy of the request is kept by the purchasing de- 
partment as a follow up sheet. In typing the inquiry it 
is essential that exact nomenclature be used, else the 
bids may not cover just what the buyer wishes. Read 
each bid very carefully to see that it adheres exactly to 
the request. 

Some form of follow up procedure is needed. The 
simplest of all is to place a copy in an expanding date 
file at the proper date, and, as bids come in, slip them 
with the copy at that date. A somewhat better way is 
to use a separate folder for each quotation. One of the 
large supply companies makes a “follow up’ folder, 
with a movable signal to signify the date and a slot for 
inserting a strip with the name. The same folder can be 
used over and over again and helps prevent confusion if 
there are many papers relating to each request. 

After all bids are in, there should be a record of them. 
One way is to have a card, 8 x 5, ruled up as a summary 
of quotations. After the bids are entered on the card 
and the order placed, this card is filed in the pocket 
behind the order card. When the item is next requisi- 
tioned, the summary is given the buyer with the order 
card and serves to give him additional information. As 
a new summary card is made out, the old card is filed 
away by commodity name and serves as a quotation 
file which will be of distinct value as a long term record 
of prices, market trends and vendors. The bids are then 
filed alphabetically in the correspondence file. Another 
way is to use an 844 x 11 sheet as the summary and to 
file this attached to the order. The bids can then be 
filed by commodity if desired and will serve in this man- 
ner as the old summary cards do in the above method. 
A simpler adaptation of this method is to use the back 
of the purchase requisition for the summary. 

There are very definite advantages in keeping a sum- 
mary of all quotations received. If the order has to be 
cancelled for any reason, a glance at the summary will 
show the supplier next in line without going through all 
the work again. It also provides a handy record of 
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those vendors whose bids are most satisfactory so that 
the next time the item is considered, only the most 
logical suppliers need be chosen and unsuitable vendors 
weeded out. It also enables the buyer to answer any 
questions about the placing of an order asked either by 
unsuccessful vendors or the management long after he 
has forgotten the details. I personally prefer the 8 x 5 
card as it presents the information more concisely and 
reference to the order is unnecessary if you wish to see 
the summary. Also, it is far easier to assemble the sum- 
maries of a long period of time if a study is necessary. 
More than once, I have found these summaries of value 
far exceeding their slight trouble and cost. 

Having decided on the vendor, his prices, terms, etc., 
the next step is the placing of the purchase order. The 
order should be beyond all question a printed form and, 
where many orders are placed, a continuous form is de- 
cidedly an advantage. The order should show order 
number, date, items, quantities, prices and “terms’”’ 
under which the order is placed. These terms or condi- 
tions should be written in conjunction with the legal de- 
partment or company lawyer. The purchase order is 
the definite committment for the company and, as such, 
may be the subject of litigation. For this reason, the 
standard printed conditions should be passed on by a 
lawyer. In typing the order, use the same wording for 
the specifications and description of the articles as used 
on the quotation request. Or else, refer precisely, by 
date, etc., to the request or the previous order. This 
will obviate the possibility of error on the vendor’s part 
in shipping the wrong thing. If under these precise in- 
structions, the vendor does make a mistake, there can 
be no question as to where the fault is. If the purchase 
order is open to question it may involve the buyer in 
expensive litigation or else cause loss by forcing him to 
take in unwanted merchandise. Finding yourself in 
this position is always due to carelessness in writing 
specifications and description. 

Of the various copies of the order, let us consider for 
the moment the purchasing department copy only. The 
placing of the order is noted on the order card and, if 
necessary, an entry is made on the master card. Either 
the duplicate copy of the requisition or another copy of 
the purchase order is sent to the issuing department to 
advise them of the purchase. The original copy of the 
requisition is filed, either attached to the purchasing 
department copy of the order or numerically, with a 
cross reference to the order. The purchase order is then 
placed in the “open order” file. This is maintained by 
dates, each order being placed at the date on which the 
buyer believes it should be followed up. 

This file should be an essential feature of every pur- 
chasing department. Without it, there is no adequate 
and fool proof follow up to insure prompt delivery. The 
same type folders as used with the quotation requests 
can be very advantageously used, as each day’s orders 
can be kept in a folder. If there are many, these folders 
can be further subdivided. This makes for greater ease 
than an ordinary expanding file. It is a good idea to 
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keep all papers, notes and bids relating to the order 
attached to it while in the open order file. By doing 
this, you have before you every bit of data on freight 
rates, promises, production schedules, etc., as well as 
the other bidders’ proposals if it should become neces- 
sary to cancel with one supplier and change to another. 
If an order is very bulky, it should have a folder of its 
own. When the order is finally completed, it is filed 
alphabetically in the purchase order file, and the bids 
and papers are filed in their own way. 

By using an open order file of this nature, the buyer 
can tell almost at a glance just what orders are open and 
which he should check to ascertain if they have been 
shipped on time. It should be as much a routine habit 
as reading the mail to go to the open order file each day 
and check that day’s follow ups. 

The number of copies of the order to be made out 
differs widely as it depends more on general company 
policy than on purchasing department routine. Need- 
less to say, the original goes to the vendor. Provision 
should be made for his acknowledgment of the order 
and his intention of filling it. This can be done either 
with a perforated strip on the original or by sending a 
second copy of the order. In either case the vendor 
signs and returns the acknowledgment which is then 
noted and filed. Most firms place their orders under the 
date the acknowledgment is due and then move them 
up to the shipping date or some intermediate date on 
which they wish to check the status. 

(Concluded next month) 





Reviving the Drug Act 


(Continued from page 583) 


no bill could be drafted that would be satisfactory in 
every way and that if they insisted on a ‘“‘fair and 
reasonable”’ bill they would be asking for something 
that could not be obtained. However there are many 
manufacturers of proprietary remedies who had no use 
for the bill at all and these people did everything that 
they could do to block the bill. This they did despite 
the fact that New York City threatened to amend its 
Sanitary Code in a drastic way if a new federal bill 
controlling existing abuses was not enacted, and 
despite the fact that many of the individual states 
were preparing bills more drastic than the Copeland 
Bill. Now the industry finds that the time is getting 
short as at least forty-two of the states will have legis- 
lative sessions convening on January 1, 1937, and if a 
federal bill is not enacted during the early days of the 
next Congress, the states will pass poorly constructed 
and non-uniform laws which will give the manufac- 
turers many more headaches than would a carefully 
drafted federal law which could be followed by the 
states. 

There are those within the industry who claim that 
whether or not we get a new bill depends largely upon 
the political situation. Senator Copeland has been out 
of step with the New Deal, and so long as the New 
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Dealers control the Democratic Party, it is unlikely 
that any bill bearing Senator Copeland’s name will be 
enacted. And because of the fact that Senator Cope- 
land is Chairman of the Senate Commerce Committee, 
which committee has had jurisdiction over the food 
and drug bills introduced in the Senate, it is difficult to 
see how any bill not bearing Senator Copeland’s name 
can be brought before the Senate. 

The inside dope regarding the bill which died at the 
last session is that it would never have been presented 
to the House if Speaker Byrns had not died. It is said 
that he had given orders that the bill was not to come 
out of committee. It was when the Speaker suddenly 
died, and Speaker Bankhead was elected that the bill 
was finally reported out of committee. Whether the 
new Speaker knew the situation regarding Senator 
Copeland is not known, but some say not. 

In the meantime, the major interests in the ethical 
and proprietary drug circles as well as the cosmetic 
manufacturers are truly worried for fear a bill will not 
be enacted. This is because of the fact that they fear 
what the states and New York City might do indi- 
vidually as typified by the Louisiana Act, and the 
Maine Cosmetic Act. How to break up this political 
jam and get a bill enacted for the states to follow is a 
tough problem. 

There appears no likelihood of Senator Copeland 
giving up his interest in the matter. After all the 
Senator is a physician who has long been closely iden- 
tified with public health work, and his long and valiant 
fight to protect the men and women and children of the 
country against impure and dangerous foods, drugs and 
cosmetics is an activity that keeps him well in the 
limelight with his constituents. Furthermore he fought 
a long and hard fight to get greater power for the Food 
and Drug Administration, and this should do him no 
harm in that department. Therefore, there seems to be 
no probability of the Senator stepping aside, and there 
appears to be no method of side-tracking him. 

Responsible people in the industry indicate that 
though they believe the efforts being made by Senator 
Copeland to have a bill enacted are futile because of 
this political situation, still they cannot afford to ignore 
the activities. Therefore they must attend every con- 
ference that is called and continue to appear at hearings 
and present their views. 

Others deeply interested in the situation say that 
they do not believe that such is the case. They are of 
the opinion that a bill bearing Senator Copeland’s 
name can be enacted so long as proper credit is given 
to the House sponsor. It may even be necessary to have 
the bill introduced first in the House, or at least it will 
be essential that the bill be introduced in both branches 
of the legislature at the same time. These people point 
out that the new bill will not be a “Copeland Bill” 
since it will be drafted by both Congressman Chapman 
and Senator Copeland and will be introduced by both of 
them in their respective branches of the legislature. 
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“The Birth Control Industry“ 


Harrison Reeves, writing in The American Mercury 
on “The Birth Control Industry” says that ‘‘from the 
strictly industrial point of view, the total dollar volume 
of the birth control medication and device business in 
America now approximates $300,000,000 a year. Yet 
this retail total, fancy as it may seem, does not include 
the profits derived from the sales of condoms which are 
estimated by informed rubber manufacturers at $275,- 
000,000 annually for the 5,000,000 articles manufac- 
tured and sold daily. The $300,000,000 is spent for 
jellies, chemicals, pessaries, suppositories, caps, rings 
and compounded prescriptions. 

“The trade, to use a euphonious term, is divided be- 
tween nine large and some 200 small manufacturers. 


MILLIONS 1934 1935 





No one of the nine leading concerns, of course, can boast 
anything like the gross sales of the leading condom 
entrepreneur, whose annual report discloses that he 
makes and sells 144,000 daily at three for one dollar, 
representing a total of some 50,000,000 articles retailed 
each year for, say, $17,000,000. Yet even though he 
undertakes no advertising or promotional work, his 
profits are smaller in proportion than those of the jelly 
manufacturers, and so the scales are kept balanced. The 
secret of his success is that his product is better estab- 
lished in a psychological sense, being thought, rightly or 
wrongly, to promise a slimmer margin of disaster. 

“In the opinion of the best writers, the final solution 
to birth control will come accidentally one day out of 
the brain of a genius who will be working at something 
else. It will be, no doubt, a harmless, temporary steril- 
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The wholesale value of toilet preparations for the twelve months ended September 1936 reached a new high for the 
period of the compilation of $153,249,000. This represents an increase of 2.5 per cent. over the $149,450,000 
sold in the year ended August 1936 and an increase of 7.2 per cent. as compared with the $143,017,000 sold in 


the twelve month period ended September 1936. 
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Sales of toilet articles and drug sundries by department stores 
in the New York Federal Reserve District increased by 11.0 per 
cent. in September 1936 over the same month of the previous year. 
The corresponding index numbers, adjusted, were 105.8 for 
September 1936, 105.0 for August 1936 and 95.9 for September 
1935, with December 1933 at 100.0. 
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Sales of toilet articles and preparations by department stores in 
the Richmond Federal Reserve District in September 1936 were 
12.0 per cent. greater than in the same month of the previous 
year. In Baltimore these sales were only 1.1 per cent. greater, 
but in Washington sales were 21.6 per cent. ahead of September 
1935. The adjusted index for the district for September 1936 was 
thus equal to 122.9, comparing with 121.8 in the preceding month 
and 111.7 in September 1935. 
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Sales of toilet articles and drug sundries by department stores 
in the whole San Francisco Federal Reserve District increased in 
September 1936 by 13.3 per cent. over the same month of the 
previous year. In Los Angeles the increase was 14.7 per cent., 
18.5 per cent. in San Francisco, and 12.0 per cent. in the Pacific 
Northwest. The corresponding index number for the whole dis- 
trict was 109.4 in September 1936, comparing with 108.4 in 
August 1936 and 105.1 in September 1935. 
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ity. The problem is not extremely complex. There is a 
great deal of harmless, permanent sterilization today, 
especially in Germany, and in view of the pre-eminence 
of that country in this field of experiment, the tempor- 
ary sterility method may be perfected in some univer- 
sity there. 

“But the industrial future of birth control is not so 
bright. From all indications the large, old-line pharma- 
ceutical manufacturers will slowly buy up the more sue- 
cessful and audacious little fellows. Then the business 
will become as classical and as unprofitable as bandages 
and eyewash.” 


Shaving Fashions and Futures 


Some months ago in discussing Cosmetic Trends from 
TorLeT REQUISITES, we pointed out that cosmetic re- 
tailers were reporting a rapidly increasing demand for 
shaving bowls. Since that time several new men’s 
lines have made their appearance, all with the shaving 
bowl as the key product. 

Now Colgate, pioneer soap maker and one of the first 
in the shaving soap field, is introducing a Cashmere 
Bouquet Shaving Bowl, to retail at 85 cents. The en- 
trance of a company like Colgate, with its tremendous 
volume, will do much to give impetus to what is already 
a pronounced trend. 

Of course, in the back of the mind of every manu- 
facturer of shaving cream or soap, is the spectre of the 
electric razor. The volume on these is growing at a 
great rate, according to toilet goods buyers of the better 
department stores, and the future will make them a real 
problem for manufacturers of shaving preparations. 
What new products will be devised and what old ones 
will be dusted off by these manufacturers in an effort to 
balance a decreasing demand for shaving creams, prom- 
ises to be one of the most interesting future merchan- 
dising developments in this industry. 


Velure Goes National 


After a rather extended test period (the package was 
first shown in these pages in March 1935) Bauer & 
Black announces the marketing of Velure hand lotion 
on a national basis. Presumably this is a new entrant 
for honors in the field where Hind’s, Jergen’s and 
Campana are now the undisputed leaders. 


Pepsodent Detergent 


The sulphonated higher alcohols are now making 
their appearance in a tooth paste, sponsored by Pepso- 
dent. According to the company, this material has 
been an ingredient in its tooth paste and tooth powder 
for some two years and, now, that patents have been 
granted, it will be featured in the advertising. As those 
of you who follow technical developments know, this is 
akin to the detergent which is the basis of “Drene”’ in 
the shampoo field. 


611 














ie 


(Ha Cherie 








h vy & 
rug Cosm Cc Ind str 
612 I e D: and os etl ustry Nov. 36: 39 d 














Nov. ’36: 39, 5 








DAGGETT & RAMSDELL 


Daggett & Ramsdell’s ‘‘Intro- 
ductory Kit’ is presented gayly 
packaged in Christmas wrap- 
pings. A sliding drawer holds a 
complete array of cleansing and 
make-up items, etc. Eight differ- 
ent color combinations are avail- 
able. 


LUCRETIA VANDERBILT 

One of the eight new Lucre- 
tia Vanderbilt Christmas sets is 
shown. Each of these is pack- 
aged in a distinctive container 
decorated with a butterfly and 
finished in cream and gold, with 
a die-cut platform in contrasting 
color to enhance display visi- 
bility and appeal. 


A. P. BABCOCK 

A. P. Babcock’s “Ma Cherie’ 
line consists of cologne, dusting 
powder, bath crystals and tal- 
cum powder, packaged in bot- 
tles and boxes covered with 
natural Japanese wood veneer 
and decorated with hand-ap- 
plied imported oil painting re- 
productions with natural wood 


bal) stoppers. 
BARBARA BATES 


Barbara Bates offers a case 
called ‘‘Imperial.’’ It contains a 
pearl buffer, two shades of 
liquid polish, and all the rest of 
the preparations and instruments 
necessary for a manicure. 


PINAUD 
Among Pinaud’s Christmas sets 
is the Ladies’ Set, which con- 
tains Gardenia de France skin 


perfume, Gardenia de France 
face powder, Lilas de France 


Skin Perfume. 


JEAN NATE 


Jean Nate Inc., offers a fix- 
ture in combination with an 
eight ounce bottle of Friction 
Pour Le Bain. The fixture is 
made of black and white imita- 
tion tile with a chrome holder 
for the bottle of lotion and is 
suitable for any bath or dressing 
room. 


PRIMROSE HOUSE 


Primrose House presents the 
Jewel Compact, a loose pow- 
der compact for evening wear. 
24 karat gold plate with jewel 
catch and motif, with a generous 
powder compartment and French 
beveled mirror. 
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DOROTHY GRAY 

Dorothy Gray's face powder 
and rouge are packed together 
for the holiday season, each in a 
fluted crystal box. The cut glass 
box was introduced last year 
containing Innocence Rouge. 
The powder is now offered in 
the same type container. 


MARY DUNHILL 

Mary Dunhill’s long, flat com- 
pact is available in a number of 
attractive colors. One side of 
the compact holds rouge in any 
of three shades, light, medium 
and brilliant, and the other side 
is for loose powder with a pat- 
ented powder pul attachment. 


POLIDENT 


Polident—a preparation for 
cleaning false teeth—is offered 
by Wernet Chemical Company, 
Brooklyn, N.Y. It is packaged 
in tin with a tan background, 
with white and dark brown 
lettering and decorations and a 
dark brown plastic friction cap. 
Carton matches the can in color- 
ing. 

DARFUMS CHARBERT 

Charbert’s little drum package 


serves still another purpose— 
this time the drum with gold 
trappings contains three small 
bottles of Charbert’s perfumes. 


PEGGY SAGE 


The Peggy Sage Purse set is a 
tailored handbag in black, navy 
blue, or brown leather, which 
contains a removable compart- 
ment holding Peggy Sage man- 
icure preparations and imple- 
ments. 


YARDLEY 
Among Yardley’s many beau- 
tiful holiday sets is this one con- 
sisting of a box of face powder 


sachet, four tablets of bath salts, 
soap and lavender. 


FEDERAL PHARMACAL CO. 


Ultra-VViolatum is an irridated 
petroleum jelly being marketed 
by the recently organized Fed- 
eral Pharmacal Company of New 


York. 


PRINCE GEORGE 

Alexandra de Markoff has 
been granted exclusive rights to 
the name “His Highness Prince 
George of Russia’ which will 
be applied to a new type of 
product, called an ‘Elixir.’ The 
product is said to be made in 
such a fashion so that the odor 
reacts to the individual chemical 
nature of each person. 
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LENTHERIC 


Another addition to Len- 
theric’s men’s line is the humidor 
case --mahogany finish with 
cedar compartments and simu- 
lated porcelain lined cover. It 
contains “High Hat’ decanter 
of after-shaving lotion, men’s 
eau de cologne, ivory toned 
shaving bowl and matching con- 
tainer of after-shaving powder. 


ASPIRUB 
Aspirub is being packaged in 


a new style carton which _ is 
being prominently displayed on 
the counters of drug stores 
throughout the country. 


WORTH 

Worth’s newest perfume is 
called ‘‘Projets’’ (Clear Sailing.) 
It is available in one-half ounce, 
one or two ounce sizes; also in 
a small introductory size and in 
the one-half ounce Clochette 
package. 


MOLINELLE 


Molinelle presents, a new 
odor ‘Venez Voir’ —floral 
scents intermingled with the 
exotic. The bottle is carved 
crystal, fluted, and comes pack- 
aged ina black and gold box in 
one ounce size only. 


COSMETIC CLUB 
The new Cosmetic Club 


preparations include: cleansing 
cream for dry and oily skin, 
tissue cream, skin freshener for 
dry and oily skin, foundation 
cream, face powder and lipstick. 


HUDNUT 


Hudnut’s traveling case con- 
tains DuBarry facial preparations 
and make-up and a few manicure 
implements, all in a removable 
tray, with a compartment under- 
neath for personal belongings. 
The case is of black morocco 
leather with a large mirror in the 
cover. 


LOUISE ANDRE 


The lipstick and rouge com- 
pact of the Louise Andre line 
are shown. This is a most in- 
teresting and attractive line of 
cosmetics offered by the Asso- 
ciated Merchandising Corpora- 
tion through the department 
stores in their group. 


HARRIET HUBBARD AYER 
oo Hubbard Ayer's 
Dancing Partner’’ is an evening 

case i enough to hold while 
dancing, yet ample enough for 
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vanity, lipstick, mirror, kerchief, 
keys and change. The fabrics 
are chosen to harmonize with 
the Pin Dot vanity and the 
matched lipstick. 


PRINCE MATCHABELL| 

Prince Matchabelli offers a 
new Sceptre Bottle for toilet 
waters. The bottle is designed 
from the old sceptre of the im- 
perial Family and follows the 
lines of the Imperial Sceptre 
topped by the Matchabelli 
crown. Available in one size— 
four ounce, and in three odors. 


FRANCINE MYRA 


Francine Myra et Cie has in- 
troduced a cream hair remover 
‘“Ono-Mor.” This preparation 
is said to remove hair quickly 
and effectively, leaving a de- 


lightful, fresh Gardenia odor. 


ST. DENIS 


St. Denis offers dusting pow- 
der in the new ‘La Royale” 
odor. The detachable silk 
sachet bag on top of the box is 
ideal to use with the white and 
gold container for kerchief. The 
box is available in three colors. 


CAMPANA 


The Imperial gift package of 
Campana’ s Italian Balm contains 
nine ounces and is designed to 
fit the Italian Balm Home Dis- 
penser. 


MAISON JEURELLE 


Maison Jeurelle offers exact 
replicas of the larger sizes of 
Le Gardenia and Libretto per- 
fumes. The white and gold 
boxes are also exact replicas of 
the larger sizes. 


OMEGA CHEMICAL CO. 


Omega Nasal Jelly, made by 
the Omega Chemical Company, 
makers of Omega Oil, is at- 
tractively packaged in a carton 
of green and white with a black 
circle. Tube matches the carton, 
and has green plastic closure to 
match the green of the end 
carton. 


THORNLEY, INC. 


Metallic labels, Armstrong’s 
double-shell metal caps and jar 
covers, and modern glass con- 
tainers create eye-compelling 
packages for the beauty prepe- 
rations manufactured by Thorn- 
ley, Inc. Photo courtesy Arm- 
strong Cork Products Co. 






































































Moist Cleanser Pads 


Something new and convenient in the way of a face 
cleanser is being offered by de Muir Products Labora- 
tories, Boston, Mass. It looks like a powder compact, 
round and convenient in size for the purse, but is filled 
with small little pads like very thin powder puffs. The 
pads are drenched with a solution which is said to serve 
as a cleanser, skin tonic and powder base. The small 
pads remain moist for a long time, but in the event that 
the cover is left off the box and they are allowed to dry, 
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DACKAGING 


a bit of water restores them to serve their purpose. The 
company is also introducing a larger container that will 
contain five times the quantity of the compact and can 
be used as a dresser or vanity package for general use. 


Label Contents 


The New York City officials in charge of weights and 
measures are currently pointing out that too many cos- 
metic manufacturers are failing to state the net con- 
tents of the container on the label. The law requires 
this in New York State and it seems a good idea 
any how. 


Compacts 


More and more single compacts with large loose 
powder wells are appearing on the market, and are being 
favorably received by the consumer, who seems to pre- 
fer a good size powder well even though it means carry- 
ing a separate rouge case, rather than to have both 
squeezed into a small space. Two excellent examples 
of the newer compacts with large powder wells are 
Volupte’s “Trianon” compact, which at the touch of a 
finger opens three doors like a miniature dressing table 
disclosing ample powder space, and also Matchabelli’s 
round compact which is large but contains no rouge. 
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Design Service 


Production Capacity 


Probably in no other industry is eye appeal, and quality in containers, 
more important than in the cosmetics field. A study of the leaders 
shows distinct emphasis on these two factors—and that, plus Scovill’s 
designing and quantity-production facilities, is probably the reason so 


many of this industry’s leaders buy their closures and containers here. 


If your purchases include vanity cases, lipstick and eyebrow-pencil 
containers, rouge boxes, jar or bottle closures, specially made dis- 
pensers, or similar metal products, you will probably find that Scovill 


can serve you efficiently and understandingly. 


Our production capacity is equal to the largest orders, but is equally 
well geared to handle smaller quantity requirements. A representative 
from any Scovill office (in Canada, a representative from our Toronto 


plant) will be glad to assist you in the solution of your metal 





container, closure, or special metal product problems. 


Ss ¢ O VI LIL 


SCOVILL MANUFACTURING COMPANY 


Drug and Cosmetic Container Division 
69 MILL STREET WATERBURY. CONNECTICUT 


Boston . Providence »« New York « Philadelphia . Atlanta .- Syracuse . Pittsburgh - Detroit 
Chicago . Cincinnati « San Francisco « Los Angeles « IN CANADA: 334 King St., E., Toronto, Ont. 
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CARON’S CAMPAIGN 


Caron has instituted a supplementary advertising 
campaign in New York newspapers whose object is to 
capitalize to the utmost upon the impetus which better 
conditions generally have given to the sale of high- 
priced perfumes so that retailers will find their shelves 
cleared of Caron’s merchandise after January 1. It is 
anticipated that this supplementary newspaper cam- 
paign will be extended to other large cities as soon as the 
effects of the present test campagin in New York are 
known. 

Caron feels that the effect of the Robinson-Patman 
Law on cooperative advertising is still a matter of con- 
jecture, but that, generally speaking, the tendency will 
be for an increase of national and local advertising on 
standard merchandise. 

The company also feels that it can be of better service 
to all dealers carrying its goods by advertising as ex- 
tensively as possible for the benefit of all of them than 
by granting some concessions to a few, even if they 
rightly deserved it on their own merits, when it could 
not grant these concessions to the rest of the trade. 

At present the company is taking advantage of better 
conditions to increase its advertising nationally and 
locally. The character of the advertising remains for 
the. most part institutional. It aims at conveying the 
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feeling of class and distinction. Caron feels that the 
store is selling prestige when it sells Caron perfumes. 
At this season of the year, when stores are stocking up 
on Christmas merchandise, Caron feels that it can do 
nothing better or more for them than to promote the 
demand for the goods they are carrying. Caron is doing 
this with daily newspaper advertisements in addition to 
its regular campaign in national magazines and full page 
rotogravures in Sunday newspapers, etc. Caron is in- 
sisting upon the best positions available in these news- 
papers to increase the effectiveness of the campaign as 
well as to convey the idea of the high standing of the 
line. As the illustrations show, very little copy is used, 
sometimes none at all. 

Caron has found that in the long run the best sellers 
have been the perfumes the company has most con- 
sistently advertised. On the other hand, it can also be 
said that Caron has placed its advertising efforts on its 
best perfumes. 

The primary purpose of the present supplementary 
newspaper campaign is to have the dealers’ shelves as 
clear of Caron perfumes as possible after January 1 and 
thus to satisfy everybody, the consumers, the dealers 
and the company, itself. 
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@ There's a difference in packages. Some 
are just containers. Others are SALES- 
packages that help to keep products moving 
out of retail outlets. It takes an intimate 
knowledge of markets, public buying trends 
and habits, and proper coordination of every detail 
to produce a SALESpackage. It takes the kind of 
Complete Packaging Service that is unique with 
Owens-Illinois. With your entire packaging problem be- 
fore them, Owens-Illinois designers make certain that 
label, cap, carton-and case all harmonize with the de- 
sign of the glass container suited to your requirements. 
Thus, a true SALESpackage is tailor-made for your product. 


Owens-Illinois facilities for prompt delivery go hand in 
hand with the Owens-Illinois SALESpackage. This ability 
to serve promptly is an important advantage in these 
busy times that so frequently demand emergency action. 
Let us prove it—and help you profit. Owens-Illinois Glass 
Company, Toledo, Ohio. 


The Classic Oblong Design = 
Patent No. 94824, 
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Handsome double-shell 
CASEAL, with tin or 
aluminum liners. Lith- 
ographed with id- 
























A SERVICE 
FOR BUYERS OF 


(ola ue 


0 container surpasses the collaps- 

Nore tube in safety, convenience 
and in the matchless beauty of bril- 
liant color combination. 
Where your product is a cream, a 
cosmetic requiring a beautiful, well- 
designed container that will give in- 
dividuality and personality to your 
product, let our design department 
cooperate with you in developing a 
striking container. 
Our fifty years experience in the 
manufacture of collapsible tubes is 
cordially placed at your disposal. 


WHITE METAL MFG. CO. 


HOBOKEN, NEW JERSEY 


COLLAPSIBLE TUBES 
znd, 
BOTTLE SPRINKLER 
TOPS 











New York Office: Chicago Office: Detroit Office: 
F.L. Butz . Charles A. Rindell, Inc. R. M. Stevenson 
393 Seventh Ave. 64 West Randolph St. 506 Donovan Bids. 











a 
DODGE 


Designed to Guard the Integrity of the Contents 


ality u WAMPOLE 


votected by DODGE 


Fine points weigh heavy in today’s competi- 
tion. A Dodge Cork is a small thing—in size. 
But it’s so important to Henry K. Wampole & 
Company that they select only Dodge’s very 
finest grade to protect their famous Wampole’s 
Preparation, Creo-Terpin and Pap-Ken Tablets. 
Users of Dodge Corks know that no other 
Closure is as effective in sealing-in the contents 
of their packages. Dodge Corks are uniform— 
in quality, size and count. ‘‘Rejects’’ are 
practically unknown, 

For a variety of clients, Dodge solves a variety 
of sealing problems. And each Dodge closure 
is designed not only to ‘‘meet’’ the problem, 
but to solve every detail of it—satisfactorily. 


e[c}a Dopce Cork Company, 1Nc., Lancaster, Pa. 


CORKS - MOLDED FLANGE CORKS - MOLDED QA CAPS 
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NEW! 


Plastic Powder Boxes, Hinged Rouge Boxes 


Here's the news you've been waiting for. Molded plastic 
powder boxes—sleek, appealing and colorful—at prices 
competitive with the better paper boxes! 


Unusual construction makes it possible. Standard paper 
drums fit tightly into a molded base-ring—without cement. 
Filling and sealing bottom done in usual way. Cover 
slips snugly over top of drum. 


Any color in the rainbow, with trade-mark or design 
engraved in cover at small extra cost. Your powder will 
sell better in these new boxes. Write for samples. 


Hinged Cover Rouge Boxes 


More News! Standard plastic containers for cake or paste 
rouge or eye-shadow—with hinged covers. Smart, dis- 
tinctive and extra-convenient. No more unscrewing of 
covers. Take standard-size rouge cakes. Mirrors inside 
cover and plated metal band on top. Your trade-mark 
engraved on cover if desired. 


For samples and further information, write Norton Labor- 
atories, Incorporated, Lockport, N. Y. 




































It's no accident that Ritchie packages win favorable 
attention at the point of sale. For seventy years of 
packaging experience has given Ritchie a sound 
conception of what makes people buy. 

Not only the theory of the designing room, but the 
lessons of practical merchandising experience are 
back of a Package by Ritchie. 

If you are an established manufacturer we'll 
gladly submit a new design for your package. Take 
it, test it, show it to dealers, to consumers. Prove its 

merchandising value for yourself. 


You'll be under no obligation to us. 





WRITE FOR THIS BOOKLET. It will give 
you a new appreciation of modern pack- 


aging . . . and new ideas on point of sale 
merchandising. Explains in detail how the 
Ritchie organization operates and how it 
can be of assistance to you. Important to 
every merchandising and sales executive. 


Write for free copy. 


W. €. RITCHIE ano COMPANY 
9847 BALTIMORE AVENUE, CHICAGO 





New York Philadelphia Detroit Minneapolis 
Cincinnati Los Angeles St. Louis Ft. Wayne 
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The Big Parade 
Starts at 2 Today 


on every main aisle 


The regimental formation follows: 
Arden's Make-up Cream 


Elmo Facial Cream 

Harriet Hubbard Ayer's Sun Cream, 
Foot Ice and Deodorant 

Helena Rubinstein's Pasteurized Face 
Creams 

Hunt Club Deodorant 

Reese’s Analgesic Balm and PyReese 
Burn Cream 

ReVode Creme Rouge 

Vaniva Shaving Cream 
and others to be announced 





Because they're packed in National 


Collapsible Tubes with No-Kap Closures. 
Join the Big Parade with YOUR product! 
N A T i oO N A L New York Office: H. R. M. Gordon 
331 Madison Ave., Tel. MUrray Hill 2-0339 


CINCINNATI: W. H. Lilly 


Collapsible Tube Co. 1903 Berkeley Ave., Telephone Melrose 8136 


ST. LOUIS: W. W. Hoernlein 
PROVIDENCE, R. [. 2105 Pine St., Telephone Central 1261 


REPRESENTATIVES IN OTHER PRINCIPAL CITIES 


_____a_—_ 
RIEGELINE 


TRANSPARENCY 


WITHOUT EXPENSE 

















Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
It twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 
to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue « New York 


BOTTLES and JARS 


SSS @ A full line of bottles and jars always 
ai | in stock for immediate delivery. 


@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 








@ Bottles and jars with and without 
caps. Let us quote on any size order 
for any type of bottle or jar. 


HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 




















UP-TO-DATE DROPPER FITTINGS 


PATENTED NON-FRICTIONAL FIT 
We can supply any special assembly wanted 

















u 























2200 2205 2210 }2250 - 2220 
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These five items have Bakelite caps (available in standard 
brown or black) . . . patented design rubber nipple 
furnished in any color. All caps and nipples may be had 
with any style glass pipette shown, and in any size. 
Nos. 2200 and 2205 are safety ball and finish pipettes for 
eye use. The common straight or curve pointed pipettes are 
for nose drop and other uses. Write for samples and prices. 


GLASS PRODUCTS CO. 
GLASSWARE 
VINELAND @ NEW JERSEY 
ATLANTA, GA.; NEW YORK CHICAGO, Iil.; 
Warren M. Curry L. A. Barber E. Marx & Co. 


2895 Peachtree St. 74 S. Portland Ave. 308 Washington St. 
Brooklyn, N. Y. 
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| ARTISTIC | 
Hnuported Pecfume Kottles of 








* IN STYLE DETAILS 
* IN RICHNESS OF FINISH 





309 Fifth Avenue, New York, N. Y. 


Visit our Showrooms and view the Largest 


* IN QUALITY OF CRYSTAL => 
* IN ACTUAL VALUE i 
Styles Established by Experience— (Se om > 
NOT EXPERIMENTS! i | 
SPOT STOCKS — IMPORTS — PRIVATE MOLDS | | 
At Prices to suit any kind of requirement f H 
a HE SUDBURY COMPANY || 
a — 





Collection in America 

















APPEARANCE 
MAKES THE FIRST SALE 


Your product may be the best on the market, but if your 
package is not attractive you are needlessly handicapping 
your sales effort. AA Standard Tube printed in pleasing 
colors and modern design is a powerful sales influence, 
especially in making the initial sale. 


Our artists will gladly cooperate with you in the develop- 
ment of a design in keeping with your product. 





Remember: Standard Simplifies Sales. 


STANDARD SPECIALTY and TUBE CO. 


NEW BRIGHTON , ' PENNSYLVANIA 
NEW YORK REPRESENTATIVE: H. T. ‘diicatane “i 906, 331 Madison Avenue 
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IL \"\' WA. 
ORBIS are GUM SPECIALISTS 
































pia purchase of GUM* from ORBIS is backed by knowledge and 
expert experience of forty years standing—both in America and 
in the country of origin. Many of the personnel have spent a life- 
time in this industry. 

ORBIS imports directly, selected GUM TRAGACANTH from Persia. 
Astute knowledge of values, seasons, and localities together with 
constant contact with individual commission merchants assure you 
that the GUMS you buy from ORBIS will come from sections pro- 
ducing the finer natural raw gum. 


ALL ORBIS GUMS* are milled at the modern ORBIS factory at 
Newark, N. J. Here too, long experience guarantees satisfaction for 
your most exacting technical requirements. 


“ARABIC, TRAGACANTH, KARAYA, 


() Whole or Powdered 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N.J. 





















HICA BOSTON LOS ANGELES 
ray ed "253 Bowne Bids, 131 State Street 742 So. Hill St. 
\" Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 
Thymol Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zinc Oxide French Olive Oil Irish Moss 
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ADVERTISEMENT—This entire page is a paid advertisement. 


Prepared Monthly by the U. S. Industrial Alcohol Co. 


© ALCOHOL NEWa2 





NovEMBER 


A Monthly Series of Technical Articles for Chemists and Executives 





Sitimated NET SALES of ETHYL ALCOHOL tothe TRADE 
: 1936 COMPARED TO 1935S - Jo _ = 


1936 APPARENT CONSUMPTION 

_ of INDUSTRIAL ETHYL ALCOHOL | 

SHOWN CUMULATIVELY., PER CENT 
Ins reuse or Decrease Over I 


Apparent consumption of industrial ethyl alcohol from 
Jan. 1 to Aug. 31, 1936 was 38,034,123 wine gallons. This 
is 26.1 per cent greater than during the same one in 
1935 when 30,154,120 wine gallons were consum 


DRUG EXPORTS SHOW INCREASE 
IN FIRST 8 MONTHS OF 1936 


Exports of American pharmaceuti- 
cals, biologicals, and medicinal chemicals 
and proprietary medicines for the first 
8 months of 1936 were over 15 per cent 
greater than during the same period in 
1935 according to a report in “World 
Trade Notes.” 

The value of medicinals and pharma- 
ceutical preparations exported during 
the first 8 months of 1936 was $9,154,- 
000, a gain of $1,226,000 over 1935. 

Druggists nonproprietary solutions 
went from $763,000 in 1935 to $1,064,- 
000 in 1936. Proprietaries did not ex- 
perience the general increase due to a 
slight decline in exports of personal anti- 
septics and liniments. Total exports for 
the first 8 months were $620,000 in 1935 
and $636,000 in 1936. 


LIQUID SOAPS ARE CLARIFIED 
BY FLOCCULATION WITH GEL 


Clarification of liquid soaps by means 
of freshly precipitated aluminum hy- 
droxide is reported from abroad to effect 
considerable savings in time. The 
method is suggested as an alternative to 
the commoner operation of sedimenta- 
tion by storage over long periods. 








Preparation of Gel 


Freshly precipitated aluminum hy- 
droxide is prepared by treating a hot con- 
centrated solution of aluminum sulphate 
with 10 per cent ammonium hydroxide 
until a faint excess remains. Addition 
of ammonia should proceed slowly. 

The gelatinous precipitate is washed 
several times in hot water by decanta- 
tion and then transferred to a cloth 
where excess water is removed by pres- 
sure. One per cent of the aluminum hy- 
droxide is added to the soap solution 
with stirring. Two days suffice for clar- 
ification according to the report. 





Bizarre color combinations of light yellow 
cheeks, green eyelids, black eyebrows, dark 
yellow nose, and full red inside nostrils are 
the kaleidoscopic make-up employed by the 
British Broadcasting System in recent tele- 
vision experiments. 

Research to determine more effective tones 
and shades will continue, however. Cosmetics 
to aid correct definition of facial images will 
undoubtedly tax the full resources of the cos- 
metician in the near future. 





DR. H. L. FISHER, NOTED CHEMIST, 


JOINS U.S.1. RESEARCH STAFF 


Dr. Harry L. Fisher, noted for his sci- 
entific contributions in the rubber and 
chemical fields, has joined the research 
staff of the U. S. Industrial Alcohol Co. 
Dr. Fisher will make his headquarters 
in the company’s new research labora- 
tories in Stamford, Conn. 

For the past seventeen years Dr. 
Fisher specialized in research pertain- 
ing to rubber, resins, organic combus- 
tions and nitrogen heterocycles. He has 
served with the B. F. Goodrich Co., U.S. 
Rubber Co. and was a member of the 
Columbia University faculty for seven 
years. He is also a former secretary of 
the Organic Division of the American 
Chemical Society and the author of 
“Laboratory Manual of Organic Chemis- 
try” published by John Wiley & Sons. 








AFFIDAVIT LIFTS BEVERAGE LEVY 
ON N. J. ETHYL ALCOHOL SALES 


The Beverage Tax Bureau of the 
State of New Jersey has ruled that 
effective September ist, 1936, in or- 
der to obtain relief from the imposi- 
tion of the Alcoholic Beverage Tax 
on pure ethyl] alcohol shipments into 
the State of New Jersey, vendors of 
alcohol must obtain an affidavit from 
customers setting forth that no part 
of the alcohol so purchased will be 
sold or used for beverage purposes. 


Three Types of Affidavits 


There are three types of affidavits : 
one for drugstores, one for physi- 
cians, the third for companies and 
corporations. Doctors’, dentists’ and 
drugstore affidavits must be filed on 
each shipment, whereas one affidavit 
covering shipments during any cal- 
endar month is sufficient for firms, 
companies or corporations. This last 
form is known as M-17. 























BETTER Fo0D FLAVORS 
FIND INCREASED USE 
AS COSTS LOWER 


Purest Grades of Alcohol Required 
for Food Flavors and Colors 


Today man does not pay high for the 
satisfaction of his tastes as in the times 
of Marco Polo. Manufacturers of flavors 
and flavoring extracts have brought to 
his palate a craft which has made abun- 
dant the rarities of ancient times. A 
pantry shelf holding thirty or forty dif- 
ferent flavoring extracts would still fall 
far short of compassing the number of 
commercially available materials. 

Sensations of flavor are, in fact, almost 
limitless. The flavoring industry has 
steadily forged ahead in augmenting the 
list with both natural and synthetic 
products. 

Alcohol and alcohol derived chemicals 
continue to be essential to this progress. 
A random selection of a score of flavor- 
ing products on the market would reveal 
alcohol contents ranging from 15 to 95 
per cent by volume. Likewise, among the 
synthetic flavors the ethyl as well as the 
higher alcohol radicals would be present 
in appreciable amounts. 





Control Alcohol Content 


The employment of solvent alcohol, 
whether by extraction of raw materials, 
solution of essential oils, or by addition 
to concentrated fruit juices calls for a 
comprehensive knowledge of blending 
processes. A nice balance between stable 
solution and enhancement of natural 
flavor must be maintained. Too low a 
percentage of alcohol will result in im- 
perfect solution of flavoring components. 
An excess of alcohol will have the effect 
of masking flavor. In addition only the 
purest grades of alcohol will release and 
diffuse the flavoring principle in its un- 
impaired form. Spice extracts contain- 

(Continued on next page) 

















MODERN EQUIPMENT is an important factor in the development of the food- flavoring and 
extract industry. The Pfaudler glass-lined vacuum extract-concentrating assembly in the North- 
ville Laboratories, shown above, yields multiple-fold extracts of pure vanilla. 
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POWER ALCOHOL PLANT BEGINS 
PRODUCTION AT ATCHINSON, KANSAS 


Production of power alcohol from sur- 
plus farm froducts is now under way at 
Atchinson, Kansas. The installation, the 
first of its kind in America, is expected 
to yield 10,000 gallons a day. Distribu- 
tion at present is confined to seven mid- 
western states. 

Anhydrous grade alcohol has been 
manufactured from corn. However, 
other sources such as wheat, potatoes, 
artichokes and fresh fruits will be inves- 
tigated. The plant is expected to serve 
as a research and demonstration unit in 
the plan for industrializing farm prod- 
ucts grown in the United States. 

“Agrol” Gasolines 

After denaturation the alcohol is 
blended with an equal volume of a pe- 
troleum. This blend is known as “agrol 
fluid.” The filling station operator who 
buys “Agrol Fluid” will be permitted to 
make and sell three grades of Agrol gas- 
oline. These will be designated Agrol 5, 
Agrol 10, and Agrol 15. The numbers 
indicate the quantity of alcohol in each 
of the three standard blends when 60 
octane Mid-Continent gasoline is taken 
as the base fuel. 


CHEAPER FLAVORS — INCREASED USE 
(Continued from preceding page) 
ing as high as 90 per cent alcohol offer 
problems different from those presented 
by fruit flavors containing much lower 
amounts. 

Among synthetic flavors the search is 
long and never easy. Early products 
were crude and bore only a broad re- 
semblance to the natural flavors. Selec- 
tion of the correct esters was compli- 
cated by the fact that there were often 
several compounds which had some of 
the attributes of the flavor sought. For 
example, normal butyl formate, iso- 
butyl acetate, octyl acetate, and iso-amy] 
butyrate all are esters which suggest 
raspberry flavor, although no one item 
truly duplicates the natural taste and 
aroma. 

In the field of synthetic flavors, the 
monohydric alcohol esters appear to be 
among the most important constituents 
of fruit essences. Thus ethyl acetate, 
which is typical of this group, has an 
odor resembling that of cherries. The 
valerates and butyrates of ethyl, butyl 
and amy] alcohols are but a few of the 
many other combinations possible. Cer- 
tain complex aldehydes closely resemble 
peach and apricot odors. And so the 
search continues. 

Important advances in manufacturing 
processes have made possible the produc- 

















PURE ALCOHOL 
IN FLAVORING USES 


U.S.1. & Webb’s Ethyl Alcohol 


Both U.S. I. and Webb’s pure ethyl] 
alcohol are offered for the manufac- 
ture of flavoring extracts. These 
brands are noted for their high pur- 
ity and uniformity. 

Since the manufacture of flavoring 
extracts calls for costly flavoring in- 
gredients, there can be no compro- 
mise with the quality of the alcohol 
used. Webb’s alcohol has been rec- 
ognized in this industry for nearly 
a hundred years while U. S. I. has 
been responsible for bringing to this 
manufacture the latest and most 
complete technical resources. 

S.D. Alcohol in Manufacture 
of Synthetic Flavor Bases 

A complete range of Specially De- 
natured alcohols for the manufacture 
of synthetic esters in which alcohol 
itself does not appear is available 
from U. S. I. Continuous improve- 
ments in the basic alcohols entering 
into their production has made pos- 
sible the fulfilling of the most exact 
demands of this trade. 




















ENDORSE PLAN TO ISSUE YEARLY 
SUPPLEMENTS TO U.S.P. XI STANDARDS 


Endorsement of Prof. E. Fullerton 
Cook’s plan for interim revision of U. S. 
P. XI standards and the issuance of 
yearly supplements was made by the 
Pharmaceutical Contact Committee in a 
meeting in Washington, October 5 and 6. 

The meeting at the Hotel Washington 
was attended by twenty-nine representa- 
tives of companies that are members of 
the American Drug Manufacturers’ As- 
sociation and the American Pharmaceu- 
tical Manufacturers’ Association. 





tion of alcohols of much greater purity 
than heretofore available. Organic acids 
with greater freedom from homologues 
have been another step forward. Esters 
derived from these alcohols and acids 
are of a more uniform composition and 
the resultant flavors more acceptable. 
Not only has the food industry been 
able to delight man’s palate but it has 
also gone far to attract his eye. Bright 
red cherries on the grocer’s shelves and 
yellow butter are illustrations of certi- 
fied food colors as a means of adding eye 
appeal to his wares. Specially denatured 
alcohols although not appearing in the 
finished colors, have made possible the 
growth of this branch of food processing. 





TECHNICAL DEVELOPMENTS 











The items in this column are gathered 
from many varied sources. Further infor- 
mation may be obtained by writing to U.S. I. 

U S | 
Determination of turbidity and differences in 
color of both liquids and solids is simplified 
with a new portable photo-electric cell. The 
instrument is also applicable to measuring 
the speed of certain chemical reactions, ac- 
cording to the maker. Readings may be made 
in absolute or comparative units. 

U S | 


An absolute of Ambergrissoluble in full strength 
alcohol and essential oils and aromatic chemi- 
cals has recently been introduced. It is de- 
scribed as a pure extraction of the soluble 
part of the ambergris. The manufacturer 
points out that it can be used the moment a 
tincture is made, or incorporated directly in 
the compound oils instead of having to wait 
for from two to three years to have the full 
benefit of an alcoholic extraction of amber- 
gris. 

U S I 
Deodorized rubber corks for perfume bottles 
have been announced. Use of the corks makes 
possible a leak-proof closure which prevents 
the transmission of any rubber odors to 
either the toilet water or perfume, according 
to the manufacturer. An applicator is fitted 
into the cork. q 
A protective coating for painted, varnished or 
enameled interior surfaces has been intro- 
duced in the form of a water soluble powder. 
The water solution is said to be transparent 
and free from acids or alkalies. It can be ap- 
plied by inexperienced individuals. 

U s i 


A new hand operated homogenizer for labora- 
tory use is on the market. It is claimed that 
this device is especially adapted for use in 
developing new products where it is neces- 
sary to break up oil and fat globules under 
pressure, giving complete emulsification and 
permanent suspension. 
U s 1 


Two new adhesives, with an ethyl alcohol base, 
have been introduced. One is designed for 
joining paper or fibre to metal. The other 
grade is listed as useful for impregnating 
coils and as an adhesive for small wire coils. 
The manufacturer states that both grades 
are applied by hand and then baked in order 
to produce a final “cure.” 
U s 1 


Penetration of washing solutions for laundering 
textiles is said to be assisted by a new granu- 
lar detergent. The material is dissolved in hot 
water and then added to a soap stock solu- 
tion. Control of pH of suds within their most 
efficient range is claimed. 

U Ss | 


A peptizer which it is claimed will lower the 
viscosity of starch solutions, gum tragacanth 
and other aqueous jells has been introduced. 
The product is reported to be neutral as well 
as having a rate of hydrolysis about '¢ that 
of sodium stearate. 





U.S.INousTRIAL Accouot Co. 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL ALCOHOL 


SPECIALLY DENATURED-A// Formulas e 
SOLOX - The General Solvent 


ETHYL ALCOHOL 


COMPLETELY DENATURED-A// Formulas e 
u.S.1. Pyro Brand DENATURED ALCOHOL 
PURE (190 PROOF) TAX PAID—TAX FREE 


U. S. L.—U. S. P.-Ethyl ¢ WEBB’S-Ethy/ 


ANHYDROUS-Denatured e apsovuTe- Pure 


® SUPER PYRO Anti-Freeze 


Executive Offices: 60 East 42nd Street, New York, N.Y. Branches in all Principal Cities. 




















Companies 
Rudemar Expands 


Rudemar Cosmetics, Inc., New York, 
has announced that George Panopulo has 
become associated with the company as 
vice-president and sales manager. He is 
well known in this industry through his 





FE. KEERER 





GEORGE PANOPULO 


more than 30 years association with 
Pinaud, Inc., the last ten years of which he 
was general manager and treasurer of the 
company. He resigned in 1935 because of 
corporate changes which were made at that 
time. 
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F. L. Keeler, an industrial engineer with 
a wide experience in business organization, 
is vice-president and general manager of 
Rudemar, while Ruth D. Maurer, founder 
and president of the company, continues 
in her educational and training activities. 


King Drug Buys Peabody 

B. F. Page, president of the W. H. King 
Drug Co., Raleigh, N. C., has announced 
that the company has purchased the stock 
of the Peabody Drug Co., Durham, N. C. 
The stock was acquired from the Fidelity 
Bank & Trust Co. of Durham, trustee for 
Mrs. Mabel Duke Goodall, widow of H. R. 
Goodall of Durham. The acquisition of 
the Peabody Drug Co. makes the King 
Drug Co. the largest wholesale drug dis- 
tributor in the state. Mr. Page said that 
the two establishments will serve drug 
stores in half of North Carolina and a part 
of South Carolina. 


San Antonio Diug Officers 


At a meeting of the board of directors of 
the San Antonio Drug Co., October 15, 
the following officers were elected: Chair- 
man of the board, Albert Kronkosky (re- 
elected); president, Clement A. Kalteyer; 
executive vice-president, Ben Richardson; 
second vice-president, Harry W. Weber; 
secretary-treasurer, Alfred F. Munster; 
assistant secretary-treasurer, John W. 
Barron. 

William W. Ochse, whose death occurred 
September 10, was at that time president 
of the company and vice-president of the 
board. 


Hopkins Entertains Gum Merchant 
The Comte Cressaty, a gum merchant 
of Khartoum, Egypt, arrived in this coun- 
try for a visit on October 19. While here 
he is making his headquarters with J. L. 
Hopkins & Co., New York. For many 
years the J. L. Hopkins Co. has been the 
American outlet for his merchandise. 
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Abbott Adds to Research Staff 


The following additions to the research 
staff of Abbott Laboratories are an- 
nounced by Dr. Ernest H. Volwiler, vice- 
president and director of Research: 
Robert L. Jones, M. S., Rhode Island 
State College, biochemical research; Rich- 
ard Kohn, M. D., Hamburg; and Clyde 
Grimes, B. A., University of Wichita, 
pharmacologicjresearch; Ewen Gillis, Ph.D. 
University of Washington, pharmaceutical 
research; and Marlin T. Leffler, Ph.D., 


University of Illinois, chemical research. 


Pinkham Interests Agree on Adv. 

Charles H. Pinkham, secretary of the 
Lydia E. Pinkham Medicine Co., Lynn, 
Mass., has announced that an agreement 
without prejudice has been made between 
the parties in the Lydia E. Pinkham litiga- 
tion now before the Supreme Court of 
Massachusetts. As a result of the agree- 
ment a considerable sum of money will be 
spent in advertising through Erwin, Wasey 
& Co., Inc., in the Western States and 
Western Canada in daily newspapers, 
while an equal sum will be expended 
through the Northeastern Advertising 
Agency, Lynn, Mass., in newspapers in 
Eastern United States and Eastern Can- 
ada. Unless a decision is handed down by 
the Supreme Court of Massachusetts in 
the interim, this present campaign will 
terminate on March 1, 1937. 


Plough Enters Canada 


Plough Inc., Memphis, Tenn. has now 
entered the Canadian market. The com- 
pany has appointed J. T. Wait & Co., 
Montreal, its Canadian distributor. 


Matchabelli Officers 

Prince Matchabelli Perfumery, Inc., 
New York, announces that Paul H. Ganz 
has been made president, and Victor W. 
Ganz, vice-president, secretary and treas- 
urer of the company. 
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MILWAUKEE 
| 

! —— a en . — ye aggre rie Milwaukee, These Kolmar representatives are ready to give you service. 

; is., for samples of Serrate Puls and complete infor- . : 

: mation that will help you increase your cosmetic sales. New York City M. C. Boyd 246 Fifth Ave. 
NMamercecsiees Chicago, Ill. Norman Kole 11-108 Merchandise Mart 

i Address ....... Atlanta, Ga. Warren Curry 9895 Peach Tree Road 
City. sees. Los Angeles, Cal. Pacific Coast Office 1798 W. 8th St. 
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because Serrate Puffs are 
definitely superior. 


eThey are soft, softer than any 
other puff on the market. 


eThey are uniform and truly 
distinctive in color and design. 


e They attractively present your 


trade-name inside the compact. 
patented* 


laboratories 
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John Lahoud Opens New Plant 


John Lahoud, who has been marketing 
a line under his name for the past fifteen 
years in Venezuela, has just opened 
another plant in San Juan, Puerto Rico, 
which will be known as Lahoud Freres, 
and will be the source of supply for the 
United States and the West Indies. The 
line, which includes soaps and cosmetics, 
will be introduced to the American market 
within the next two months. The sales de- 
partment for the United States under the 
name of Lahoud Products, Inc., 52-05— 
31 st Place, Long Island, City, N. Y. is 
under the direction of Felipe Lahoud. 


Marcus Forms Cosmetic Club 

C. Lionel Marcus has announced the 
organization of The Cosmetic Club, Ltd., 
New York. 
new treatment line under a novel selling 


This company is marketing a 
I ° s 





C. LIONEL MARCUS 


plan known as the Cosmetic Club Plan. 
Mr. Marcus formed the Lionel Trading 
Co., later succeeded by Corday Parfums, 
which concern he recently 


Inc., from 


resigned. 


“Phoenix Flame’ Wins Again 

For the third the 
“Phoenix Flame,’ house publication of 
Phoenix Metal Cap Co., Chicago, has been 
selected one of the “Direct Mail Leaders” 
of the year. The contest in which this dis- 
tinction was won was conducted by the 
Direct Mail Advertising Association prior 
to its annual convention in Cincinnati 
September 30 to October 2. 

The “Phoenix Flame” which is mailed 
without charge to users and prospective 
users of metal caps, is an interesting, in- 
formative and helpful publication for man- 
ufacturers of drugs, cosmetics and house- 
hold chemicals. Copies are available upon 
request. 


successive year 


Pickwick Purchases “Diplomat” 

The Pickwick Cosmetic Corp. has an- 
nounced the purchase of the “Diplomat” 
line of men’s toiletries from Charles 
Pearsall. 
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F. T. C. Cosmetic Conference 

Federal Trade Commission has 
named Thursday, Nov. 19 at 10 o’clock 
for the Trade Practice Confereace of 
The Toilet Goods Manufacturing In- 
dustry. 

The hearing will be held at the 
Hotel Astor in New York. 











Abbott Labs. Wins Again 


At the convention of Direct Mail Adver- 
tising Associations in Cincinnati the 1935 
advertising campagin of Abbott Labora- 
tories was chosen as one of the fifty leading 
campaigns produced by all advertisers in 
the country during that year. This is the 
fourth consecutive year that the Abbott 
campaign has been awarded this dis- 
tinction. 


Alsop Moves to Milldale, Conn. 

The Alsop Engineering Corp. formerly 
loacted at 39 West 60th St., New York, 
has moved to a new factory in Milldale, 
Conn. The need for more space, better 
shipping facilities and a more efficient 
manufacturing layout made a move of this 
kind absolutely necessary. The new plant 
is on a plot of ten and a half acres and the 
buildings cover about 60,000 square feet. 
The water 
power which will generate enough electric- 
ity to operate the entire plant. 

Offices, show rooms and a service de- 


company now has its own 


partment will be maintained in New York 
at 17 West 60th St. 


American Can Makes Changes 

The American Can Co. has announced 
D. W. Figgis, 
formerly assistant to vice-president in 
charge of sales, has been elected vice- 
president in charge of sales. H. G. 
Edwards, formerly general manager of 
sales, has been appointed assistant to Dr. 
H. A. Baker, president. R. W. Phelps, 
formerly assistant to M. J. Sullivan, vice- 
president, San Francisco, has been ap- 
pointed assistant to Mr. Figgis with head- 
quarters at New York. C. H. Black, 
formerly assistant general manager of sales, 
has been appointed general manager of 
sales. R. L. Sullivan, formerly Atlantic 
district sales manager, has been appointed 
assistant general manager of sales. W. C. 
Stolk, formerly assistant Atlantic district 
sales manager, has been appointed Atlan- 


several executive changes. 


tic district sales manager. 
National Can Appoints Cross 

The National Can Co., Inc., has ap- 
pointed Jack M. Cross manager of its 
planning and development department. 
He was formerly identified with Conti- 
nental Can Co. in a similar capacity and 
brings to his new connection an experience 
of ten years in the successful designing and 
development of containers. He will have 
as his assistant James M. Hoyt who has 
been active in this field for several years. 
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Searle Advances Garrett 

James S. Garrett who has been repre- 
senting G. D. Searle & Co., Chicago, in the 
Denver territory has been promoted to the 
post of Divisional Manager. His new 
position puts him in charge of the sales 
territory of the Atlantic seaboard states 
from New Jersey to Florida. 


Elene of Vienna Incorporates 

Mrs. Delphine Jenkins, whose husband, 
the late Leonard Jenkins, was president of 
Kolynos, is now associated with Madame 
Elene of the House of Pine. The new firm 
is known as Elene of Vienna, Inc., and is 
located at 599 Fifth Ave., New York. 


Gray to Europe for Pfaudler 

The Pfaudler Co., Rochester, N. Y., has 
appointed William E. Gray, Jr. as its 
special European representative. He is a 
graduate of the University of Pittsburgh 





WILLIAM E. GRAY, JR. 


with the degrees of B. S. and M. E. and 
has been identified with the glass lined 
equipment industry since 1916. Since 
1929 he has been manager of Pfaudler’s 
New York office. The company operates 
factories in Germany and Great Britain 
and Mr. Gray, who will make his head- 
quarters in London, will do considerable 
sales development for both. 

J. J. Hickey will succeed Mr. Gray as 
manager of the New York office. 


Florasynth Appoints Weintraub 

Florasynth Laboratories, Inc., New 
York, has appointed Daniel Weintraub to 
head its perfume and essential oil sales to 
manufacturers of toiletries in New Eng- 
land and Pennsylvania. He will make his 
headquarters at the New York office. 
A. O. Jennings who will make his head- 
quarters at the Chicago office, will cover 
Iowa, Kansas and Missouri in the same 
capacity. 


Henno Moves 

Companie Henno, Inc., has moved to 
new and larger quarters located at 521 
Fifth Ave., New York. 
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Who said “NO SOAP’? 


Why worry about the uncertainties and high cost of 
foreign castile soap, when you can get a better product 
at home ---and for less money. 


In the last issue of this publication we pointed out what dentifrice manufacturers 
by now know only too well—namely, that because of political conditions in 
Europe, the olive oil and castile soap situation is critical. 


We now repeat our suggestion that you divorce soap from the uncertainties of 
European politics, by forgetting about castile, and using POWCO powdered 
neutral soaps, which will serve your purpose better, at lower cost, and which are 
produced in the U.S., guaranteeing you an adequate and dependable source of 
supply. 

What Soap Authorities Say 


Dr. E. G. Thomssen, one of America’s leading soap authorities, in his various 
writings, gives definite preference to neutral soaps, as compared with castile, 
in dentifrice manufacture. Many of the really large buyers long ago stand- 
dardize on POWCO Neutral Soaps. Now others, induced by the present 
situation to switch from castile to Neutral Soaps, are wondering why they didn’t 
do so years ago, because of the tremendous savings—usually from 30% to 50%, 


because less is required, and the price is lower. 


Why Powdered Neutral Soaps Are Better 
POWCO BRAND Powdered Made from refined edible oils, the 


Neutral Soaps, in every respect ful- 
fill the requirements of the denti- 


frice manufacturer. POWCO 
Soaps have none of the disadvan- 
tages of castile such as high iodine 
number, risk of rancidity, poor 
lathering, jelling and aging proper- 
ties. Also POWCO Powdered 
Soaps have greater stability, lather 
copiously, and free the tooth paste 
manufacturer from hardening and 
separating troubles. 


wide range of POWCO Neutral 
Soaps is laboratory controlled from 
start to finish. If there is not a 
POWCO Neutral Soap perfectly 
suited to your particular require- 
ments, one can be made by col- 
laboration with your chemists. By 
laboratory control POWCO soaps 
are always uniform in both chem- 
ical and physical characteristics. 
They assure security and better 
quality at a saving for you. 








JOHN POWELL & CO., Inc. 


114 EAST 32nd STREET 
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Wisconsin Patent Upheld 

Validity of the E. B. Hart patent, relat- 
ing to preparation and use of copper-iron 
salts for treatment of secondary anemias, 
was sustained by the United States Circuit 
Court of Appeals, Eighth Circuit. 

In this suit, brought by the Wisconsin 
Alumni Research Foundation, assignees of 
the Hart patent, against George A. Breon 
and Co., Inc., of Kansas City, the court 
pointed out that: 

“The valuable feature and the thing 
claimed to be new and novel, consists in 
the combined or coacting use of the salts 
of copper and iron. The virtue is in such 
combined or conjoint use of the two metals 
as distinguished from their additive or 
cumulative use; and the fact that the com- 
bination permits utilization of inorganic 
as well as organic forms of the metals.” 


Lentheric Offers Trips 

Lentheric is offering trips to Europe to 
its salesmen who achieve their quota for 
1936. Accompanied by W. D. Canaday 
and other members of Lentheric, the sales- 
men will leave New York for London 
December 26 on the S. S. Normandie. 
After a busy day and New Year’s Eve 
spent in London, they will leave for Paris 
by plane the following morning. In addi- 
tion to visits to the Lentheric Paris salon 
and the 
bevoie, many side trips have been planned. 
Joint sessions will be held with the French 
staff as well as several business meetings of 
the American sales staff alone. They will 
return to New York on the S. S. Paris, 
sailing January 13. 


Lentheric laboratories at Cour- 


Rubinstein Appoints Munet 

Helena Rubinstein reports the engage- 
ment of Edward Puig Munet to act as ex- 
port manager in charge of the foreign busi- 
ness for Latin American countries, the 
West Indies and Philippine Islands. Mr 
Munet has been connected with the toilet 
goods industry for many years and is well 
known in South America. 


Voris Pharmaceutical Labs. Expands 

The Voris Pharmaceutical Laboratories, 
Peoria, Ull., which for the past fifty-four 
years has devoted itself to serving practi- 
tioners, has announced that it is now pre- 
pared to serve the entire drug trade. Al- 
though it specializes in the output of bulk 
tablets, the laboratories are fully equipped 
to handle a complete line of general and 
private formula pharmaceuticals. 


Marshall Products Adds Cosmetics 


Marshall Products, Inc. St. Louis, is now 
making cosmetics. The cosmetics will be 
made in addition to the soaps, insecticides, 
disinfectants and sanitary supplies which 
the company has made in the past. 
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Bourjois Rehearing 

On behalf of Bourjois, a request has been 
made for a rehearing in the case of Bour- 
jois vs. McGowan in the Circuit Court of 
Appeals for the Second Circuit. No action 
has been taken on this request for a re- 
hearing at this writing. If the rehearing is 
denied, then it is likely that an application 
will be made to the Supreme Court of the 
United States for a writ of certiorari. 


Consolidated Drug League Formed 


A new organization which will be known 
as the Consolidated Drug League was 
formed at a meeting held at the Hotel 
Governor Clinton, New York, October 29. 
The meeting was attended by retail and 
wholesale druggists and representatives of 
department stores and resident buying 
offices who feel that they have been hit by 
the “‘refusal to sell” policy of some whole- 
salers and manufacturers. 


Dr. Ely Joins Stearns 
Lloyd L. Ely, M.D., has been appointed 


medical director of Frederick Stearns & Co. 
Addition of Dr. Ely to the scientific staff 
of the Stearns company is another step in 
extension of research and_ professional 
activities which Frederick S. Stearns has 
been fostering for the past several years. 
Dr. Ely is a graduate of the University 
following his interneship 


of Towa, and 





DR. LUOYD b. ERY 


acquired some valuable clinical experience 
with Dr. Frank Smithies, famous Chicago 
internist and gastro-enterologist. In addi- 
tion to his private practice in Chicago, Dr. 
“ly held teaching appointments at the 
medical schools of Illinois and Loyola. 

In 1928 Dr. Ely joined the medical staff 
of Eli Lilly & Co., in 1934 becoming direc- 
tor of the Department of Medical Thera- 
peutics of that firm. His acute interest in 
diabetes and the recent advances by 
Frederick Stearns & Co. in development of 
more promising forms of insulin led him to 
join the latter organization. 


Morse Labs. Moves 

Morse Laboratories, New York, 
has moved its offices from 521 Fifth Ave., 
to larger quarters at 27 East 21st St. 


Inc., 
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Firm Barred from Making Lanolin 

A final decree was given the Bopf-Whit- 
tam Corp. of Westfield, N. J. in the Chan- 
cery Court by Vice Chancellor, Malcolm 
G. Buchanan, permanently restraining a 
man formerly employed as a laborer by the 
Bopf-Whittam Corp., and his associate 
trading as the Genuine Chemical Works 
and associates now trading as the Lanaetex 
Products Co., Inc., from manufacturing 
lanolin and woolfat products and or dis- 


closing process. 


Silver Rod and Dale Cited on Aspirin 
Silver Rod Stores Supply Co. and Dale 
Drug Co., Brooklyn, N. Y., have been 
cited by the Federal Trade Commission 
for alleged unfair competition in the sale 
of Dale’s Aspirin. The complaint said 
that that 
they were the original manufacturers or 
dealers in aspirin were untrue, and that 
retail prices stamped on their containers 
were in excess of actual selling prices. 


respondent’s representations 


Lead Broadcast Advertising 

The drug and toilet goods industries led 
all others as users of the National Broad- 
casting Co.’s network facilities during the 
first nine months of this year. The ex- 
penditure was $7,741,733 or 32.5 per cent. 
of the entire expenditure during the nine 
months. Last year in the corresponding 
period the drug and toilet goods industries 
spent $8,045,367 or 35.2 per cent. of the 
total expenditure. 


Theo Bender Opens Labs. 


Theo Bender who has 
operated a beauty salon in St. Louis for 
several years has disposed of the salon and 
will now devote all of her time to the Theo 
2911 North New- 


successfully 


Bender Laboratories, 
stead Ave., St. Louis. 


Lucien Lelong Moves in N. Y. 

Lucien Lelong, Inc., has moved its New 
York quarters from 610 Fifth Ave. to 681 
Fifth Ave. The new and larger quarters 
now make it possible to combine the order 
department, the salon and other depart- 
ments which were formerly in separate 
locations. 


Goldschmidt Pamphlet 

Th. Goldschmidt Corp., New York, has 
just published a new pamphlet on its 
emulsifiers for soapless, neutral and acid 
creams and The pamphlet 
contains suggested formulas for making 
all of these preparations and, as a new 
feature and decided departure, lists the 
total cost of the raw materials necessary 
for each formula. Copies of this pamphlet 
are available upon request. 


ointments. 


629 














There is No Shortage of 


CONTI CASTILE SOAP 
« 


Do not let “‘scare talk” of war conditions in Southern Europe lead 
you to believe that you must use a substitute for White Castile Soap 


U.S.P. in your product. It is not true. 


The facts are that we have imported more Conti Castile Soap dur- 
ing the six months just passed then we did in the like period of a year 


ago. 


Our customers requirements are promptly supplied. New specifica- 
tions are given the careful and prompt attention of our industrial de- 
partment, whose experience usually enables them to supply the technical 


information you may require. 


It is generally recognized by manufacturers that there is no satis- 
factory substitute for pure olive oil castile soap. Conti Castile Soap 
meets the most exacting requirements and its reputation with leading 


manufacturers is too well established to require further elaboration. 


Conti White Castile Soap U.S.P. a standard of quality since 1836, 
in bars, powdered and granulated, is made from high grade olive oil 
only, fully saponified and carefully neutralized. It is priced on a basis 
consistent with quality and with the full realization that your manu- 


facturing costs must be held to a minimum. 


If you are in doubt about what soap to use in your product, do not 


make costly experiments, write us for full information. 

















ConTi Propucts Corp. 
151 Varick Street New York, N. Y. 


Walker 5-1311 
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People 
D'Elles With Moon Glow 


Ray D’Elles has joined the Moon Glow 
Cosmetics Co., Ltd., Hollywood, Calif. 
Mr. D’Elles will be in charge of the new 
Eastern office and warehouse located in the 
Terminal Bldg., 444 W. Grand Ave., Chi- 
cago, Ill. Mr. D’Elles has another an- 
nouncement to make—the birth of a baby 
girl who will be called Jacqueline Rae 


D’Elles. 


Bobst Celebrates Anniversary 

Officers, directors and employees of 
Hoffmann-LaRoche, Inc., Nutley, N. J. 
attended a luncheon at the Robert Treat 
Hotel in Newark on October 15, in honor 
of Elmer Holmes Bobst, vice-president, 
general manager and treasurer of the com- 
pany. The luncheon was held to mark the 
twenty-fifth year of Mr. Bobst’s associa- 
tion with Hoffmann-La Roche. 


Nobel Prize to Sir Henry Dale 

The 1936 Nobel Prize for medicine and 
psychology has been awarded jointly to 
Sir Henry H. Dale of London, former lec- 
turer at Johns Hopkins University, Balti- 





SIR HENRY H. DALE 


more, and Professor Otto Oewy, of Graz, 
Austria, for their work in the chemical 
transmission of nerve action. Sir Henry 
Dale is the director of the National Insti- 
tute for Medical Research at Hampstead. 
He has been secretary of the Royal Society 
of Medicine since 1925. 


Konwiser's Silver Anniversary 

A. Lincoln Konwiser and Mrs. Konwiser 
recently celebrated their twenty-fifth wed- 
ding anniversary. Mr. Konwiser who has 
been active in the drug field for twenty- 
four years is the treasurer and chief chem- 


ist of the C. F. Kirk Co., Bloomfield, N. J. 


Hecq Resigns from Chaleyer 

Roger Heceq who has been connected 
with Ph. Chaleyer Inc., New York, has 
resigned. He announce his future 
plans soon. 


will 
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Products of E. W. Rose Co., Cleveland, including Zemo Ointment and Zemo liquid, are 
being manufactured in a modern new plant housed by left section of building pictured. 
Musterole Co., with which it is affiliated, occupies right portion of building located at 


1750 E. 27th St. 


Miller Goes Native 

Reports from the West Coast indicate 
that Henry W. Miller, in charge of produc- 
tion for the Brunswig Drug Co., Los 
Angeles, is now well established in Cal- 
ifornia and has gone completely native 
even to the point of bragging about the 
climate. Mr. Miller has been in California 
since his resignation from the Armand Co. 
in the Spring of 1935. 


Zinsser Trustee Phila. College 
At the September semi-annual meeting 
of the members of the Philadelphia Col- 





JOHN S. ZINSSER 


lege of Pharmacy and Science, John S. 
Zinsser, president of Sharp and Dohme, 
Inc., was elected a member of the board of 


trustees. 


Forsythe Returns to England 


Gery Hamilton Forsythe, American di- 
rector of Cyclax of London, Ltd., who has 
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been in New York inspecting the new 
Cyclax premises at 7 East 53 St., re- 
turned to England on the S. S. Queen 
Mary November 4. 


Gathercoal Receives Medal 

The Remington Medal was awarded to 
Professor E. N. Gathercoal of the Univer- 
sity of Illinois School of Pharmacy at a 
dinner held at the Hotel Pennsylvania, 
New York, October 19. The dinner was 
sponsored by the American Pharmaceu- 
tical Association which awards the medal 
annually. 





Leonhardt Returns 

F. H. Leonhardt, president of Fritzsche 
Bros. Inc., returned October 8 on the S. S. 
Conte di Savoia with his wife and daughter 
from an extensive European trip begun 
last June. In the course of the trip he 





F. H. LEONHARDT 


visited ten countries and observed local 
conditions in most of the important Euro- 
pean centers. 
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Eaton Resigns Chairmanship 
Melvin C. Eaton, Vice-president of the 
Norwich Pharmacal Co., Norwich, N. Y., 


has resigned his position as Chairman of 


the New York State Republican Commit- 
tee and will return to active participation 





MELVIN C. EATON 


in the management of the Norwich Phar- 
macal Co. 

Mr. Eaton has given his resignation to 
the Secretary of the state committee with 
instructions to call a meeting on Dec. 14 to 
name Mr. Eaton’s successor. Mr. Eaton 
sailed for Southern France Noy. 7, plan- 
ning to return Dec. 12. 


Dr. Guenther Back at Desk 


Dr. Ernest S. Guenther, chief research 
chemist of Fritzsche Bros., Inc., who left 
last May for Europe to supervise produc- 
tion at the company’s plant in Seillans, 
France, and to continue his survey of plant 
cultivation and essential oil production in 
Europe, returned on the Conte di Savoia 
October 8. 





Mysore Commissioner Sails 

T. V. A. Isvaran, Trade Commissioner 
for Mysore in London, sailed on the 
“Europa” Noy. 6 after a visit to this 
country. During his stay Mr. Isavran 
made his headquarters with W. J. Bush & 
Co., New York, agents for the Mysore 
Government sandalwood oil factories in 
the United States. 

In the course of a trip to the Middle 
West in company with R. R. Webb, 
Treasurer of W. J. Bush & Co., Inc., Mr. 
Isvaran visited important pharmaceutical 
houses, and was entertained at the 
monthly luncheon of the Chicago Drug 
and Chemical Association as the guest of 
Dr. E. Drach of Abbott Laboratories. 

During his visit the Trade Commis- 
sioner also investigated the possibility of 
introducing to this market other products 
of the Mysore State, notably coffee, silk 
and art-wear. 


Northam Warren Corp. 

In simplification of the corporate set-up, 
the Northam Warren Corp. has taken 
over, as of October 1, the business former- 
ly conducted by the Northam Warren 
Sales Co., Inc., in the distribution of its 
products. 
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McKesson Earns More 


The profit of McKesson & Robbins Inc. 
for the year 1936 will top that for any year 
since 1929, when $4,109,872 was earned. 
Earnings available for the common stock 
will show a greater increase than the gain 
in the actual net figure and might triple 
the 33 cents a share earned in 1935. 

Sales volume and profits in the past two 
years have been helped by addition of the 
liquor business which in 1935 had total 
sales of $20,270,186, and now is showing a 
large gain. The liquor inventory stood at 
$30,268,508 at the end of 1935 against only 
$24,841,819 two years earlier. Notes and 
accounts receivable moved up to $23,341,- 
243 at the end of 1935 against $19,813,375 
on December 31, 1933. The two items in 
the two years rose $8,954,557, yet at the 
close of last year the company had notes 
payable of only $855,000. During the 
same period the funded debt was reduced 
approximately $1,000,000 through sinking 
fund operations, and at December 31, 
1935, stood at $17,594,000 of 514% de- 
bentures. 


Vick Financial Corp. Investigated 

The Vick Financial Corp. of Jersey City> 
an investment trust sponsored by the Vick 
Chemical Co. was the first organization of 
its kind to be investigated by the Securi- 
ties and Exchange Commission. The evi- 
dence showed that the sponsors sought in 
every way to protect their investors and 
that today the corporation is in better 
shape than at any other time since it 
started. 

When the trust was formed Vick Chem- 
ical put $2,000,000 in bonds and market- 
able securities into the venture while the 
public subscribed between $11,000,000 and 
$12,000,000 at $10 a share. After the 
crash Vick Financial offered stockholders 
a chance to redeem their shares at the 1932 
asset value, $5.75. Those who accepted 
the offer sustained a loss of about $1,500,- 
000. Those who held on benefited by a 
recovery which brought the value of the 
shares to $10.92 on October 3, 1936. 

One of the points brought out at the in- 
vestigation by F. S. Richardson, president 
of Vick Chemical Co., was the fact that 
in the management of such a trust, which 
requires quick decisions, management by a 
board of several members is unsatisfactory. 


Commercial Solvents Earnings Up 

Commercial Solvents Corp., New York, 
reports a net income for the quarter ended 
September 30 of $583,452, equal to 22 cents 
a share. This compares with $466,170 or 
18 cents a share in the preceding quarter 
and $504,867 or 19 cents a share in the 
September 1935 quarter. 
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Dan Nealon Says---- 


D & O’s George Collins had the 
bad luck to arrive in the third inning 
of the fourth world series game, and 
found the local cosmetic houses 
closed. 

sae 

Van Amerigen-Haebler’s H. F. 
Croen stopped by long enough to 
say how good business is. 

eee 

The Mitch (Golden Peacock) 
Warrens have just purchased a 
beautiful hillside lot in the south- 
east part of town. 

eee 

W. C. Luckey, Sr., father of Na- 
tional Toilet Co.’s Secy., Carleton 
and Golden Peacock’s Office man- 
ager, Lawton is recovering from a 
broken hip. 


Neumann Buslee Wolf’s southern 
representative, M. G. Guthrie paid 
us a call last week. Get him to tell 
you his experience when drummers 
in Texas drove a team of bang tails. 

sce 


Calling on Dr. Jimmy Null of 
McKesson-Van Vleet Corp. of Mem- 
phis, I was elated to find his hair as 
grey as mine. Doc’s got the want- 
a-farm bug too. <A very costly 
affliction. 

eee 

Had the pleasure of meeting 
Clyde Collin’s, C. A. Binford last 
week. Mr. Collins makes what the 
industry likes best across the river 
in Arkansas. Not even a sample in 
Tennessee. No suh, nary a drop! 

eee 

Hazel-Atlas’ M. A. Carso called 
to show us some mighty fine photos 
of his grown up family. He also 
threatens the trade with a visit from 
Jack Majesky next month. Polish 
up the welcome mats gentlemen. 


One of our local belles returns 
from Chicago to tell of meeting 
Constant Reader Lynn. Such is 
noteriety—and thanks to you sir, 
C. R. Lynn. 


eese 
W. C. Ritchie’s J. C. Weiler is 
touring the south accompanied by 
Mrs. Weiler and son. 
eee 
F. M. Allen, Nadinola’s Adman, 
and President of our Chamber of 
Commerce, welcomed the banker’s 
convention yesterday. 


Paris, Tenn. Nov. 2 
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-MARKETS.--like Seasons” 
CHANGE! \ ~ 


HE pharmaceutical successes of yesterday are threatened by today’s chem- 
T ical research. Frequent advances, revolutionary improvements in both 
pharmaceutical and medicinal chemicals —these demand that the buyer be 
ever alert. Today—as never before—the public learns from a dozen news 
sources of the steady march of progress. The public expects the finest. Markets 
change like the seasons. 

Over a period of more than 30 years, the research chemist has learned that 
Baker’s Analyzed Reagents mean chemical purity — exactness into the decimals. 
Of recent years, more and more manufacturers of pharmaceuticals have learned 
to their profit that Baker’s Fine Chemicals also mean measured purity — even 
by the ton. 

Your priceless trademark is fully safeguarded by Baker’s Fine Chemicals. 

We invite you to discuss your requirements in fine chemicals with the Baker 
salesman. You will find him a worthy representative of the entire Baker organ- 
ization. Ask for test samples to meet your specific needs. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South l6th Street 624 South Michigan Blvd. 





for Pharmaceutical Manufacturers 





Baker's fine chemicals 
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A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 
Alkali Bromides 
Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 
Salicylates 
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Write for samples on your firm’s letterhead. 
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LEATHER 


I RAGRANCES 









. +... are universal favor- 
ites, appealing as they do to 
men and women alike. These 
are all modern, arresting 
creations. 


Russian Leather No. 3623 

Russian Leather S No. 3598 

Spanish Leather “Schimmel & Co.” 

Spanish Leather No. 3972 

Spanish Leather 8S No. 3752 
© 








% CHIMMEL « co.. inc. 


601 West 26th St. @ NEW YORK, N. Y. 
822 San Julian Street, Los Angeles, Cal. 
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ST. Louis.US*; 


MONSANTO 
ASPIRIN 


Is Available As 


POWDER U. S. P. 
10% STARCH GRANULATION 


White, Pink or Green 


16% STARCH GRANULATION 
20% STARCH GRANULATION 


ASPIR GRAN 


A Special Crystalline: 
Form of Acetyl 
Salicylic Acid 


onsanto Chemical Company 


St.Louis, U.S.A. 
Tribune Tower 


CHICAGO 


Brown Marx Building Johnston Building 
BIRMINGHAM CHARLOTTE 
373 Brannan Street  378St. Paul St., West 


SAN FRANCISCO MONTREAL 


30 Rockefeller Plaza Everett Station 
° TON 


Midland Building 
CLEVELAND 

















CHUIT, NAEF & CIE. 


Geneva ... Switzerland 


i EN 


2 \AXALTOLIDE NAEF is the most 
highly developed, purest and strongest fixative 
body of a Musk-Ambergris character yet pro- 
duced. It is distinguished by its power of diffusion 
and “exaltation.” 


D EVELOPED in the Geneva laboratories of 

Chuit, Naef & Cie. over a period of the past 
ten years, EXALTOLIDE is offered at a price that 
allows its use in practically any toilet preparation. 


—D ESIGNED primarily as the ideal fixative 
“for perfume extracts, we now recommend 
EXALTOLIDE for use to equal advantage in your 
scents for powders, creams and lotions. 


NA AY we send you a sample with complete 
/ recommendations for its application in 


your particular preparation? 


FIRMENICH & CO., Inc. 


135 FIFTH AVENUE ... NEW YORK 
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Owens Earnings Up Sharply 

A net profit of $9,641,996 has been re- 
ported by the Owens-Illinois Glass Co. 
and subsidiaries for the year ended Sep- 
tember 30. This is equal to $7.25 each on 
1,329,593 shares of $25-par common stock 
outstanding. In the preceding year the 
net profit was $7,893,976, or $6.58 a share 
on 1,200,000 shares then outstanding. 

A dividend of $2.25 a share has been 
declared payable on November 15 to 
shareholders of record on October 30. In 
the three preceding quarters of the year 
dividends of $1.25 were disbursed. This 
brings total payments for 1936 to $6, an 


increase of $2 from the annual rate of 1935. 


Vadsco Out of the Red 

Vadsco Sales Corp. reports for the nine 
months ended September 30 a net profit of 
$20,263 as compared with a loss of $26,318 
in the same period last year. No provision 
is made in this statement for the $47,341 
loss of Vadsco Realty Corp. 

Vadsco Realty Corp. reports an operat- 
ing loss of $17,068 before depreciation for 
the nine months ended September 30. This 
compares with an operating loss of $34,303 
in the same period of 1935. With the 
addition of depreciation charges the loss 


for this year comes to $47,341. 


Monsanto Earns More 

Monsanto Chemical Co. reports a net 
profit for the nine months ended Septem- 
ber 30, 1936, of $3,290,721, equal after 
subsidiary preferred dividends of $2.89 
each on 1,114,410 shares of $10-par capital 
stock. In the same period last year the net 
profit was $2,808,687, or $2.76 each on 
987,876 shares. The net profit for the 
quarter ended September 30, was $1,181,- 
125, or $1.04 a share. This compares with 
a profit of $1,035,730 in the preceding 
quarter and $884,550 in the same quarter 


last year. 


Zonite In the Black 

Zonite Products Corp. reports a_ net 
profit for the nine months ended Septem- 
ber 30, 1936, of $80,748, equal to 9 cents 
each on 830,006 shares of $1 par capital 
stock. In the same period last year the net 
loss was $448,972. 

The net profit for the quarter ended 
September 30, 1936, was $87,762, or 10 
cents a share, contrasted with a net loss in 
the preceding quarter of $30,914 and a net 
profit of $54,691, or 6 cents a share in the 


third quarter of 1935. 


Stearns Dividends 

Frederick Stearns & Co., Detroit, de- 
clared a dividend of 25 cents a share on the 
common stock and a regular quarterly 
dividend of $1.25 a share on the 5 per cent. 
preferred stock, both payable September 30. 
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Lehn & Fink Doubles Earnings 
Lehn & Fink Products Corp. and sub- 


sidiaries for the nine months ended Sep- 
tember 30 show a net profit of $453,343 
which is equal to $1.13 a share on 400,000 
$5 par capital shares. This compares with 
$204,055, or 51 cents a share in the same 
period of 1935. 


Lambert Earns Less for 9 Months 

The Lambert Pharmacal Co., St. Louis, 
has reported for the quarter ended Sep- 
tember 30, 1936, consolidated net profit of 
$456,536, equivalent to 61 cents a share on 
746,371 no-par shares of capital stock. 
This compares with $185,613 or 25 cents a 
share in the preceding quarter and $493,- 
133 or 66 cents a share in the September 
quarter of the previous year. 

For the nine months ended September 
30, 1936, the net profit was $1,023,035, 
equal to $1.37 a share, comparing with 
$1,313,548 or $1.76 a share in the first nine 
months of 1935. 


Continental Can Dividends 
Continental Can Co., Inc., New York, 
has declared a regular quarterly dividend 
of 75 cents a share and an extra dividend 
of 25 cents a share on the common stock 
of the company, payable November 14 to 


holders of record October 24. 


Dow Chemical Dividends 

The Dow Chemical Co., Midland, Mich., 
will pay dividends November 16 to stock- 
holders of record November 2, 1936 as 
follows: on preferred stock or deposit 
receipts therefor, $1.25 per share, on non 
par value stock 60 cents per share. 


Plough Dividend 

Plough, Inc., Memphis, Tenn., paid its 
regular monthly dividend on October 1, 
with checks totaling $90,030. The com- 
pany reported that the 12 per cent. in- 
crease in sales recorded for the first six 
months of the year was maintained for the 


quarter ending September 30. 


American Home Earnings 

The American Home Products Corp. 
has reported for the nine months ending 
September 30 consolidated net earnings of 
$2,157,980.73 which is equivalent to $2.91 
per share on the 741,060 shares of stock 


outstanding September 30. 


Norwich Dividend 

The Norwich Pharmacal Co., New 
York, declared a regular quarterly divi- 
dend of 35 cents per share on the common 
stock, payable October 1 to stockholders 
on record September 20. 
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Abbott Labs. Stock Issue 

Abbott Laboratories, North Chicago, 
Ill., has filed a registration statement with 
the Securities Exchange Commission under 
the Securities Act of 1933 covering 60,000 
shares of common stock of which 40,000 
shares are authorized and unissued, and 
20,000 shares are outstanding. 

Names of underwriters and price to the 
public will be supplied by amendment. 
Proceeds from the company’s stock will. be 
used for general corporate purposes, and 
proceeds from outstanding stock will 
accrue to the respective stockholders. 


Tampax Stock Issue 

Tampax, Inc., has filed a registration 
statement with the Securities and Ex- 
change Commission under the Securities 
Act of 1933, covering 300,000 shares of 
common stock at $1 per share. 


Bristol-Myers Earnings Up 

Pp Tentative consolidated profit and loss 
statement of Bristol-Myers Co. and sub- 
sidiaries, after all charges and after esti- 
mated Federal income taxes, including an 
estimated provision for the new surtaxes 
on undistributed profits, for the three 
months ended September 30, 1936, shows 
a net income of $814,418.70, or $1.19 per 
share on the 687,053 shares of $5 par 
value capital stock outstanding in the 
hands of the public at the end of the 
quarter. For the same period last year 
earnings amounted to $821,247.66, or 
$1.20 per share on the 686,944 shares of $5 
par value capital stock outstanding in the 
hands of the public at that time. 

For the nine months ended September 
30, 1936, consolidated net earnings were 
$1,993,768.52 compared with $1,.828,978.79 
for the nine months ended September 30, 
1935. 

Earnings for the 12 months ended Sep- 
tember 30, 1936 were $2,397,362.53, com- 
pared with $2,229,054.17 for the 12 
months ended September 30, 1935. 

Bristol-Myers Co. increased the regular 
quarterly dividend on common stock from 
50 cents to 60 cents per share and also 
declared an extra dividend of 20 cents per 
share, both payable December | to stock- 
holders of record November 13. Three 
months ago the company declared a quar- 
terly dividend of 50 cents and an extra 


dividend of 10 cents. 


Crown Drug Earnings 

Crown Drug Company reports for year 
ended Sept. 30: Net income, $269,697, 
equal after preferred dividends to 48 cents 
each on 442,439 $25 par common shares, 
against $185,512 or 29 cents each on 442,- 
589 common shares in preceding year. 
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Also Headquarters for 


ARABIC GUM 
KARAYA GUM 
QUINCE SEED 
ORRIS ROOT 
IRISH MOSS 
(Select) 
BENZOIN 
(Sumatra-Siam) 
HENNA 
MENTHOL 
LYCOPODIUM 
and 


MORE THAN 1000 
RAW MATERIALS 
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Both the parachute and the life preserver have their own special uses. 
Excellent though the quality of these devices may be, one is worthless 


where the other may save a life. Likewise, one 


TRAGACANTH 


may be an excellent grade and yet be entirely out of place for your par- 
ticular purpose. Everything depends on where and how you want to use it. 

Since there are so many seemingly similar tragacanths, it is best, in 
selecting the type you need, to consult an expert—one, of course, in 
whose knowledge you can have full confidence. 

Our stocks of Tragacanths not only carry our guarantee of quality and 
dependability—they include every conceivable variety of Aleppo and 
Persian — Ribbon, Flakes, Crystals, Powder and Special Millings. 

Needless to say, our facilities — expert chemists, complete milling 
equipment, long practical experience— are always at your disposal to assist 


you in selecting the ideal type of Tragacanth for your individual purpose. 


W BS . \\ ww N W' \ \ 4 ~ \ NN 
N [ © K NO, AAIN Yo 
NS X FX wy EX \ N \ < WS \ BS 
\ . X » * \\ \Y w\ wy \S N\ \ < NY \ WN X 


ANT A ”ABE® AT QW qq AHH Qa” MA AA AA MK Ag 


132 NASSAU STREET, NEW YORK 
1228 WEST KINZIE STREET, CHICAGO 


Ye 


Ce 





i tee 


Wwe DOR tp * 


S CARGEST BOTANICAL ORUG HOUSE <_ 








634 





The Drug and Cosmetic Industry Nov. ’36: 39, 5 














Sone ameter 





Italian Soap Plentiful—Huisking 

There is no shortage of Castile Soap 
from Italy, according to Charles L. Huisk- 
ing, president of Conti Products Corp., 
New York. Mr. Huisking states that 
Conti Castile Soap has always been man- 
ufactured in Italy, and there is no scarcity, 
nor have supplies been interfered with by 
the Italian Government. There has been 
no restriction or curtailment of Castile 
Soap supplies in Italy, Mr. Huisking says. 

Owing to the greatly increased cost of 
olive oil, says Mr. Huisking, his company 
was forced to raise their prices especially 
on powdered and granulated Castile Soap, 
but with the devaluation of the lira, prices 
were reduced to more or less the old levels. 
This reduction of the prices due to the de- 
valuation of Italian currency resulted in 
the company bringing over more soap re- 
cently than had been imported in the past, 
proving that there is no shortage of sup- 
plies. 


Course in Proprietaries 

Representatives of proprietary manu- 
facturers are invited each week to discuss 
merchandising problems before the stu- 
dents in a course in “‘Proprietaries” at 
Creighton University college of Pharmacy, 
Omaha, Neb. 


Obituaries 


Andrew Hubble Beardsley 


Andrew Hubble Beardsley, president of 
Miles Laboratories, Inc., Elkhart, Ind., 
died of pneumonia October 11, in Doctor’s 
hospital, New York, where he had been 
taken from the S. S. Normandie on which 
he returned from Europe two weeks before 
his death. 

A former Indiana State Senator, Mr. 
Beardsley was prominently identified with 
business, banking and politics of that state. 
He was born in Cass County, Mich., 
seventy-two years ago. His ancestors 
were pioneers in Northern Indiana. His 
paternal grandfather was Elijah H. Beards- 
ley whose brother, Dr. Havilah Beardsley, 
was the founder of Elkhart. 

Mr. Beardsley’s father was engaged in 
the manufacture of wagons in Buchanan, 
Mich., later moving to Kalamazoo where 
A. H. Beardsley attended Kalamazoo High 
School. His early business experience was 
as a travelling representative of the 
McCormick Harvester Machine Co. in the 
Dakotas. In 1889 he joined his uncle, the 
late A. R. Bearsdley, who had begun the 
development of the Dr. Miles Medical Co. 
at Elkhart. 

For the past thirty years Mr. Beardsley 
was identified with the Proprietary Asso- 
ciation, serving as president and as chair- 
man of various committees. He was 
closely associated with industrial develop- 
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A. H. BEARDSLEY 


ment in Elkhart and was chairman of the 
board of the American Coating Mills; 
president of the Elkhart Packing Co.; 
president of the Buescher Band Instru- 
ment Co. and the Hotel Elkhart Operating 
Co. He was also a director of C. G. Conn. 
Ltd., and the First National Bank of Elk- 
hart. He was vice-president of the Truth 
Publishing Co. 

Mr. Beardsley is survived by his widow, 
formerly Miss Helen Brown of Fort 
Wayne, Ind., two sons, Bruce Foster 
Beardsley of Upland, Calif., and Walter 
Raper Beardsley of Elkhart; also his sister, 
Mrs. Charles F. Miles of Elkhart and 
three brothers, Arthur L. and Charles S. 
Beardsley of Elkhart and Dr. David 
Beardsley of Cedar Rapids, la. 

Mr. Beardsley’s will made specific be- 
quests to thirteen beneficiaries. To the 
Elkhart General Hospital he left $20,000; 
to the Elkhart Y. M. C. A., $10,000. 
Eight bequests of $5,000 each were made 
to the following relatives:—Mrs. Rachel 
Miles, Arthur L. Beardsley, Charles S. 
Beardsley, Dr. David E. Beardsley, Mrs. 
Olive Beardsley, Mrs. Olive Beardsley, 
Mrs. Louise Beardsley, the heirs of Mrs. 
Jessie Beardsley Bender, and the heirs of 
John L. Beardsley. To Mrs. Adele Beards- 
ley he left $100 a month. 

Bequests of $1,000 each were made to 
Albert Kuppernus, who was general man- 
ager of the Beardsley residential property 
for twenty-five years, and to Miss Nancy 
Wise, who was employed in the home for 
fifteen years. The residue of Mr. Beards- 
ley’s estate, the value of which has not 
been estimated, goes to his widow. 


Newell H. Stewait 

Newell H. Stewart, for many years 
representative in the Eastern territory for 
Merck & Co., died at his home in Summit, 
N. J., October 6, at the age of seventy-five. 
Mr. Stewart became associated with 
Powers & Weightman in 1903; staying with 
the company when it became Powers- 
Weightman & Rosengarten Co. and later 
when it was merged with Merck & Co. At 
the timeof his retirement about three years 
ago he had been with the combined or- 
ganization for thirty-three years. 
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John E. Dowd 


John E. Dowd, chemist and _ bacteriol- 
ogist with the Pease Laboratories, Inc., 
New York, died October 20, at his home in 
Brooklyn. Mr. Dowd who was a Fellow of 
the American Institute of Chemistry and 
a member of the American Chemical 
Society, was fifty-six years old. 


Harry J. Atkinson 


Harry J. Atkinson, Boston sales man- 
ager for Procter and Gamble Co., died at 
the age of fifty-seven at the home of his 
sister in Jersey City after an illness of six 
months. 


Oliver Gould Jennings 


Oliver Gould Jennings died of bronchial 
pneumonia at the Harbor sanitarium in 
New York, October 13 at the age of 
seventy-one. Mr. Jennings was a director 
of the U.S. Industrial Alcohol Co., McKes- 
son & Robbins, Inc., the National Fuel 
Gas Co., the Bethlehem Steel Corp., and 
many other companies. 


William Washburn Baird 

William Washburn Baird, head of Vail 
Bros., Philadelphia, manufacturer of cos- 
metics and perfumes, died early in October 
of heart disease. He was sixty-one years 





old. 


Mary H. McKesson 

Mary Henderson McKesson, daughter 
of Irving and Mary Henderson McKesson, 
this city, died October 26. Irving McKes- 
son is vice-president and secretary of the 
New York Quinine & Chemical Works, 
Brooklyn. 


Sir Henry Wellcome’s Will 


Sir Henry Wellcome, founder of Bur- 
roughs, Wellcome & Co., left an estate 
valued at $10,694,795. At the time of his 
death a library auditorium with assembly 
rooms, park, and sports field were being 
constructed at Garden City, Minnesota as 
a memorial to his father and mother, the 
Rey. and Mrs. S. C. Wellcome. He di- 
rected his trustee to pay $250,000 within 
twenty-five years for this project and he 
also directed that upon the completion of 
the memorial it is to receive an additional 
$150,000 and be known as the Wellcome 
Memorial. 

Sir Henry directed that his personal 
effects, paintings, historical objects and 
furnishings, not otherwise specifically be- 
queathed, should be used in the museums, 
libraries, laboratories, or research bureaus 
connected with the organizations of the 
Wellcome Foundation. The remainder of 
his property, subject to certain legacies, 
was left for advancing research in medi- 
cine, chemistry, pharmacy and _ allied 
fields. 
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FOR TOILETRIES » COSMETICS « PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U.S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 


© terated strength, tested, true-to-name and quality. 


Our complete stocks in- 


clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 


decided economy. 





Deolated Almond HenasoapShampoo 


Meal Indian Gum 
Balsam Tolu (Karaya) 
Benzoin Gum Talcum 


Chalk (Precip.) Irish Moss 
Chinese Shavings Lavender Flowers 
Cuttle Fish Bone Olibanum 

Gum Arabic Orris Root 

Gum Tragacanth etc., etc. 


HOPKINS’ FACTOLAC 


@ For the preparation of permanent 
emulsions of both fixed and volatile oils. 
Insures complete homogeneous mixture 
of oils and water without trituration or 
special apparatus. An ideal emulsifier. 





HOPKINS’ NEUTRAL WHITE 
SOAP 


@ Powdered, granulated. Contains no 
soap bark, free alkali, free acid or heavy 
metals. Totally free of rosin, sugar and 
foreign matter. Snow white. 





J.L.HOPKINS & COMPANY 220 Broadway 





EGYPTIAN HENNA 


@ Consists solely of choice Egyptian 
leaves. Laboratory tested, absolutely 
unadulterated. Milled on slow-stone 
grinders assuring intactness of full color- 
ing content. Purely vegetable. 





“Quality is remembered 
long after price is forgotten” 








FREE ON REQUEST 


SAMPLES, PRICES AND PRICE 
LIST OF HOPKINS’ CRUDE 
BOTANICAL DRUGS AND LAB- 
ORATORY BASIC SPECIALTIES. 











NEW YORK 











o f 





KOSTER 


IN THE MIDDLE WEST: WALTER H. JELLY & CO., 
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Visit our plant and convince yourself that we do produce a 100% sun-bleached beeswax. Our 
facilities include 142 bleaching racks, each 150 x 5 feet, enabling us to produce 70,000 pounds 
of K. K. pure beeswax per month. 


@e SUN-BLEACHED 


KEUNEN 
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...106,500 square feet 
SUPERFINE BEESWA XI! 







BEESWAX 


EW Y ORK 


, 412-420 N. WESTERN AVENUE, CHICAGO, ILL. 
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NEW EIGHTH EDITION 


REMINGTON’S 
PRACTICE OF PHARMACY 


by E. FULLERTON COOK AND 
CHARLES H. LAWALL 


With numerous Collaborators 


BEING A TREATISE 


On the making, standardizing, and dispensing, of 
official, unofficial, and extemporaneous pharma- 
ceutical preparations, with descriptions of medic- 
inal substances, their properties, uses, and doses, 
and such other professional service in connection 
with community health as the pharmacist may be 
called upon to render. 


CONTENTS 
Part | 


Introduction, History, Pharmacopoeias, Formu- 
laries and other standard books. 


Part Il 
Technical Operations in Pharmacy. 
Part Ill 
Galenical and other Pharmaceutical Preparations. 
Part IV 
Inorganic Chemical Compounds. 
Part V 
Organic Chemical Compounds. 
Part VI 
The Responsibility of the Pharmacist Under the 
Law. 
Part VII 
The Pharmacist As An Analyst. 
Part VIII 
The Manufacturing Pharmacist. 
Part IX 


The Professional Pharmacist. 


Part X 
The Pharmacist in Public Health Service. 
Part XI 


Biological Products. 


Part XIl 
Specialized Pharmacy. 


Part XIll 
Part XIV 


Glossary of Uncommon Pharmaceutical and Tech- 
nical Names, Terms and Substances. 

Glossary of Medical Terms. 

Useful Formulas and Their Ingredients. 


Cloth, 2162 pages $10.00 


Please remit with order 


BOOK DEPT. 


THE DRUG & COSMETIC INDUSTRY 


101 WEST 3ist ST. NEW YORK, N. Y. 


Antidotes. 

















TABILITY of many products and INCREASED yields 

are certain through pH control . . . the loss of a single 

batch more than offsets the cost of testing equipment many 

times . . . not only in the cosmetic field, but in chemicals, 
serums al pharmaceutical manufacture. 


mnGeueee usd — 





Coleman Electrometers 
MALLER 4 cc. samples are used and the glass elec- 


trode of the new Coleman Electrometers is stronger. 
It will last much longer than before. Used in colored, 
gaseous, creamy or viscous material. 


Chemical solutions, cold creams or 
dyes are simply placed in the cup, 
“null” point found on the needle 


and pH is read DIRECTLY on the 


dial. 





UGGED and self-contained, the Coleman is but 

$150.00 complete for pH work . . . at the vat or in 

the laboratory! New model for oxidation-reduction (rH) 
work is also available for direct millivolt readings. 


Parke, Davis & Co. Bristol-Myers Co. 
mond Wm. S. Merrell Co. Valentine Laboratories 
Hilton Davis Co. (2) Mathieson Alkali Works 


the Geo. A. Breon Co. General Chemical Co. 
Rit Products Dow Chem. Co. (3) 
yoo” The De Pree Co. Joslin-Schmidt Corp. 
S. E. Massengill Co. Flint Eaton Co. 


5 days’ trial aun 


Our 12-page WACO CATALYST, No. 3537A, showing 
all the Coleman Electrometers . . . as well as MICRO Lead- 
In-Foods equipment. . . will be sent on request. ..or use 
the Coleman for 5 days in your plant! 














LABORATORY SUPPLIES AND CHEMICALS 


ILKENS- ILKENS- ANDERSON + 
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Books 


OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 
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COSMETICS and PERFUMES 


Modern Cosmetics—Chilson, 396 pp............ 
Perfumes and Cosmetics—Askinson, 392 pp...... 
Moderne Parfumerie—Mann (German), 516 pp... 
Leitfaden Der Modernen Parfumerie—Burger (Ger- 
man) 208 pp 
Preparation of Perfumes and Cosmetics—Durvelle, 
BEB OR RSID Mtn ss eid tela ngs ia ayes ior nsie Wisse aieeee. « 
oe Cosmetics & Soaps—Poucher Vol. | 
SBA eae while wadero- wie NCE Ado a foo EN ais 


("i RE RE aS Se a 1 
Lexikon der Kosmetischen Praxis—Springer (Ger- 
MISSI ooo we bien eich awe were ene a'el< 
Modern Parfumerie—Mann-W/inter(German)522pp 
Handbuch Der Gesamten Parfumerie Und Kos- 
metik—W inter (German) 997 pp 
Cyclopedia of Perfumery—Parry (2 vols.) 844 pp 
Chemistry of Essential Oils and Artificial Perfumes 
PMI, WO WS EOIDD. 25 sis0.9 awsidte'c 2 ols wikws x 
BOIS SEIT Git wtcccneh near sas hice awa 


FORMULARIES 


Manufacturers’ Practical Recipes—Jameson, 579 pp 
Henley’s Twentieth Century Book of Formulas and 

PeRORRIBS — BOD TID. oo asa oes ss 6 6G, Se oyarearnrniaiors 
Chemical Formulary—Bennett, Vols. |, Il, Ill each. . 
Pharmaceutical Formulas Vol. I—1146 pp........ 

FN NI IG ois sansa oie ws Gwe sowie «so eisi8- ws 
Practical Flavoring Extract Maker—Kessler, 126 pp 
The im Formulary & Prescription Manual— 


Dau 
National Formulary VI—556 pp................ 
Prescription Writing and Formulary—Solomon..... 
Scientific American Cyclopedia of Formulas— 
ples i OF ec eee ae ee eee oa 
Pharmaceutical Recipe Book—454 pp 
Flavouring Materials Natural and Synthetic—Clarke, 
MISO MOIS se Greate wlecsis Buain ance aie ie yhoa sais) ea bres 
Flavours & Essences, a Handbook of Formulae— 
Gavan; da Oe» ..04s540isn 8 Peery eeres 


CHEMICAL 


The Biochemistry of The Lipids—Bull, 127 pp.... 
The Theory of Emulsions and Their Technical Treat- 

ment—Clayton, 458 OD... 5 oo60. 56.5 00.0s coe ee 
Handbook of Chemistry and Physics 20th Ed..... 
Commercial Organic Analysis—Allen, 10 vols. each 

We Rese lef SOc eho: eee ere es 
Inorganic and Theoretical Chemistry—Taylor,832 pp 
A Short Organic Chemistry—Taylor, 375 pp..... 
Technical Aspects of Emulsions—150 pp........ 
Chemical Dictionary—Hackh, 790 pp........... 
Vegetable Fats & ils—Jamieson, BADD), .. <6, < 


MERCHANDISING 


Dollar Makers—Eager, 197 pp................. 
Retail Selling and The New Order—Collins,203 pp 
The Road to Good Advertising—Collins, 217 pp. 
How to Run Better Sales Contests—Kaufman, 299 pp 
What Makes People Buy—Laird, 237 pp........ 
Rex Cole on Salesmanship—Rex Cole, 253 pp.... 
Wholesale Accounting and Control—Heckert & 
Stone, 234 pp 
The Law of Drugs and Druggists—Arthur, 487 pp 


$3.25 


8.00 
6.00 


7.50 
6.00 
3.00 


10.00 
6.50 


$ 2.00 


2.50 
3.50 
2.50 
2.50 


3.00 
3.00 





aad 
BEAUTY CULTURE 
Our Vanishing Hair—Nessler, 140 pp........... $ 2.00 
The Successful Hairdresser—W/ilson, = “oA ce 3.50 


Modern Beauty Culture—Verni, 434 p 
The Beauty Culture Siecitah tence. 177 pp. 1.50 
Modern Beauty Culture—Smith & Rockwood, 


DORI e ovctre Oar cieT aie Ta oteonah ranean Wiel owOLaralees Dts 00 
MEDICAL 
The Kidney in Health and Disease—754 pp...... $10.00 
Tuberculosis—Holmes, 312 pp..............00. 2.00 
Nervous and Mental Diseases—Maloy, 551 pp... 7.50 
Diseases - Women—Crossen & Crossen, 8th Ed. 

LE OE Ce LS ENC RG eaten a Deane 10.00 
Internal ites -cidaanes, 1288 pp.. acses 10:00 
Forensic Medicine—Kerr, 311 pp............... 3.60 
Pocket Pronouncing Medical Dictionary—Gould. . 2.00 

[LTE es Bite IE ee ae a eee 2.50 
A Treatise On Medical Jurisprudence—Oppen- 

HeimemeO POMP aan aoe oc ese ieee eae es 4.00 
Physiology in Modern Medicine—Macleod, 

SA RPE AMEN css eto Rains eat ee Raa tce ne hc cee ete 8.50 
Treatise on Permanent Wave Burns—Eberhart..... 2.00 
Recent Advances in Dermatology—Goldsmith, 

SLED Cy NRES ETE Nags Su niet open RG EUR iMate ie 5.00 
Rational Pharmaceutical Treatment of Common Skin 

Diseases—Goodman, 345 pp.............05. 5.00 

Introduction to Dermatology—Sutton, 566 pp..... 5.00 
PHARMACEUTICAL 
Potter's Therapeutics, Materia Medica and Pharmacy 

= SCOP MOOTED DP xcis cicis nina sinks in eich $ 8.50 
Modern Drug Encyclopedia and Therapeutic Guide 

= SEMAN SOS IDB s cue 51415 es 001s be eee ws ee 7.50 


United States Dispensatory—Wood-LaWall,1792pp 15.00 
Remington's Practice of Pharmacy—8th Edition, 

DAIS OMD ISA OTe fe one ee tras on cichten ten Rice 10.00 
SEES Pharmacopoeia > | oT fo) 0) > ee a re 5.00 


Essentials of Pharmacy—Snow 804 pp.......... 7.50 
Handbook of Pharmacogno.y—Halliburton & Mc- 

DO Wall OTM GOD he 5.4 4 ioe ci eos inrecein eh eve 5.00 
Pharmaceutical Chemistry—Krantz, 282 pp....... 3.50 
The Arithmetic of Pharmacy—Snow, 125 pp..... 2.00 
Textbook of Physiology—Zoethout, 694 pp. 4.75 
Practical ee Chemistry—Cooper % ‘Ap- 

DICMANG MESON aiie aoc sie cies Sere oh ok 1.35 
A Manual of acnniiiaanccbatinen, 123 pp. 7.50 
British Pharmacopoeia—1768 pp............... 10.00 
French Pharmacopoeia—999 pp................ 10.00 
German Pharmacopoeia—854 pp............... 12.00 
Swiss Pharmacopoeia—1244 pp................ 15.00 

MISCELLANEOUS 
The Exporters’ Encyclopedia, 1936—1780 pp, net 

WITNOUNEHISEINICE 5 6. ccredic soa) esteisca< sia.c.eic002 $20.00 
Psyllium Seed—Montague, 170 pp............. 2.00 
Pyrethrum Flowers—Gnadinger, 380 pp......... 5.00 
Trade-Marks for Perfumes, Toilet Preparations and 

oo VAM emu tePr A? et Wl 8 te Bea 25.00 

NEW BRITISH BOOKS 
Technical Aspects of Emulsions—Freundlich..... $4.00 
PPRSTIIAEOR ROLY, oc. os go tcetachin io nik vison eos we ee 1.95 
Inorganic and Theoretical Chemistry—Taylor ee ee 6.00 
The Chemists’ Year Book—Atack............... 6.00 


Ree 





Please remit with order 
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Any book reviewed in this section can be pur- 


chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher’s price. 


Therapeutic Agents of the Pyrrole and Pyridine 
Group, by W. F. von Oettingen, 258 pages, Edwards 
Brothers, Inc., Ann Arbor, Mich., $4.75. 

This book deals with the relation between chemical 
constitution and pharmacologic action of pyrrole and 
pyridine derivatives, as well as those of the tropinol, 
scopoline, ecgonine, and granatoline groups. It is in 
the nature of a continuation of the author’s first work on 
this subject. “The Therapeutic Agents of the Quinoline 
Group,” and emphasis is placed upon the pharmacolog- 
ical literature and chemical data. The work should be 
useful to those who wish to find a place of ready refer- 
ence for brief statements of the pharmacodynamic 
properties of the substances recorded. Many tables, 
graphic formulas, a bibliography and complete indexes 
add to the value of the book. 


La Lavande, by J. Rodie, 39 pages, published by Les 
Editions de la Revue des Marques, 20 francs. 
Including many fine illustrations, this pamphlet dis- 

cusses lavender from beginning to end. It is indispen- 

sable to consumers and sellers of lavender who can read 

French. 


The Technique of Contraception, by E. M. Mats- 
ner, 40 pages, published by The Williams & Wilkins 
Company, Baltimore, 50 cents. 

This pamphlet gives a very complete outline of the 
subject, with the major emphasis necessarily on con- 
traceptive appliances rather than on chemical prepara- 
Observations on the latter group are well-in- 
formed, however, and should serve to encourage addi- 
tional research by manufacturers interested in this 
large market. 


tions. 


Methods of Tissue Culture in Vitro, by R. Buchs- 
baum, Outlines of Histological Methods, by 
C. S. Loosli, 81 pages, University of Chicago Press, 
Chicago, $1.00. 

The first part of this pamphlet presents a simplified 
method of tissue culture for a single investigator in an 
ordinary biological laboratory. All the requirements 
for best growth have been included, but the attempt 
has been made to eliminate procedures of doubtful 
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value, to minimize certain precautions which seem to be 
overemphasized in some cases, and to recommend 
equipment which is as inexpensive as possible. The 
second part gives an outline of methods for fixing, 
embedding, sectioning, and staining cultures and con- 
trol tissues. 


Human Health, by John A. and James F. Thackston. 
Illustrated, 459 pages. Henry Holt and Co., New 
York. Price $1.40. 

Primarily a text book for elementary and secondary 
schools. The purpose of the work was to include in one 
volume physiology and anatomy along with hygiene, 
sanitation and healthful living. It has been the ex- 
perience of many teachers that students cannot and will 
not effectively practice hygiene without some knowl- 
edge of the body and its organs. 


Your Breath and Your Health, by Louis M. Pearl- 
man, M.D. Illustrated, cloth, 128 pp. $1.00. 
Academy Publishing Co., New York. 

In his introduction to the book, Dr. Barnet Joseph 
says, “Being purely educational in character, the book 
will prove to be of great value to the intelligent reader.” 
It will give you, briefly and concisely, practical knowl- 
edge of the entire human body and especially of the 
functioning and care of the sinuses, throat, ears and 
teeth. The intimate subject of breath and health is 
interestingly and concisely explained. 


Descriptive Chemistry, by Sherman R. Wilson, 312 
pages illustrated. Henry Holt and Co., New York. 
Price $1.20. 

As the name implies this book is a description of 
chemistry as a whole and is intended primarily for gen- 
eral students. It will undoubtedly stimulate the read- 
ers interest in the subject and may provide the neces- 
sary influence toward research and further study. Con- 
tents include “The Composition of Matter,” “The 
Atmosphere,” “‘Fire and Fuels,” “Acids, Bases, and 
Salts,” “Foods,” “‘Drugs, Poisons, and Cosmetics,” 
“Clothing and Cleaning Agents,” “Building Materials,” 
“More Metals and Alloys.” 


(Continued on page 650) 
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Filling Musterole* Tubes at a speed of 45 per Minute 


There must be good reasons why so many 
nationally-known products are filled on Stokes 
Machines. In the case of Musterole, in addition 
to clean, accurate filling at the rate of 45 tubes 
per minute with one operator, there is the 
extra reason of the ‘‘fat-filled” tube, made pos- 
sible by a patented attachment and specially 
designed cups. The result is an “over-filled” 
tube which has enhanced sales-appeal and 
which contains the same amount of material as 
a longer tube filled under standard conditions. 
Different degrees of over-filling are possible. 


This development is one indication of our 
ability to supply equipment with an extra value. 


Another recent advance—developed by Stokes 
—is the Westite Hermetic Closure which is the 
solution of closure ‘‘seepage’”’ difficulties. 


*Another leading product which is filled on Stokes Machines 


F.J.STOKES MACHINE COMPANY 





FS) 


5932 Tabor Road 


PHARMACEUTICAL EQUIPMENT 


Olney P. O. 













are 
installing 
STOKES 
"90-D” 
Full Automatic 
Tube Filling, 


Closing and 





Sealing 
Machines 


We supply hand-operated as well as power- 
driven equipment and will gladly recommend 
the type of equipment best suited to handle 


your requirements economically. 


Let us know the type of your product and the 
production desired. Send also for Catalog 34-F. 


STOKES 
PHARMACEUTICAL EQUIPMENT 


Tube and Jar Fillers 
Powder Fillers 
Jacketed Kettles 
Emulsifiers 
Suppository Molds 
Lip Stick Molds 
Compact Presses 
Ointment Mills 
Capsule Molds 
Capsule Fillers 
Vacuum Stills 
Vacuum Dryers 


Water Stills 
ESTABLISHED 
ig8g5 


Special Machinery 
Philadelphia, Pa. 


Tablet Making Machines 
Granulating Mixers 
Oscillating Granulators 
Coating and Polishing Pans 
Drying Closets 

Drug Mills 

Ball and Jar Mills 

Sifters and Mixers 

Tablet Triturate Molds 
Percolators and Extractors 
Bottle Washers 

Solvent Recovery Apparatus 
Vacuum Pumps 





ane 
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VEUDULTION ENGINEER 


NOISE 

One enemy of efficiency is noise. It is 
good, therefore, to see the steady progress 
being made in equipment design, having 
for its object the minimization of noise. In 
comparatively recent times so little atten- 
tion was paid to eliminating noise making 
parts in equipment design, that the aver- 
age factory sounded like the Battle of the 
Argonne. We, who have to run plants, 
and those who have to work in them 
realize what a heavy drain an incessant 
clatter makes upon our energy. While we 
cannot very well afford to throw out useful 
equipment just because it is noisy, we can 
minimize it considerably. Noise is due 
mainly to resonance, vibration, loose parts, 
grinding gears and impact. Resonance is 
noticed particularly when machines are 
mounted above hollow spaces and also in 
attached hoppers, ducts, etc. This can be 
minimized by using a porous, sound dead- 
ing material to blanket the noise. For in- 
stance, one very frequently notices pul- 
verizer feed hoppers made of light tin or 
iron. Like as not they are not tight and 
tend to vibrate when the machine is in 
operation. The way to overcome this is to 
place a gasket in the joint between the 
hopper and the pulverizer body. Also use 
heavier material for hoppers and finally 
cover them. Even a single thickness of 
burlap glued over a hopper will make a 
surprising difference. 

Vibration can be taken up in many ways 
as Chrysler showed us, when he mounted 
automobile engines on gum _ rubber— 
“floating power.” The B. F. Goodrich 
Co., Akron, O., have developed vibration 
absorbers made of live rubber vulcanized 
to metal. These little devices are lagged 
to the floor and the machine is mounted on 
them—literally floating. These devices 
must be placed equidistant from the center 
of gravity. Else vibration will not be 
transmitted to all of the supporting ab- 
sorbers uniformly and the result will be 
unsatisfactory. Plain live rubber is useful 
but far from efficient as a vibration 


absorber because it tends to fatigue and 
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matt down, thus loosing its resiliency. Con- 
fine vibration to the machine itself and do 
not allow it to be transmitted to the floor 
and walls of the building and you will have 
gone a long way toward minimizing noise, 
and you also will have increased the life of 
the building. 

Eliminating all loose parts and loose 
covers willhelp. Avoid buying heavy duty 
machinery with cast iron gears—especially 
rough cast iron gears. It is better to pay 
the difference and get cut steel gears, or 
even better helical or herringbone gears. 

Since noise is caused by many elements, 
you ve got to eliminate one after the other 
until the machine is quiet. Be patient. 
Don’t stop because the machine is quieter 
than it used to be. Keep going until you 
can do no more. Then if the machine or 
machines are still not quiet enough yet, 
Johns-Manville have an acoustical tile 
which can be applied to ceilings and walls 
to deaden sound. Celotex and cork are 
very useful for this purpose also besides 
providing temperature insulation at the 
same time. 

In buying new machinery insist upon 
quietness as one important specification. 
Machines with a variety of reciprocating 
parts and a mass of sprockets and chains 
are likely to be noisy. Smooth, quiet 
operation is almost invariably the hall- 
mark of sound design and hence of long 





life. The other day we saw a heavy duty 
mass mixer in operation and it is difficult 
to believe that the machine was operating 
at all. Now if a heavy duty mass mixer 
can be quieted down, everything you are 
ever likely to use can be silenced also. 


FILLING TABLET TINS 

A practical machine for filling and clos- 
ing tablet tins automatically has just been 
developed, we understand for Bayer 
Aspirin, and is being offered as a standard 
unit by F. B. Redington Co., 112 S. 
Sangamon St., Chicago, Ill. We don’t 
know how fast the machine will operate 
but Charlie Barr proudly boasts that it 
will handle all the production you’ve got 
and then some. This is how the machine 
operates. The open tins are placed in the 
pockets of the conveyor and are carried 
beneath a lining head. Paper for the 
bottom liner is drawn from a roll, cut off 
and inserted into the tin. The lined tins 
then pass beneath a counting device and 
are filled three at a time with the correct 
count, the tablets being placed in proper 
order. Following this is a special maga- 
zine which inserts a top liner, inspection 
slip or special circular. Then the circular 
is drawn from a magazine, folded and in- 
serted. Following this the cover of the tin 
closed and pressed down, the completed 
tin leaving the machine ready for wrap- 
ping or packing into display boxes. 
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Y Experience 
shows the way 


to new economies and a better package 


It pays to look beyond the boundaries of your own industry for 
new methods and ideas. This is especially true in packaging. . . and 
is one of the reasons why our wide experience in serving many different 
types of package goods concerns may prove valuable to you. 


For example, we often find that new economies achieved for a con- 
cern in one industry can also be applied to concerns in other fields 
. . . Likewise, a style of package that has proved successful for one 
product can advantageously be adapted to an entirely different prod- 
uct. And very often the same type of machine can be employed to 
produce the package, thus saving the cost of designing an entirely new 
machine. 


If you have the problem of finding a package for a new product, of 
securing a better selling package for an old product, or of lowering 
yout costs, why not avail yourself of our experience? The 

leading package goods concerns regularly call on us for such 
assistance. Get in touch with our nearest office. 


PACKAGE MACHINERY COMPANY 
SPRINGFIELD, MASS. 
NEW YORK e CHICAGO e CLEVELAND e LOS ANGELES 
MEXICO, D. F., Apartado 2303 
Melbourne, Australia: Baker Perkins, Pty., Ltd. ta 
Peterborough, England: Baker Perkins, Ltd. 
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WAGES 


On two occasions recently we have had 


our eyes opened wider on the subject of 


factory wages. It has always seemed to 
us that wages cannot be considered apart 
from unit costs, profits, local demand and 
general living costs. Usually, however, 
wages of labor are considered as an ex- 
pense, unique in itself, and bearing a gen- 
eral relationship to the laws of supply and 
demand just like any other commodity. 

Recently in a discussion of politics, the 
head of a large drug firm expressed his 
strongly emphasized conservative prefer- 
ences and showed us some of the gems of 
political literature he was enclosing each 
week in the pay envelopes of his factory 
employees. “I’m letting my people know 
which side their bread is buttered on,” he 
said very grimly. 

We read some of the slips and could 
find no fault with them, being a political 
conservative ourselves. Then we asked, 
‘How much do you pay these girls per 
week?’ The gentleman said, “From ten 
to twelve dollars.” 

We submit this as a good example of 
labor policies which tend to create discon- 
tent and which in time cause radicalism 
and communism. 

This firm, we know, has large profits 
and small unit costs. Yet in spite of the 
fact that his workers actually were being 
underpaid, this official was rubbing it in 
by attempting to persuade (a polite way 
of saying coerce) his workers into voting 
the conservative ticket. 

Another official told us that “You’ve 
got to hold factory people in line. The 
more you give them the more they want.” 

Both of these gentlemen called them- 
selves conservatives. Actually they are 
reactionaries. The true conservative (and 
we hope we’re one) is a middle-of-the-road 
man. The very derivation of the word, 
“conservative” is from “conserve”? which 
means to protect and preserve for future 
use. In this instance we think that 
neither of the gentlemen were truly con- 
servative or even intelligent. They could 
see the 1936 dividend, but not the 1946 
or the 1956 dividends. 

Now, the very nature of our profes- 
sional work brings us intimately into con- 
tact with many kinds of factory people. 
We know how they think, we know their 
aspirations. As a result we can state that 
when the worker is assured of security in 
the present and in the future, and when he 
is receiving a decent reward from a kindly 
and understanding management, he ts 
always a conservative. Mark that carefully. 
He is always a conservative. He has 
neither the desire nor the intention of 
joining labor unions or radical elements. 
He will do all he can to protect his job, his 
family and the future interests of his 


~ 


family. 
We have observed on all too few occa- 
sions men and women who had been with 
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the same firm for ten, twenty and thirty 
years, happily working in the enjoyment 
of a living wage (even though in some cases 
it was below market average) and secure 
in the knowledge that the management 
would see them through in times of sick- 
ness and depression. Such a condition, 
more prevalent in the small towns than in 
the cities, would become general if indus- 
trialists would only realize that true con- 
servatism recognizes that insecurity and 
injustice breed discontent and eventually 
radicalism. 

We do not believe that any class dis- 
tinction is involved. We do not believe 
that these men are inhuman or unkind. 
They are simply blind. They are suffering 
from a false sense of values. They fail to 
recognize that their workers, because they 
are in the majority, ultimately are their 
own customers. On the other hand they 
are often generous to a fault with sales and 
advertising people. They will spend— 
and when they guess wrong, waste— 
thousands upon thousands of dollars on 
unsound selling and advertising projects. 

These executives are not the predatory 
economic royalists the radicals would have 
us believe. Those we know are warm 
hearted, generous fellows. Their blind 
spot comes from the fact that so many of 
them worked up from the bottom and once 
knew the pinch of poverty and that haunt- 
ing fear of an insecure future. Now that 
they are no longer poor or financially in- 
secure, they are determined to protect 
their future and that of their families by 
digging in. But they still fear insecurity. 

The only way they can allay their own 
feeling of insecurity is by banishing it from 
the minds of their workers. How is this 
to be done? 

One way, we think, is to get over the 
idea that because an operator of a filling 
machine can get $15 a week in the open 
market, that’s all she’s worth. We think 
the labor policy of each particular organ- 
ization should be considered almost unique 
unto itself. So long as unit costs are de- 
creasing or are remaining stationary while 
profits are increasing, it does not make any 
difference whether the worker is being 
paid fifteen dollars a week or fifty dollars 
a week. It is only when unit costs and 
profits tend to remain stationary that the 
status quo must be maintained. 

The trouble with a market average is 
that it tends to pull the competent person 
down to that average. We often have to 
hire mechanics. If some of those we hire 
are worth the market rate, then some 
others on the basis of performance, com- 
petence, attitude and all those traits that 
make them desirable additions to any fac- 
tory family should be worth three times as 
much. 

Piece work is one way of adjusting the 
earning power of the competent and incom- 
petent. But unless a worker is assured a 


guaranteed minimum or is assured of a con- 
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stant flow of work upon which piece rates 
can be earned, it can cause injustice. Once 
we worked out a home-made system which 
set a given volume of work as a day’s 
work. If the worker did more she was 
compensated for it in proportion. But 
such systems obviously are useful only 
when a constant flow of individual or hand 
work is assured. 

Machines complicate the matter be- 
cause it is difficult and in some cases im- 
possible to isolate the production of an 
individual worker. In such cases it is pos- 
sible to evaluate a worker by observation, 
but the measurement of the value of this 
worker in relation to the value of the 
whole crew is difficult. 

Therefore, it seems to us that the only 
fair basis of compensating factory workers 
is to provide a fair weekly wage that will 
not be considered unjust. Factory people 
know what this is. They’ve worked in 
other plants usually; they have friends 
who are doing similar work in other plants 
and in other industries. Next provide 
good working conditions. Eliminate the 
bulldozing, hard-boiled attitude on the 
part of supervisors. Finally work out an 
annual bonus arrangement, based on 
profits and reduced costs. The profit per 
package and the unit cost per package pro- 
vide a sound basis to go on. 

You can tell whether your own attitude 
and your compensation policy is sound by 
finding out whether or not the people of 
your community think of your factory as a 
good place to work. If they do, the 
chances are that you are on the right track. 
If they don’t, you ought, for your own 
interest’s sake, check up. 

Whatever basis of compensation is 
adopted, you can rest assured that if your 
workers are convinced that you are work- 
ing for their interests, they will work for 
yours. You can’t do without them, but 
the experience of Russia and the co-opera- 
tive movement in the Scandinavian coun- 
tries shows that they can do without you. 


DUST 

Every one of us is interested in dust con- 
trol. It is a simple matter to take it out of 
the air where only a small amount is 
normally present. The volume of dust 
created in a drug or cosmetic plant is very 
great in handling dry powders. With 
proper layout it is possible to minimize 
this to a great extent. But there is a limit 
to which it can be controlled at the source. 
Powder must be dumped, scooped or 
shoveled out of barrels and other contain- 
ers, and even the most careful workman 
will make some dust. If you force him to 
be too careful in transferring dry materials 
you will slow up his production too much. 
But a lot can of course be done by properly 
training workers. Some workmen seem 
unable to dump a hundred pounds of 
powder into a mixer without creating a fog 
that literally obliterates him. Proper ex- 
hausts at every loading and transfer point 
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will keep the dust out of the air. This in- 
volves a waste of course and a fairly expen- 
sive exhaust installation. There are many 
sases where we can save this waste and 
eliminate dust at the same time. One way 
is to use coarser material. The amount of 
dust a material will cause is directly pro- 
portional to the fineness of its mesh. It is 
even possible that we may some day use 
pelleted material more generally. This 
would mean in making mixtures of fine 
powders we should have to grind the pel- 
lets, but even so the saving of material, the 
elimination of dust and the greater coa- 
venience in handling would offset slight 
additional costs. Another way of minimiz- 
ing dust is to avoid buying dry powders in 
bags. How often have we seen a workman 
shaking out a sack after he had dumped it, 
transferring the small amount clinging to 
the sack to the surrounding atmosphere! 
Buy powders in smooth paper sacks, drums 
or barrels. Crepe paper linings, while they 
are convenient for the fellow who has to 
fill the sacks, trap quite a bit of material in 
the creases and offer a temptation to shake 
out the residue. 


STOKES POWDER FILLER 

Users of powder-filling machinery will 
be interested to know that the F. J. Stokes 
Machine Co. of Philadelphia, Pa., has in- 
troduced an improved model ‘14-A”’ 
powder filler, replacing the former “Model 
14,” in which are combined simplicity of 
design and adjustments, ruggedness of 
construction and accuracy of filling. 

As with the former model, bottles, tins, 
cartons, paper boxes and bags can be 
handled, and users will notice particular 





adaptability for filling shallow face and 
complexion powder boxes. 

The capacity ranges from 15 to 40 con- 
tainers per minute, depending on the size 
and shape of the container, the attach- 
ments and the skill of the operator. There 
is one adjustment for fill; the machine is 
easy to clean and change-over, can be in- 
stantly stopped or started by foot pedal, 
yet insures high production by setting the 
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pace for the operator. The pace, how- 
ever, can be adjusted. 

“Model 14-A’”’ is built compactly, oc- 
It has a stain- 
less steel hopper, an improved clutch, 


cupying a space 2 x 3 feet. 


oilless bearings for the auger shaft, pro- 
tected gearing and heavier driving parts. 
Standard equipment consists of auger and 
nozzle filling attachments, and one set of 
four-point cam rings for adjusting the 
quantity. 
GALLON FILLER 

Karl Kiefer Co., Cincinnati, O. 
your attention to the automatic, rotary 


calls 





gallon filler just added to the company’s 
line. The machine is built like all other 
Kiefer rotaries, but we can’t say how fast 
it will operate as this information was not 
supplied. 


PIPE LEAKS 

M. B. Skinner Co., 3565 W. Sample St., 
South Bend, Ind., asks you to quit worry- 
ing about leaks in air, liquid, gas and 
steam lines because they have perfected 
the pipe clamp shown in the attached cut 
for plugging leaks permanently. These 
clamps are available for all standard pipe 
sizes and are made in two pieces, each 
lined with a special rubber gasket, and are 
held together over the leak in the pipe by 











means of bolts through projecting flanges. 
You simply locate the Jeak, bolt one of 
these clamps over it and forget about it. 
It is said that these clamps are tested for 
3000 pounds pressure. Leaks at unions 
and elbows require special shaped clamps. 
Seems like a good thing to have a few of 
these handy in the maintenance depart- 
ment. 


LAB GRINDER 


Eppenbach Inc., 45 Vernon Boulevard, 
Long Island City, N. Y. makes the little 





laboratory grinder shown in the attached 


cut. It is used for grinding or shredding 


fibrous materials. 





Air conditioned storage room in the plant of the Upjohn Manufacturing Co., Kalamazoo, 


Mich. 


The ducts, through which the air is diffused, are shown at en 


of room. Relative 


humidity is kept at approximately 85 per cent., thus preventing drying out of the barrels. A 
Kelvinator 15-ton condensing unit is employed. 
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Waite por this Bubletin 


You will find this information mighty valuable. 


ABBE - BLUTERGESS 
TURBINE SIFTERS 


The Abbé Blutergess Sifter in drug and cosmetic 
manufacture has resulted in such remarkable reports 
of its performance, that we have been compelled to 
issue this new bulletin telling how others are employ- 
ing a new screening principle 


@ To Sift 2 to 5 Times Faster than Ever Before 
@ In Less Floor Space 

@ With Less Power and Attention 

@ For Better Product Quality 





Let the users tell you how they effected economies in 
sifting cosmetic, dental, drug and chemical powders. 


ABBE 


ENGINEERING CO. 


Mills—Mixers—Cutters—Sifters—Emulsifiers 


56 Church Streat 


New York, N. Y. 

















New Proctor Cabinet Tray Dryer 
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New Proctor Soap Chilling Roll 
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by PROCTOR 









used by many of the large drug 
ceutical and cosmetic manufacturers 
the scientific and uniform drying of a wide’ 
variety of products, and the Proctor S« 
Chilling Rolls and Dryers are stand da 
equipment among the large soap manu- 
facturers of the country. If drying is re- 
quired in any stage of your production, 
you will want to obtain a dryer that is 
scientifically designed and one that will 
offer you the greatest drying uniformity. 
As you know, the texture, color and qual- 
ity of a product is often dependent upon 
perfectly uniform drying. It is therefore 
advisable to consult dryer specialists. 







PROCTOR & SCHWARTZ ¢ INC ¢ PHILADELPHIA 
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Finer Texture FACE POWDER 


AND ROUGE..... 
With the new, Dusiless 


MIKRO-PULVERIZER 


REG. U. S. PAT. OFF. 


Eliminate Pre-Grinding! - Eliminate Sifting! 





The one complete process for making thoroughly dispersed 
and completely blended cosmetic mixtures is this: 


Roughly pre-mix the ingredients and run the mixture 


through a Mikro-Pulverizer. THAT'S ALL! 


“Whether you make 100 Ibs. or 100,000 Ibs. of Face 
Powder or Rouge a day, we have a machine to meet 
your needs.” 
Reduces production costs 
Produces a better product 





No. 1SH. Mikro-Pulverizer for small production work. Fur- 


Perfect batch matching nished complete with motors and drives and mounted on stand 
as shown (with or without casters) it is ready for operation— 
\\ WRITE FOR DETAILS! a complete miniature processing or pulverizing plant. 
PULVERIZING MACHINERY COMPANY 
107 VALLEY ROAD ROSELLE PARK, N. J. 



















New and Improved! 


VERT Pe: 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 


Detroit, Michigan 


No. 2 Rotary 
Tablet Machine 
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DAY Pony Mixer 


(Gearless Type) 
Light and Heavy Pastes, Ointments, 
Vanishing Creams, Tooth Pastes, etc. 





The Day Pony Mixer is simple in design and sturdy in construction. 
It is ideal for mixing liquids, semi-liquids, light and heavy pastes, 
soaps, liniments, cold creams, medicated ointments, tooth pastes, 
shaving creams, etc. 

An extremely speedy and positive mixing action is employed. The 
can or tank is set on a pan gear which revolves in the opposite di- 
rection from the agitator. A thorough incorporation of all materials 
is assured no matter how small a portion. 


The Day Pony Mixer, Gearless Type, Motor drive only, is made in 
five sizes with capacities of 40, 50, 75, 100, and 125 gallons 
respectively—Extra cans can be furnished for all sizes—The top 
casting is made of aluminum, and is balanced by counterweights 
enabling the agitator to be easily tilted. Both the agitators and the 
cans are driven by heavy double width roller chain. 


Write for full information on this ideal Change Can Mixer. 


The J. H. Day Company 


Factories and Principal Offices 
CINCINNATI OHIO 
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f/f Hy-Speed LABELIT 37 YA 


The latest development in Label Pasting Equipment. 
Enables you to do a neater, cleaner, faster labeling job on 
all your containers. Saves an enormous amount of time 
and lost motion, thereby speeding up your production 
with less actual labor. Cuts your labeling costs by saving 
up to 62% of the glue and preventing spoiled and wasted 
labels. Completely eliminates the mess and incompetence 
that goes with any other method of hand labeling. Excep- 
tionally easy to disassemble for cleaning—absolutely 
noiseless. Send for Bulletin No. 346 describing Many 
Other Exclusive Features. 


FREE TRIAL 


We also manufacture Mixers, Filters, Tanks, 
Fillers, Cappers, etc. 


COlumbus 5-2686 


New York, N. Y. 


39 West 60th St. 

















PROFITABLE REBUILT 
EQUIPMENT 


Take advantage of the unusual ‘*hard-to-find”’ 
equipment listed below! 


1—Stokes No. 2C piston type Tube Filler, motor driven. 
1—Stokes No. 2B pressure type Tube Filler, motor driven. 
1—U. S. Bottlers Combination No. 4 Unit, consisting of Filter 
with pump and motor and 6 spout Syphon Bottle Filler. 
1—Karl Kiefer Diacell Filter, complete with Packer. 
3—Paul O. Abbe No. 3 Eureka Jar Mills. 
1—Day 30 x 20” Steel Ball Mill—for rouge. 
1—Day 12” Ointment Mill, motor driven. 
1—Pfaudler 75 gallon, Glass Lined, steam jacketed Kettle, 
with motor driven Agitator. 
3—Pfaudler 150 gallon tilting type Glass Lined rouge and 
powder Mixers, with double motion agitators. 
12—-Pfaudler and Glascote 20 to 75 gallon Glass Lined Tanks. 
1—World Improved, Model S, Labeling Machine. 
4—Day 50, 200, and 2000 Ibs. Dry Powder Mixers and Sifters, 
motor driven. 
3 od and Robinson 100 and 600 lb. Dry Powder Mixers and 
Sifters. 


1—Day 400 Ib. Dry Powder Mixer and Sifter, steam jacketed, 
motor driven. 

4—Day 800 Ib. Dry Powder Mixer, steam jacketed. 

1—Day 40 gallon Pony Mixer, motor driven, with enameled 
cans. 

1—Day 4 speed Gem Cream Mixer, motor driven. 

1—Karl Kiefer 100 gallon re-circulating Percolator with pump 
and motor. 

1—Rotex Sifter, 20 x 48”, motor driven. 

3—Colton No. 2B Tablet Machines, up to 1/2” dia. 

1—Stokes H Tablet Machine, up to 2” dia. 

1—Theo. Walter 3’ dia. Copper Vacuum Pan with catch-all and 


condenser. 
Stokes, Kiefer & Goldman 72 and 80 spout Bottle Washers, 
motor driven. 


Also a complete stock of Kettles, Mixers, Filters, Pumps, 
etc., etc. 


‘“*‘We buy from single items to complete plants.”’ 


STEIN-BRILL CORP. 


Agent for George G. Rodgers Co. 


187 Varick Street New York, N. Y. 
Cable Address:—Bristen Tel. WAlker 5-6892-3-4 


tN 
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WHAT YOURE 
PRODUCING 


A SPEED INDICATOR on the Kiefer 
Automatic Rotary Vacuum Filling Machine 
shows exact number of bottles being filled 
each minute. Production schedules are main- 
tained as planned. 


VARIABLE SPEED DRIVE controlled by 
turn of a handwheel, permits instant changing 
of speed while glancing at the indicator. 





Patents Pending 


These and other new features help you do faster, smoother and lower-cost bottling. 


THE KARL KIEFER MACHINE co. 


CINCINNATI, U.S.A. 


A. J. STERLING T. C. KELLY M. C. FINN P. JORGENSEN 
225 Broadway, Room 1209 222 W. Adams St. 10 High St. 311 California St. 
New York City Chicago Boston San Francisco 














MODERNIZE with 
MANTON-GAULIN 


Two-Stage Homogenizer 
ooo Repo || ee ee 





No plant is completely equipped without one of 


our homogenizers. They eliminate compounding ra ilk ee tel . ffort to be FIRST in variety 
troubles and vastly improve the quality and ap- ch eujsite cba cian Sede 
pearance of your products. Many oils and medi- Be ee ee ee ee ee 

an iron clad guarantee on all equipment shipped. How well we have 


cines are made more effective therapeutically and 
much more palatable by homogenization. 
Creams, ointments and liquid and semi-solid SIFTERS & MIXERS—J. H. Day 50 to 1000 Ib. Gedge Gray. 
emulsions of all kinds are made more stable and POWDER FILLERS—Stokes, Stokes & Smith. Also J. H. Day 


justified our name is attested by a constantly growing business. 


s * . ackers. 
more appealing in appearance. Suspensions such FILLING MACHINES—50 Kiefer, Pneumatic Scale, U. S., Fow- 
as milk of magnesia are made more stable. Medi- ler, Ertel-Gravity, Vacuum, or Syphon. 
cines, solutions and other liquids are made clearer FILTERS —25 Kiefer, Seitz, Alsop, Laval, U. S. Also Shriver & 
d more uniform o Sperry Filter Presses. 
an ° ee pty copper, glass lined, monel and wood, from 50 to 
1200 ga 
CAPPERS & CORKERS— Haskins, Budde & Westerman, Pneu- 
If you want to make fine products, matic Scale, ‘‘Capem”’ Vilter, Kramer, and Ermold 
" h 2 h M G T St LABELERS—National ‘‘Liquid’’, Ermold, World ‘‘Economic,”’ 
o « Potdevin 
make t em wit an wo age oOo —Kiefer 72- -spout, U. S. 60 spout, 24 and 48 spout hand 
Homogenizer. Many sizes available. CONVEYORS, Belt and Gravity—2,000 ft. from 12 to 24” ball 


bearing. Also six belt conveyors from 10 to 60 
AGITATORS—From 4 H. P. 1725 iat £. 3 H.P. 431 RPM. 
PUMPS—Brass, Bronze, or Iron, 4” 

GRINDERS & MILLS—Quaker City, Ly tol Mills. 3 Roll Iron & 
Stone. Also Pulverizers. 

KETTLES—Steam Jacketed Copper, 1 to 500 gal., aluminum, 
and iron. 





The Manton-Gaulin 


Manufacturing Co., inc. 
EVERETT :: MASS. 


Send for Complete"Illustrated Bulletin 


“See First fi ¥SE"” 


419 Lafayette St 


First Machinery Gorp. sew von ci 


“We purchase your surplus equipment” 
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Industry’s Books 
(Continued from page 639) 


The Modern Treatment of Burns and Scalds, by 
Philip H. Mitchiner, M.D. Illustrated, 64 pages. 
William Wood & Co., Baltimore, Price 52.00. 

Dr. Mitchiner undertook this work because it was his 
impression that the subject of burns was too often 
neglected in medical circles. It is the tannic acid treat- 
ment that is most fully discussed and recommended as 
the most satisfactory and comfortable dressing for all 


burns and scalds. 


Fundamentals of Personal Hygiene (Second Edi- 
tion), by Walter W. Krueger, Ph.B., instructor in the 
Grand Rapids Junior Colleges, 294 pages, 60 illus- 
trations. W. B. Saunders Co., Phila. Cloth, $1.75 
net. 

Although this book has been written primarily for 
elementary students it is applicable to all individuals. 
The result of ten years of teaching of personal hygiene 
by the author, it is a treatise on health and proper liv- 
ing, rather than physiology or disease. Of particular 


interest is the emphasis on mental health. 


Legal Protection of Goodwill, by Frank 5. Moore, 
LL.B. The Ronald Press Co., New York, 218 pp. 
Cloth, 53.50. 

So long as the goodwill of any business is a funda- 
mental under the modern industrial system it is of 
paramount importance that every business man have at 
least a general knowledge of the subject. How to pro- 
tect that goodwill: the best kind of trade-mark and how 
to obtain title to it; registration of trade-marks; in- 
fringements; etc. are some of the topics fully discussed 
in this book. Mr. Moore is a member of the New York 
Bar and therefore fully qualified to write on the legal 
aspects of Trade-Marks, Trade-Emblems, Advertising 


and Unfair Competition. 


Debate Handbook on Socialized Medicine, edited 
by Bower Aly, University of Missouri, published 
under the auspices of the Committee on Debate 
Materials and Interstate Cooperation, National Uni- 
versity Extension Association, Price 75c. 

The debate handbook was prepared for the High 
School Debating League in each of the states and is a 
compendium of available information on the subject of 
socialization of medicine contributed by numerous 
authorities as a guide to student debating clubs. 

The Debate Handbook, Volume II, Supplement, is 
also now available and is similar in form to the Hand- 
book. The following Heads adequately explain the con- 
tents: I. General Considerations Bearing on Socialized 
Medicine; IIT. The Background of Socialized Medicine; 
III. Arguments for Socialized Medicine; IV. Argu- 
ments against Socialized Medicine; V. The Economics 
of Medicine in Foreign Countries; VI. Alternative 
Plans for Medical Care; VII. Medicine Today in the 


Several States. 


650 


The Drug and Cosmetic Industry 





Minimum Prices Under The NRA, by Herbert F. 
Taggart, University of Michigan, Ann Arbor, 307 
pages, $2.00. 

In this monograph is set down a detailed account of 
the several schemes for the establishment of minimum 
prices and of the NRA codes which adopted them. 
Attention is also given to the legal precedents in this 
country for the establishment of minimum prices and 
to the cases concerning minimum prices which have 
reached the federal courts during and since the NRA 
regime. Broadly speaking, the attempts at setting 
minimum prices failed. The latter part of this study is 
given over to facts and opinions regarding the causes of 
failure and to suggestions as to what might have been 
done (and what may yet be done) to obtain the desir- 
able objectives of minimum prices while suffering none 
of their drawbacks. 


The Chemists’ Year Book, 1936, by F. W. Atack, 
edited by E. Hope, 1257 pages, The Chemical Pub- 
lishing Company, New York, $6.00. 

This is the standard handbook in England, as the 
American handbooks are standard in this country. 
There have been extensive revisions of the sections on 
“General Properties of Inorganic and Organic Com- 
pounds,” ‘“‘Essential Oils,”’ 
“Leather Analysis,” “Dairy Products” and “Alkaloids,” 
while a new section has been added devoted to ““The 


Analysis of Sulfuric Acid Treated Oils, Alcohols, and 


Wetting Agents.” 


“Tanning Materials,’’ 


Inorganic Chemistry for Colleges, by William 
Foster, second edition, 925 pages, published by D. 
Van Nostrand Company, Inc., New York, $3.90. 
Since the publication of the first edition of this work, 

many discoveries have been made, and certain of the 

older chemical theories have been modified. In this 
revision, the general plan of the former edition has been 
followed, but some of the chapters and many of the 


sections have been rewritten to include newest advances. 


Beauty Begins at Home, by Katherine Wellman, 336 
pages, Covici-Friede, New York, $2.00. 

Recognizing the usefulness of cosmetics and cosmetic 
treatments to women, the author has undertaken 
economic “debunking” of the products, insisting that 
the dollar item can be made at home for a few cents. 
She then gives elaborate directions and formulas for 
many preparations. The formulas are not outstand- 
ingly bad; nor are they especially novel. They are a 
compilation of material known to the industry, adapted 
to kitchen manufacture. Optimistic women have in 
store for them a large collection of surprises only too 
familiar to manufacturers, when the creams that are 
said to be so easy to make turn into completely un- 
appetizing messes. Covici-Friede is a_ well-known 
publisher of fiction. 
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REBUILT 
EQUIPMENT 


2—Colton No. 3 Comb. Tube Filling, Closing and Clipping 
Machines. 

1—Stokes gear type, motor driven Tube Filler. 

1—Urie Universal piston type Tube or Jar Filler, motor driven. 

1—Colton No. 10 worm type Paste Filler. 

1— Colton No. 2 Gomb. Tube Closer and Clipper- 

2—Colton No. 2-B single punch Tablet Machines. 

2—Stokes Rotary ‘‘D’’ 16 punch Tablet Machines. 

5—Ermold and World semi-automatic Labelers. 

3—McDonald Weeks type Automatic Labelers. 

1— Lilliput Label Gummer, motor driven. 

1—U. S. Bottlers 22-spout, monel fitted Rotary Vacuum Bottle 
Filler. 

1—Pneumatic Scale Samco Jr. 6-spout Vacuum Bottle Filler. 

1—Portable Vacuum Bottle Filler, 3-spout hand, pump and motor. 

1—U. S. Bottlers No. 3 5-plate, 12"' dia. Filter. 

1—Alsop Pressure Filter. 

1—National Powder Filler and Weigher. 

1—American scale Powder Filler and Weigher. 

1—J. L. Ferguson ‘‘Packomatic”’ Filler, Weigher and Carton Sealer 

2—100 gal. Pfaudler Jacketed closed Glass Lined Kettles, ONE 
NEVER USED. 

2—200 gal. Pfaudler Jacketed closed Glass Lined Kettles, ONE 
NEVER USED. 

1—Day size ‘‘A’’ 100 lb. cap. motor driven Powder Sifter and Mixer. 


1—Day size ‘‘B’’ 200 Ib. cap. belt driven Powder Sifter and Mixer. 


Above is only a partial list. Send for complete bulletin. 








All offerings are made subject to prior sale. 
What have you for sale? Send us a list. 


Consolidated Products Company, Inc. 


20-21 Park Row New York, N. Y. 
Warehouse and Shops: 331 Doremus Avenue, Newark, N. J. 


Telephone: Barclay 7-0600 














- IMPROVED 
cr WORLD 
| LABELER 
en ae | | 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 
conomic Machinery Company 
WORCESTER, MASS. 
Makers of complete line of automatic and 
semi-automatic Iabelers. 











STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCULATION 
ETC., REQUIRED BY THE ACT OF CONGRESS OF 


AUGUST 24, 1912 


Of The Drug and Cosmetic Industry, published monthly at 
Pittsfield, Mass., for October 1, 1936 


State of New York, County of New York—ss 


Before me, a notary public in and for the State and county aforesaid, per- 
sonally appeared Thomas R. Farrell, who, having been duly sworn according 
to law, deposes and says that he is the Editor of The Drug and Cosmetic 
Industry, and that the following i is, to the best of his knowledge and belief, a 
true statement of the ownership, management (and if a daily paper, the cir- 
culation), ete., of the aforesaid publication for the date shown in the above 
caption, required by the Act of August 24, 1912, embodied in section 443, 
Postal Laws and Regulations, printed on the reverse of this form, to wit: 


1. That the names and addresses of the publisher, editor, managing editor, 
and business managers are: Publisher, Drug Markets, Inc., 101 West 31 St., 
New York, N. Y.; Editor, Thomas R. Farrell, 101 West 31 St., New York, 
N. Y.; Managing E Jditor, Elmer F. Sheets, 101 West 31 St., New r York, N. Yu: 
Business Manager, Frazer V. Sinclair, 101 West 31 St., New Tek, Ma ks 


2. That the owner is: (If the publication is owned by an individual his 
name and address, or if owned by more than one individual the name an 
address of each, should be given below; if the publication is owned by a cor- 
poration the name of the corporation ‘and the names and addresses of the 
stockholders owning or holding one per cent or more of the total amount of 
stock should be given.) Drug Markets, Inc., Frazer VY. Sinclair, Thomas R. 
Farrell. 

3. That the known bondholders, mortgagees, and other security holders 
owning or holding one per cent or more of total amount of bonds, mortgages, 
or other securities are: (If there are none, so state.) None. 


4. That the two paragraphs next above, giving the names of the owners, 
stockholders and security holders, if any, contain not only the list of stock- 
holders and security holders as they appear upon the books of the company 
but also, in cases where the stockholder or security holder appears upon the 
books of the company as trustee or in any other fiduciary relation, the name of 
the person or corporation for whom such trustee is acting, is given; also that 
the said two paragraphs contain statements embracing affiant’s full knowledge 
and belief as to the circumstances and conditions under which stockholders 
and security holders who do not appear upon the books of the company as 
trustees, hold stock and securities in a capacity other than that of a bona fide 
owner; and this affiant has no reason to believe that any other person, associa- 
tion, or corporation has any interest direct or indirect in the said stock, bon 
or other securities than as so stated by him. 


5. That the average number of copies of each issue of this publication 
sold or distributed, through the mails or otherwise, to paid subscribers during 
the six months preceding the date shown above is (This information is required 


from daily publications only.) 
Thomas R. Farrell, Editor. 


Sworn before me this 9th day of October, 1936, Maurice Braunstein, Notary 
Public. 


My commission expires March 30, 1938. 
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Rivista Italiana 
delle Essenze, 


Seventeenth 
Year of Publication 


dei Profumi 
e delle 
Piante officinali 


Official Organ 
of the Fenachimici 














Director: Dr. E. Fenardli 


Producers of Aromatic Substances 
Sor Perfumery: 

Manufacturers of Articles used in 
the Perfumery Trade: 


This is the Periodical in which to 
Advertise effectively in Italy. 


Editorial 
Office pith 
Via Make Use of its Advantages. 


S. Vincenzo Sample Copy and Tariff on Request. 


N38 -- Milano -- P. O. B. 850 -- Tel. 31:216 
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Notes 





Perfume Fate 






A REVIEW OF OUR ADVERTISING 


During the last few months we have advertised the following prod- 
ucts. It is possible that some have escaped your notice and so they 
are summarized here. 


VERT DE ROSE—A new Rose base of remarkable freshness. 
EMUSCAL 5407—A fixative having the warm note of Ambrette Seed. 


CYCLAMAL—Five times stronger than Hydroxy Citronellal—valuable 
in creams, soaps or fine extract odors. One of the finest Muguet 
bases ever produced. Non irritating, will not discolor. 


FLORANOL—A chemical for Rose compositions which is rapidly 
achieving its deserved place among the raw materials used in 
perfumery. 


AROSOL—The universal fixative. 

NARCISSIN K—Base for Jasmin & Narcisse. 

FLOWER OIL WHITE LILAC—Known all over the world. 
FIXOPHOR CEDAR—-For fixation of odors of Chypre type. 
AMBRIOL—A fixative of the Musk Ambrette type. 
ROSAMEN—A crystalline fixative body. 


FACE POWDER BASE Z— For smoother slip, adherence and covering 
power. 


They are all of outstanding interest to the perfumer. Would you like 
to investigate them? 


Samples are at your disposal. 


Agfa Aromatics Division 


GENERAL DRUG COMPANY 
170 Varick Street, New York City 
1220 W. Madison Street . . . Chicago, Ill. 907 Elliott Steet . . . . Windsor, Ont. 


* 
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SPORTS PERFUMES 


ot many years ago, Milady had 

but one perfume which was used 

on all occasions. But now there is a 
rapid increase in the number of women who 
have special perfumes to use on different 
occasions. Thus they will have perfumes 
for formal wear, perfume for informal 
wear, and perfume for sports wear. 

It is natural that a perfume for sports 
wear should gain a permanent place on 
Milady’s dressing table, for certainly it 
would not be attractive to use a very 
heavy and rich perfume on a sports dress. 
This trend has led many perfume houses 
to develop new and interesting sports per- 
fumes, several of which are making rapid 
headway in the market. 

Development of perfume for sports 
wear is a decidedly different problem from 
that of making perfumes for formal or 
informal wear. For in a sports perfume 
they must not be too sweet or delicate, 
but should impart an odor recalling tweed, 
heather, new mown hay, or something 
similar. There are certain important ma- 
terials in the aromatic and essential oil 
field which is quite valuable in developing 
this kind of an odor. Some of the more 
important of these ingredients are aube- 
pine, beta and alpha ionone, orris, oaknoss, 
and mimosa. Patchouli also plays a part 
although it should not be used in too great 
strength. Touches of methyl acetophe- 
none are valuable if a clover note is de- 
sired. From a base built up from these 
materials, developments can be made 
along various lines to suit the individual 
taste. 

A formula typical of this type is as fol- 
lows: 45 parts methyl ionone, 18 parts 
mousse de chene (colorless), 5 parts anisyl 
acetate, 3 parts patchouli, 5 parts vetivert 
India, 4 parts musk ketone, 3 parts cou- 
marin, 2 parts oleo resin labdanum, 4 parts 
jasmin absolute, 89 parts chyprol, 5 parts 
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tincture of musk tonquin, 10 parts tincture 
of orris, 4 parts aubepine. 

A toilet water might be added to a 
sports perfume line, but lipsticks, rouges, 
creams and powders perfumed with a 
sports odor is not believed to be attractive 
to women and is not to be added to the 
line. 

Development of the leather type of per- 
fume has met with some success and is of 
timely interest. Some of the Cuir de 
Russe types are even gaining popularity 
for formal wear, but in each instance this 
note has been modified so that it is not so 
predominant. This leathery characteris- 
tic can be produced by the use of such oils 
as birch tar, cade, and styrax in small 
quantities modified with a bouquet that is 
heavy in the ionone characteristics. 

There is no doubt that a new field has 
been opened by development of perfume 
for sports wear, and it seems strange that 
so many perfumes have over-looked this 
additional market for a new perfume in 
their lines. Doubtless next spring will 
produce a much larger number of per- 
fumes of this type than are now offered 


EMUSCAL 5407 


General Drug Company, New York, 
announces Emuscal 5407 with a warm 
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ambrette seed-musk note for the fixation of 
flower oils and complex perfume creations 

It rounds off and fixes odors without add- 
ing a chemical by-odor and is said to im- 
part to the final note a soft, warm, naturai 
and full aroma. It is readily soluble and 
may be used because of its economical 
price wherever oil of ambrette seed is in- 
dicated but is impractical because of t 

high cost. 


PERFUMING RAW MATERIALS 


The cosmetic manufacturer requires 
definite physical properties of his raw 
materials. They must be refined to a point 
where color is at a minimum; they must 
not develop objectionable color; above all, 
the odor must not be objectionable, or at 
least be easily masked. From the point-of- 
view of the raw materials manufacturer, 
this last point can be carried even further. 
The sale of many valuable new raw ma- 
terials has been hampered by the intrin- 
sically bad odor of the product, even when 
that odor can easily be covered in the 
finished preparation. 

Here is a worthwhile field for the expert 
perfumer. Sell perfumed or ‘‘deodorized” 
raw materials. Approach the manufac- 
turer of cosmetics on the same grounds 
that he uses in approaching his customers. 
The requirements in general are definite 
and not too easy, but in some instances 
the problem has been handled very suc- 
cessfully. The odor imparted to the raw 
material must be very faint and of a neu- 
tral type, so as not to interfere with the 
perfume of the finished cosmetic. The 
perfume used must be lasting, not only in 
the stored material, but must also be 
stable under processing, which includes 
heating and the action of chemicals at 
raised temperatures. The aromatic used 
must be absolutely without effect upon the 
skin. As a final point, the perfume should 
be cheap enough to have little effect upon 
price so that any premium for quality 
will go to the seller of the raw material. 
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“Why TEIN, Doctor?” 
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‘It’s this way, Professor: TEGIN is a ready base and will resist 
freezing temperature!”’ 


TEGIN is a ready base for greaseless creams and ointments. Being 
an emulsifier and not a soap, its emulsions are unaffected by low 
temperatures. Only 2% is required in a stearate cream to prevent 
water separation due to freezing. 


It is not too late to protect your creams against freezing during the 
coming winter. Add TEGIN to your present stearic acid creams and 


go through the winter months without a worry! 


@ 
Th. Goldschmidt Corporation 


153 WAVERLY PLACE, NEW YORK 
2260 E. 15th St., Los Angeles @ 245 Union Blvd., St. Louis ¢ 80 Boylston St., Boston e 325 W. Huron St., Chicago 
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™ COMPOUNDERS CORNER 


OINTMENTS 

In dermatology, the first requisite of a 
skin remedy is that it must stick. If it 
does not, the surface cannot be properly 
covered with the application, and what- 
ever remedy it carries cannot reach the 
affected area. What is still worse, when a 
dense fatty ointment is applied to a sur- 
face from which it is lifted off by accumu- 
lating discharge, the latter serves as a cul- 
ture medium for microorganisms. The lat- 
ter, producing poisons, may cause the 
irritation often ascribed to idiosyncrasy. 

The first division of ointment vehicles 
may thus be made on the basis of affinity 
into oily and watery applications. The 
former, having fat affinity, include oint- 
ments and cerates, cling to the fatty sur- 
face of the skin, and are 
indicated as long as the 
surface is relatively intact 
and fatty. When the epi- 
thelial layer of the skin is 
the 
moist, a hydrotropic 
preparation, one with 
water affinity, will gen- 
erally be much superior 
to the fatty type. 


lost, or surface is 


Probably the next most 
important basis for divi- 
sion in the case of oint- 
ment vehicles rests on dif- 
ferences of melting point, 
and the dividing line must 
be the temperature of the 
skin of the covered parts 
of the body, 98°F. Fatty 
applications becoming liq- 
uid above the temperature 
of the skin surface are 
known as cerates because 
the increased melting point 
was formerly brought 
about by the use of wax FY 
(cera). Fatty applications 
with a melting point at or 
below the temperature of 
the skin are known as oint- 
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ments. Of the three U.S. P. cerates, two 
are suitable as vehicles for dermatologic 
applications, the third, Cantharides Cer- 
ate, being a blistering agent. 

Cerate (Ceratum), or Simple Cerate, a 
mixture of 30 parts of beeswax and 70 
parts of benzoinated lard, forms a bland 
protective dressing for surfaces where the 
epidermis is deficient or defective and the 
surface is secreting little fluid. It has the 
advantage over a preparation which melts 
at the temperature of the skin that it does 
not liquefy and run through a dressing as 
an ointment would, but stays where it is 
wanted and keeps the dressings from stick- 
ing to the raw surface. Only volatile sub- 
stances may be used in medicating cerates 
since substances do not act unless they are 
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“| made a mistake, kill the Sunflower line. ” 
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in solution and a fatty material that does 
not melt effectually seals nonvolatile in- 
gredients. 

Because ointments liquefy at the body 
temperature and are of a fatty nature, they 
are the most important vehicles for carry- 
ing medication to the skin. Ointment 
(unguentum), also known as simple oint- 
ment, is petrolatum with 5 per cent. each 
of lanolin and beeswax, the additions per- 
mitting the incorporation of a_ small 
amount of fluid in the otherwise water- 
repellent petrolatum. This is a salve 
vehicle employed in most of the official 
medicated ointments and it should be used 
in place of benzoinated lard which is ob- 
jectionable because of its tendency to 
rancidity. 

Differences in consist- 
ency are perhaps the chief 
reason for choice among 
the various official oint- 
ments that might be con- 
sidered salve vehicles. 
These range from the 
fluffy softness of Rose 
Water Ointment and the 
emollescence of the Zinc 
: Oxide Ointment to the 

=| relative density of the 
cS Paste of Zinc Oxide of the 

4 N. F. As a general pro- 
a position, ointments are 
contraindicated in acute 
inflammatory conditions 
of the skin, because of 
their “heating” quality. 
This is due largely to the 
fact that by inhibiting the 
evaporation of perspira- 
tion they check the cool- 
ing influence this would 
exert and thus induce 
hyperemia of the skin. 








An exception to this 
general proposition re- 
garding ointments occurs 
with cream ointments, in 
which evaporation of 
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FROM aaa WOOL GREASES 


LANOLIN: 


ANS a and eS. 


My ways Uniporn 


All impurities are removed and the valuable oxy 
and isocholesterols are retained. Creams and 
ointments made with Nimco Lanolin protect 
them against turning dark or rancid. 


NIMCO ABSORPTION BASE 


When highest quality is required 
for creams and ointments. 


Experimental Samples Available 


N. 1. MALMSTROM & CO. 


147 LOMBARDY STREET ‘ BROOKLYN, 
































MODERNIZED PACKAGES 


will not sell 
ANTIQUATED FACE POWDER 


The Modern and Up-to-Date Face Powder employs 





COTTRELL PROCESSED TALC 


Your inquiries are solicited 








WHITTAKER, CLARK & DANIELS, INC. 


Established 1890 
260 West Broadway New York City 
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water causes a distinct cooling sensation. 
These emulsions also have the advantage 
of making the application more suitable to 
relatively moist surfaces, emulsified fat 
clinging well. 

As the classic type of such cream oint- 
ments may be mentioned the official Rose 
Water Ointment (Unguentum Aquae 
Rosae), a preparation invented by Galen 
nearly 1,800 years ago. In its various 
modifications cold cream has become pro- 
gressively more popular. Galen’s method 
consisted of soaking rose buds in olive oil 
and, after straining, mixing it with melted 
wax, which permitted the incorporation of 
water, a little at a time, until a white 
creamy ointment resulted. In the present 
official formula, modification of the in- 
gredients results ina better product. Dilted 
rose water is emulsified in expressed oil of 
almond by means of spermaceti and bees- 
Borax is added to improve keeping 
qualities and favor emulsification. Be- 
cause of its cooling quality, rose water 
ointment is a good vehicle for ointments 
against itching. Greatly overshadowing 
its therapeutic use, is the widespread use 
of cold cream in various modifications as 


wax. 


a cosmetic cream. 

Emollient contain wool fat, 
which closely resembles sebum in chemical 
composition and might therefore be con- 
sidered the ideal restorative for the sacri- 
ficed fat of the skin. In addition, lanolin 
is an excellent water-in-oil emulsifying 
agent for water in fat or petrolatum. A 
melted mixture of one part of lanolin with 
one to three parts of petrolatum will take 
up one hundred to two hundred per cent. 
of aqueous fluid. Glycerine should ob- 
viously not be used to any appreciable 
extent in cold creams; it is non-volatile 
and the cooling effect would be lost. 

The official Ointment of Zinc Oxide 
(Unguentum Zinci Oxidi) contains 20 per 
cent. of zinc oxide to increase the soothing 
effect of the simple ointment, possibly by 
combining with irritating acids produced 
at the seat of the disease. A dense salve, 
such as the “‘Paste” of Zinc Oxide, which 
contains 25 per cent. of zinc oxide and 25 
per cent. of starch in white petrolatum, is 
so firm that after application liberal dust- 
ing with powder forms a crust. On ex- 
posed surfaces, a face powder of suitable 
color may be used to make the application 
less conspicuous. 

As to their influence on absorption 
through the skin, recent studies point to 
the conclusion that the vehicle has little 
if any influence on absorption, other than 
a possible retarding action. A _ volatile 
drug, such as methyl salicylate, will be 
absorbed regardless of the vehicle. Non- 


creams 


volatile substances, unless they are dis- 
tinctly oil and fat soluble, are practically 
not absorbed through the skin. 

For moist raw surfaces a paste made 
with a mucilage such as tragacanth, is 
much more likely to meet the indications 


than an ointment. Thus, for the treat- 
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ment of an acute burn of limited extent, 
after a preliminary application of a com- 
press of 25 per cent. magnesium sulfate 
solution, a 1 per cent. gentian violet paste 
may be applied. B. Fantus, J. A. M. A. 


SODIUM _LAURYL SULFATE 
SHAMPOOS—A LETTER 


We have read with interest your article 
‘“‘Soapless Shampoos” in a recent issue of 
“The Drug and Cosmetic Industry.” The 
article is a timely one, well written, and 
should be interesting to a great many 
people. 

In order that your information may be 
complete, we would like to give you the 
results of some of the work we have done 
along the lines suggested in the last para- 
graph of your article. A considerable 
amount of testing of the toxicity and effect 
on the skin of the lauryl sulfates was done 
before these products were put on the mar- 
ket. We have continued this work since 
marketing these products with outside 
agencies making these tests and confirm- 
ing our original results. 

Feeding tests with rats and dogs in 
which as much as 2% of the diet was 
sodium lauryl sulfate have been carried on 
for considerable periods of time with ab- 
solutely no ill effects on the test animals. 
These compounds were followed through 
the animal’s body and it was found that 
they were actually broken up and absorbed 
by the animal. Thus we can be sure that 
their non-toxic action is not due simply to 
passing through the body unchanged. 

Literally hundreds of skin tests have 
been made with the lauryl sulfates using 
the patch test method. Recently a well- 
known dermatologist in one of the large 
hospitals in Cincinnati made a number of 
skin tests with these products in com- 
parison with soaps. As a result of all this 


work, we can say that the lauryl sulfates 


are in the same general class with soaps as 
to mildness on the skin. 

Our hope in this is to assure you that 
we have made every effort to protect our 
customers and our own reputation before 
marketing this new class of detergents. 
We are sure the products are perfectly 
safe and many customers are finding them 
satisfactory. We thought you would want 
to know the facts since you will no doubt 
be answering many questions on the 
subject. 

The Procter & Gamble Co. 
Chemical Division 
V. M. Votaw. 


SHAMPOO PATENT 


In order to prevent deposition of hard- 
water lime soaps on the hair, necessitating 
the use of an acid rinse, add a solvent for 
lime, such as an alkali metaphosphate, and 
a dispersing agent such as a water-soluble 
salt of an organic sulfonic acid containing 
at least 10 carbon atoms or one of the usual 
textile wetting and detergent agents. 
Firma Hans Schwarzkopf, French Patent 
797,083. 
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A solution for degreasing and cleaning 
the hair consists of dichloromethane 60 to 
90 parts, alcohol 30 to 35 parts, mineral 
oil 10 to 15 parts and a little perfume. 
M. L. A. Philippon, French Patent 
794,304. 


AQUA-CERA 


Aqua-Cera is a new water-soluble wax 
useful as a cream base. It is the distearate 
of diethylene glycol and the commercial 
product consists of about 68 per cent. of 
the ester mixed with 30 per cent. of free 
fatty acid. It is a white, wax-like sub- 
stance, melting at 84.5° C., with an acid 
number of 60.02 and an ester number of 
102.40. Creams are very simply com- 
pounded with the aid of this artificial wax, 
the latter melted with other oil phase in- 
gredients being stirred with water soluble 
ingredients including a certain amount of 
sodium and potassium alkalies to saponify 
all or part of the free fatty acid. The acid 
number of the wax being known and kept 
constant, it is a simple matter to vary the 
type and amount of alkali used in order to 
alter the consistency and other important 
properties of the finished cream. Several 
formulas are offered for the production of 
creams of fine appearance. In all cases the 
directions are substantially the same: heat 
the oily ingredients together to 180° F. 
(82° C.), heat the aqueous solution to the 
same temperature and slowly add it to the 
oily mixture, stirring until a smooth, 
homogeneous cream results. Pour into 
jars while warm and allow to set for at 
least 12 hours. 

Cold Cream—Aqua-Cera 77, petrolatum 
56, paraffin 42, mineral oil 112, water 453, 
borax 5, potassium carbonate 314. Seven 
parts of ceresin may also be added with the 
other oily ingredients if desired. Aqua- 
Cera 20, mineral oil 32, paraffin 32, 
petrolatum 10, water 180, borax 5. 

Tissue Cream—Aqua-Cera 100, paraffin 
80, ceresin 80, lanolin 140, petrolatum 180, 
sesame oil 200, beeswax 30, water 900, 
borax 40. 

Liquid Cream—Aqua-Cera 16, mineral 
oil 16, water 256, borax 2. 

Brushless Shave—Aqua-Cera 24, stearic 
acid 24, lanolin 4, mineral oil 8, water 288, 
glycerine 4, borax 1, triethanolamine 1. 

All the usual oils and waxes used in cos- 
metic products may be used in place of the 
ones specified. Felton Chemical Com- 
pany, Inc., Brooklyn and Albert Albek, 
Inc., Los Angeles. 


NEW PAMPHLET 

Th. Goldschmidt Corp., New York, has 
just published a new pamphlet on its 
emulsifiers for soapless, neutral and acid 
creams and ointments. The pamphlet 
contains suggested formulas for making 
all of these preparations and as a new 
feature and decided departure lists the 
total cost of the raw materials necessary 
for each formula. Copies of this pamphlet 
are available upon request. 
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PLYMOUTH ANHYDROUS LANOLIN U.S.P. 


We sell this Lanolin especially for drug and cosmetic purposes. 
It is particularly light in color, of firm body, of quite pleasant 
odor and of a very uniform quality. It is, of course, a full 


U.S.P. grade. 


It is refined by a process which insures that it will turn lighter 
with age, which gives you the assurance that when used in 
cosmetic creams there will be no discoloration or darkening of 


your product. 
eS 


A complete line of Cosmetic Raw Materials 











Sle atl 


Many manufacturers of cosmetics, recognizing the great appeal of a pleasant 
and refreshing perfume in creams and lotions, would select lilac were they 


to find one which— 


does not discolor nor irritate---is of fine 
character and most reasonably priced. 


Sithe: ” Us just such a perfume a 


Compagnie Parento, Inc. 


i il Executive Offices and Laboratories SEATTLE 


DETROIT CROTON-ON-HUDSON, N. Y. PORTLAND. ORE, 


LOS ANGELES SAN FRANCISCO 


CHICAGO COLOMBES, FRANCE LONDON, ENGLAND 
COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 











658 


The Drug and Cosmetic Industry Nov. 


r, 786: 


39, D 











ADVANCING THERAPY 


LEAD TREATMENT OF 
CANCER 


Woodhouse concludes that not one of 
the lead compounds investigated was a 
suitable agent for controlling frankly 
malignant growths. It is possible that in 
those cases in which the lead injections 
caused inhibition of growth the epithelio- 
mas were less active than usual. This is in 
keeping with the 
conclusion of Egg- 
ers, who found that 
some hexose-lead 
compounds were 
able to cause rat 
tumors of low viru- 
lence to disappear 
but had no influ- 
ence on the more 
malignant sarcoma 
39. Even com- 
pounds such as 





benzene-sulfonyl- 
glycine, which are 
able to oppose 
grafted tumors with 
a good measure of 
success, do not ap- 
preciably inhibit 
the virulent 
strain of neoplasm. 
The type of tumor 
utilized in the in- 
vestigation is, how- 
ever, closely allied 
to spontaneous can- 
cer and an exper- 
devised 


more 


imentally 
nontoxic substance 

capable of destroying this form of growth 
would be effective with the greater part of 
human cancers. Amer. Journal of Cancer, 


New York. 
GARLIC BREATH 


The present stage of the garlic breath 
and how to remove it controversy boils 
down to a few words. Two factors ap- 


parently enter: the retention of garlic 
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particles in the oral cavity, and the absorp- 
tion of garlic oil by the blood stream. To 
remove odor due to particles in the mouth, 
a chlorine deodorant, such as chloramine 
or sodium hypochlorite, has been proven 
to be completely effective. In addition, 
however, some of the garlic oil is absorbed 
by the blood stream and then eliminated 


through the lungs. This phenomenon ap- 








“You put the capsule or tablet in this end, and the cost per unit 
of vitamin is immediately heard. ”” 


pears later, and there seems to be no way 
of stopping it other than by giving up 
either garlic or human companionship. 


SYNTHETIC VITAMIN A? 
Drs. Reynold C. Fuson and Robert F. 


Christ, working at the University of Il- 


inois, reported that they have manufac- 
tured a compound in the laboratory which 


answers the standard chemical tests for 
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vitamin A. The report announces simply 
that the synthetic material responds 
chemically to the standard test for vita- 
min A and “at appropriate dilutions a 
color is obtained which is indistinguishable 
from that given by cod liver oil.’’ Biolog- 
ical tests for vitamin A activity are in 
progress. 

The starting point in the synthesis is 
beta-cyclocitral, a 
compound in the 
same organic class- 
ification as oil of 
lemon. This is com- 
bined with two 
molecules of di- 
methylacrolein fol- 
lowed by selective 
reduction. 


The U.S. Bureau 
of Standards an- 
nounces the _ pro- 
duction of a com- 
pound, calcium lac- 
tobionate-calcium 
bromide, which 
gives promise of be- 
ing an effective 
sedative for use in 
epilepsy, excess 
thyroid activity, 
neurasthenia, and 
other nervous afflic- 
tions. No clinical 
applications have 
been made in the 
United States, but 
in Switzerland and Germany the use of 


this compound gave encouraging results. 


CULTIVATED ERGOT 
According to U. S. Patent 2,056,360, 


assigned to Parke, Davis & Co., the fungus 
which develops ergot in rye can be culti- 





vated artificially. This process is of ob- 
vious importance in counteracting the 


° 
threatened future shortage of ergot to be 
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SYNTHETIC 


Available for the first time IN ALL FORMS 


POWDER 1 oz. TABLETS 
21% Ib, SLABS Yo ox. TABLETS 
Prompt Shipment from New York Stock 
e@e 


Write for Samples and Prices to 


SHERKA CHEMICAL CO., Inc. 


BLOOMFIELD, NEW JERSEY—Importers 
Or 


GEORGE UHE COMPANY 
80 EIGHTH AVE., NEW YORK— Distributors 














UNIFORM QUALITY waa 


OLEORESIN CAPSICUM 


In the extraction of the active ingredients resulted in perfection of superior methods 

from natural products, uniformity is of ut- of scientific control. You get the protection OLEORESIN GINGER 

most importance. Over fifty years’ experi- of this control when you use NORWICH RESIN SCAMMONY 

ence in production of these products has ingredients in your finished products. RESIN JALAP 
SOLID and POWDERED EX- 

THE NORWICH PHARMACAL COMPANY - NORWICH, NEW YORK TRACTS and CONCENTRATES 
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expected in view of continued improve- 
ment in cultivation methods for grains. 
As an additional consequence of the new 
process, ergot may be grown by standard- 
ized methods which will tend to assure a 
more uniform product, as well as one con- 
taining larger proportions of active in- 
gredient. Political complications in Europe 
may also have less effect in the future on 
ergot supplies. 

Spores are isolated from natural ergot in 
various stages of development and then a 
single spore strain is separated from which 
future plantings are made. The strain is 
grown artificially on any suitable liquid or 
moist cereal medium. Cultures are com- 
bined, pressed to free them from excess 
medium, drained and rendered brittle by 
vacuum drying. This material is then 
ground, extracted, and tested in the same 


manner as the natural crude drug. 


CORTIN 

Research workers of the Mayo Clinic, 
Rochester, Minn., told the division of or- 
ganic chemistry of the American Chem- 
ical Society of the isolation for the first 
time of a crystalline compound closely re- 
lated to cortin—the strange hormone se- 
creted by the suprarenal gland which is 
known to be necessary for the mainte- 
nance of life, but the exact nature of which 
has never been determined. 

The results of the Mayo Clinic experi- 
ments were given in a paper presented by 
H. L. Mason, C. S. Myers and E. C. 
Kendall. Their findings may be of great 
significance not only to the 
world, but also to medicine, since without 
cortin Addison’s disease and death occur. 

“This substance,” the paper stated, “is 
capable of maintaining the life of animals 
which have had the suprarenal glands re- 
moved. I[t is distinguished from cortin by 
the fact that while a very small weight of 
impure cortin will keep an animal alive it 
takes very much more of our crystalline 
substance. 

“However, the physiologic activity of 
the crystalline substance indicates that a 
study of its chemistry will give a clue to the 
chemical nature of cortin itself. 

“The crystalline compound is C2;H2s0s. 
When two of the carbon atoms, together 
with four hydrogen and two oxygen atoms, 
were broken off by chemical treatment a 
new substance was formed which had the 
property of causing the combs of capons to 
grow. This is the property which is used to 
detect the male hormone. 

“Since a similarity in physiologic ac- 


chemical 


tivity means a similarity in chemical 
structure, the new compound must have 
almost the same chemical structure as the 
male hormone. It is not the same, since 
its effect is weaker. 

“By means of other chemical reactions 
the nature of the carbon and oxygen atoms 
which had been broken off was determined. 
The structure of the original crystalline 
material which has the cortin-like action 
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was thus found to be essentially the same 
as that of the hormone which is produced 
by the corpus luteum (a hormone essential 
to the maintenance of pregnancy) but con- 
taining more oxygen. It does not have any 
of the physiologic action of the corpus 
luteum hormone. It is very probable, but 
not proven, that cortin likewise is chem- 
ically related to the various sex hormones. 

“It is hoped that study of the new crys- 
talline substance isolated from the ex- 
tract of the suprarenal gland will give an 
idea as to the action and chemical nature 
of cortin itself. It is more satisfactory from 
the standpoint of discovering the chem- 
ical structure of cortin to have a pure 
crystalline compound to work with than 
an impure hormone. 

“The concentrates of cortin obtained 
have very high activity. Exceedingly 
small amounts are potent. It is possible to 
compare the new crystalline compound 
with these cortin concentrates. Quantita- 
tively it takes more of the crystalline com- 
pound to produce the same action, there- 
fore the chemical structure cannot be 
identical, but full knowledge of the nature 


of cortin is brought nearer.” 


CHOLINE DERIVATIVES 


Choline and its chemical 
first discovered in the bile of cattle and 
later isolated from mushrooms, is probably 
one of the “most important chemicals in 
the animal body,” and has proved of great 
therapeutic value, papers presented to the 
American Chemical Society declared. 

The papers, presented to the Medical 
Chemistry Division by Randolph T. 
Major and Howard T. Bonnett of Merck 
& Co., stressed the action of choline and 
its related compounds on certain nerves 
of the human body, and deduced from the 
experiments that they and others have 
conducted that the nerves that control the 
involuntary activities of the heart and 


“ ——, 
cousins, 


viscera reach this control by “liberating 
potent chemical agents,” one of which is 
almost certainly acetyl choline. 

Both acetyl choline and muscarine 
stimulate the parasympathetic nerves and 
in terms of action slow the heart rate, in- 
crease the contractions of the intestines, 
enlarge the size of the small peripheral 
blood vessels and produce a decrease in 
blood pressure. 

Acetyl choline was introduced a few 
years ago for the treatment of some of 
these troubles, but its action is so short 
that it has not proved of great therapeutic 
value. Muscarine is so difficult to obtain 
that clinicians have not been afforded an 
opportunity to test its value in these 
diseases. 

Several years ago an intensive search 
was instituted in several laboratories to 
find more suitable parasympathetic nerve 
stimulants. As a result of this work a new 
parasympathetic stimulant was offered to 
the medical profession under the name of 
“mecholyl” a short time ago. Chemically, 
it is acetyl B-methylcholine chloride. 
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Its action is very much longer than that 
of acetyl choline and it differs from that 
substance in that it will never stimulate 
the sympathetic nervous system even 
after the paralysis of the parasympathetic 
nervous system by atropine. In this re- 
spect it resembles muscarine more than 
acetyl choline. 

It is finding wide usefulness in the treat- 
ment of such diseases as paroxysmal tachy- 
cardia, hypertension, intestinal distention 
after operations, Raynaud’s disease, ta- 
betic bladder, varicose ulcers and arth- 
ritis. Apparently, it is of value when- 
ever the parasympathetic nervous system 
needs to be stimulated. 

A number of new compounds chemically 
related to acety] B-methylcholine have 
been prepared in the research laboratories 
of Merck & Co. by Major and Bonnett. 
These compounds have been compared 
physiologically with “mecholyl,” but they 
have proved less satisfactory than this 


drug. 
COMPLEX VACCINES 


A preliminary purification of bouillon 
nutrient by the precipitation of a high 
molecular weight nitrogen complex by 
means of naganin in the acid zone does 
not lead to a decrease in the nutritive value 
of the medium for Sal. paratyphi Breslau 
45/3 and Eberthella typhosa. In some 
cases increased growth was observed. The 
method gives a complete precipitation of 
the proto- and hetero-albuminose fraction 
which is not assimilated by the bacteria. 
After a growth of 6 days on the purified 
medium the nitrogen complex again ap- 
peared, and is apparently a product of bac- 
terial action. An immunity in 58% of the 
cases was obtained in mice by vaccination 
with live cultures and the complex vaccine 
obtained by growth on purified nutrient 
followed by a second removal of nitrogen 
complex. Formalin-treated vaccine gave 
an immunity in 24% of the cases. The use 
of the filtrate without live cultures gave 
immunity in only 3% of the cases. V. M. 
Kulikov, A. V. Belinson, M. P. Bobkova 
and N. V. Kholchev, J. Microbiol., Epi- 
(U.S.S.R.) 


demiol. Immunobiol. 


BENZEDRINE AND SUICIDE 

Development of a medicine which re- 
lieves mental depression and has demon- 
strated a tendency toward prevention of 
suicide was reported to the American 
Psychological Association by Dr. Abraham 
Myerson of the Division of Psychiatric 
Research at the Massachusetts State Hos- 
pital in Mattapan. The new medicine is 
benzedrine, a member of the adrenalin 
group of drugs. Dr. Myerson cited several 
cases when it had a “remarkable in- 
fluence” upon persons meditating suicide, 
in a state of extreme depression, and in 
the anhedonic state. In addition, it acted 
as a stimulant for persons in a state of ex- 
haustion or suffering from “morning after” 
depression. 
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RANCIDITY 


We are manufacturing a tissue cream containing peach kernel oil 


It isa 
lanolin absorption base cream containing about 30 per cent. of water 
and no other ingredient beside the vegetable oil which might turn 
rancid. We have been buying the best grades of peach kernel oil and 
immediately upon receiving it add 0.1 per cent. of a trade-named 
antioxidant. The oil is transferred to brown bottles and stored in a 
cool, dark place. The cream is made with the addition of a preserv- 
ative; nevertheless we have this trouble with rancidity. We will 
appreicate any suggestions you can give us for preventing this 
rancidity. Cleveland. 


which has given us considerable trouble with rancidity. 


The procedure that you have adopted indicates that you have 
a clear idea as to the causes and prevention of spoiling in vege- 
table oils. This spoiling is caused by either or both of two factors, 
namely, bacterial or enzyme action and oxidation. Any effective 
antiseptic (preservative) will prevent bacteria from splitting the 
oil into glycerine and a mixture of free fatty acids; another com- 
pound must be used, however, to stop the action of air on the 
unsaturated fatty acids in the free and combined states with the 
formation peroxides and rancid lower acids. The compound used, 
which may also incidentally be a preservative, is an antioxidant, 
which serves to take up oxygen before the oil can do it. Anti- 
oxidants have long been used in the rubber industry where they 
successfully retard the deterioration of rubber products. The 
same compounds may not be used indiscriminately in food and 
cosmetic products because of possible toxicity. Antioxidants 
added to fats and oils prolong the induction period and retard the 
development of rancidity. Among these are hydroquinone, 
alpha and beta naphthol, and guaiacol. Hydroquinone and 
lecithin together have been found to be much superior to either 
alone in protecting vitamin A from deterioration. Hydroxydi- 
phenyls and dinaphthyls have a protective action when they are 
present in concentrations as low as 0.001 to 0.1 per cent. Several 
of the unsaturated polybasic acids, such as maleic, fumaric, 
citraconic, and itaconic acids have been found useful. Of the 
amino derivatives used for stabilization, the aromatic amines or 
aminophenols are effective in concentrations of 0.01 to 0.5 per 
cent. C. H. Lea discussed the question of antioxidants and the 
preservation of edible fats. Using lard, he found the most active 
antioxidants to be glycine, asparagine, sodium citrate, and sodium 
malonate. The rates of oxidation of films of lard stored in contact 
with a series of acetate, phosphate, and borate buffers indicated a 
maximum stability slightly on the acid side, with a rapid fall as 
the solution became alkaline. Sodium citrate, sodium malonate, 
and glycine all exerted a protective effect at pH values of 5.8, 
6.7, and 8.2 respectively. From the items listed here, you should 
be able to select one that is suitable for your purpose, since your 
problem involves the selection of the right compound used in the 
proper concentration. 


IRRITATION 


Forced by the low quality of local products, I manufacture creams 
for my own clientele. I have noticed that a cold cream I make con- 
taining lanolin irritates a dry delicate skin in a very short time. The 
skin becomes red and, if the cream is not immediately removed, the 
skin becomes badly affected and the mark remains for several weeks. 
Pure melted lanolin alone did not cause this trouble, but the irrita- 
tion always showed up in the finished product. How can I avoid 
this serious trouble? Buenos Aires. 

Since, as your own tests show, the irritation was not caused by 
lanolin, you must look into the other ingredients of your mixture 
for the solution to your problem. 
odor than most cosmetic raw materials, more than the ordinary 
amount of perfume must be used to cover the odor. Perfumes 
containing certain oils and aromatics are definitely known to 
cause irritation, and if a product not especially formulated for use 
in creams is being used some of these irritating components may 
be present. The next point to be considered is a problem that 
seldom arises in the United States, namely, irritation from poorly 


662 





Since lanolin has a stronger 
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purified mineral oil. Some ingredients in crude oils have serious 
effects upon the skin and only the most careful and thorough 
refining can be depended upon to give an oil suitable for cosmetic 
use. Test the mineral oil, perfume, and some of the other possibly 
suspicious ingredients in your cream individually on the skin as 
you did with the lanolin. When you discover the material that is 
causing irritation, either change the quality or the supplier. 


MUSCLE OIL 


Will you please assist me in formulating a muscle oil? Phila- 
delphia. 

Ordinary muscle oils merely consist of mineral or vegetable oil 
alone or mixed. In many cases it will be better to use a mixture 
of oils rather than vegetable oil alone to obtain a product with the 
desired viscosity. Some vegetable oil is generally advisable in 
order that the oil may have emollient effect. Whenever a vege- 
table oil is used, however, it is absolutely essential that a preserva- 
tive and an antioxidant be present. Among the oils used in addi- 
tion to mineral oils, the most popular are peanut, olive, sesame, 
peach and apricot kernel oils. The addition of a certain amount 
of lanolin, by melting the lanolin with the oil, adds to the virtue 
of the product, although an additional perfuming problem may be 
involved. 


MINERAL OIL EMULSION 


I should like some information as to the procedure in making a 
Milwaukee. 

Psyllium seed may be manipulated much like other mucilagi- 
nous materials in the preparation of mineral oil emulsions. The 
emulsion should generally contain about 50 per cent. of a heavy 
medicinal mineral oil; the other half of the mixture will consist of 
water, emulsifying gums, flavor, alcohol, glycerine, phenolphtha- 
lein if desired, etc. With this proportion of oil, the viscosity of 
the mixture will be dependent upon the concentration and type of 
stabilizing gum used. A mixture so thick that it will just pour is 
generally most stable. Homogenizing, with an homogenizer or a 
colloid mill is always a good thing. As regards exact proportions, 
you will have to experiment yourself along the following lines: 
Soak the psyllium seed with water overnight and strain off the 
mucilage. To this add a gum solution made up with gum arabic. 
Into the gum mixture slowly and carefully stir the oil. Now add 
the other water-soluble components and finally pass the whole 
mixture through machinery that will reduce the oil-particle size. 


mineral oil emulsion with psyllium seed. 


FINGER-WAVE GUMS 


Have you any information about new powdered gums for finger 
wave lotions, other than tragacanth, karaya, etc.? One product I have 
seen seems to dry without flaking much more rapidly than karaya. 
Chicago. 

We have heard of locust bean gum as a new product for use in 
wave set preparations, but have not yet done any work with it. 
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It is said to be a good gum but it requires special care in presery- 
ing since it is quite sensitive to bacterial and enzymic action. 
There are, moreover, a number of synthetic compounds which 
have gummy properties which suggest their use in wave sets. You 
can get most direct information about wave set problems, how- 
ever, from the various dealers in gums who advertise in THE 
Druc anp Cosmetic INpusTRY magazine and THE DruG AND 
Cosmetic INpustry CATALoc. 


VANISHING CREAM 


Will you please give me a formula for a vanishing cream made 
with ammonia and borax? Los Angeles. 

A satisfactory vanishing cream according to your specifications 
can be made along the line of the following formula: 


SE GOEIE LOGIE css cactedn oles cca ae a ea ee 24.0 
RCS scr ows) sae cecal ee arch ph cae ove a een et ar en 1.0 
Jy 15 1110/2 f ep an DS een ryt umes Rove gt Bera Me eed penny (or 1.0 
MCN COREG rh 85) oe endear cn 0 ahd sess Nola Ate eerie eam eee 8.0 
SET ell nen a Ee OP REESE SM dP grass RPS Rae ae oon eres 66.0 


Melt the stearic acid and pour it slowly into the warm mixture 
of the other ingredients; stir vigorously. The proper temperature 
may be difficult to reach since the temperature must be high 
enough to keep the cream in a liquid condition during stirring, 
yet low enough to prevent undue loss of the volatile ammonia. 
A formula such as this one has little to recommend it. Ammonia 
creams are very white (at first) but may turn brown in time and 
are likely to liberate ammonia, at least to a large enough extent 
to affect the perfume. Borax is merely present to form a certain 
percentage of soda soap and thus harden the cream somewhat. 
The same effect can be obtained by using a mixture of potassium 
and sodium hydroxides with less difficulty in manipulation and 
greater stability. Carbonates, because of the gas they liberate, 
are also difficult to handle and may lead to lumpy creams. 


SPERMICIDAL JELLY AND POWDER 


We are contemplating the manufacture of two new products, 
namely, a douche powder and a lubricating jelly with spermicidal 
characteristics. Can vou give us some suggestions for making prod- 
ucts of this nature? Can gum tragacanth be combined with starch 
glycerite to give lubricating and staying qualities to the jelly? 
Minneapolis 

As regards the whole problem of spermicidal effect, there seems 
to be a considerable body of trustworthy opinion to the effect that 
action is most certain, and harmless, when compounds with 
specific sperm killing powers are omitted entirely. Antiseptics 
are also apparently unnecessary in preparations for normal use. 
Adjustment of the pH to the acid side by means of lactic, boric, 
and similar weak acids will give a medium in which the sperm is 
immediately inactivated and soon dies. The douche powder may 
then consist of a mixture of sodium chloride (to give a physiolog- 
ical salt solution) with an organic acid such as tartaric or citric 
acids, or their acid salts, along with suitable, mild aromatics. If 
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the powder is to be effervescing, use dry sodium bicarbonate, but 
in such quantity as to leave the final solution distinctly acid. 
Tragacanth is the most popular for lubricating purposes and can 
easily be compounded with a mixture of boric and lactic acids. 
Aromatics would also be useful in this case to cover the sour odor 
of the lactic acid, but physiologically inert materials should be 
selected. There is combination called glycerite of tragacanth 
which is used in tooth pastes and can be made by the usual 
methods. This glycerite could then be used alone or along with 
starch glycerite. Too high a proportion of these glycerites ought 
not to be used since glycerine is sometimes irritating to delicate 
mucous membrane. 


BUTTERMILK COSMETICS 


We wish to obtain information regarding “buttermilk” creams and 
lotions. We have in mind particularly Buttermilk Cleansing Cream, 
Buttermilk Tissue Cream and Buttermilk Lotion. Boston. 

There is no particular reason to believe that buttermilk prepa- 
rations, even when they actually do contain buttermilk, have any 
special virtue. The presence of lactic acid might possibly have a 
beneficial effect upon the skin, and would be the probable active 
ingredient in buttermilk preparations. It is difficult, however, to 
formulate preparations with an acid reaction along conventional 
lines. Cold cream, for instance, made with beeswax and borax, 
will not tolerate acid additions. You can use lanolin or absorp- 
tion base creams with actual buttermilk or with lactic acid and a 
suitable odor. 


GARLIC JUICE 


I read an article on hair preparations in which garlic juice was 
mentioned as being effective in stimulating the glands which produce 
keratin. Can you give me any information as to how the juice is 
prepared and applied? Washington. 

Garlic juice might have a psychological effect, but is unlikely 
to have real stimulating value. Some people might even think 
the disease preferable to the treatment. In any event, the organic 
sulfur compounds responsible for the virtues of garlic are present 
to some extent in pepper, mustard and capsicum. The juice 
should be obtainable in the usual way, by pressure, and could 
then be put into an alcoholic solution. 


LIQUID LANOLIN 


We hear, in and around the market, of a new product called 
liquid lanolin. We haven’t seen it, so that we can’t tell what it is 
and we have no idea who makes and sells it. Information on this 
product will be appreciated. 


ASPIRIN EFFERVESCENT TABLET 


I am having some difficulty in incorporating acetylsalicylic acid 
in an effervescent tablet that I am making, and would appreciate any 
suggestions as to procedure. Chicago. 

You give us very little information on which to go, since you 
do not describe the special difficulty you are having. In the first 
place you can always expect trouble in making effervescent prod- 
ucts unless moisture in the workroom is controlled with the utmost 
rigidity. The temperature of drying is also an important factor 
requiring attention. Now, in addition to these general maiters, 
you must consider the special properties of aspirin. It is an acid, 
and will thus react with sodium bicarbonate. The particle size of 
the analgesic compound is also important. In outline, mix 
acetylsalicylic acid with the other acids then mix with the bicar- 
bonate, and finally pass the whole mixture through the granula- 
tor. According to another procedure, you may make a complete 
granulation of the bicarbonate and acids which is then mixed with 
the aspirin of the proper particle size. 
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FOR FACE POWDERS & CREAMS 
Peer ane 
NON-TOXIC 
NON-IRRITATING 

MILDLY ASTRINGENT 


ANTISEPTIC 


PREVENTS PENETRATION 
of Ultra-violet Rays Which 
Cause Sunburn 


UNIFORM HIGH PURITY 


THE NEW JERSEY ZINC COMPANY 
160 FRONT STREET, NEW YORK 


Chicago Boston 


ew Jersey 
AINC 





Cleveland melo aaclilatice) 
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ISERMANN 


Modernize 


your cosmetics and toilet prep- 
arations and increase their 
effectiveness and sales appeal 


with 









Intramine C. Improves ordinary 
soap shampoos: stabilizes them—in- 
creases their cleansing qualities— 
makes them more efficient when 
used with hard water. Stabilizes 
bath oils—increases odor value of 
perfumes used. 


Intramine S. Stabilizes oil sham- 
poos—prevents eventual develop- 
ment of obnoxious odors—increases 
cleansing properties. 


Intramine DX. For soapless, 
foaming dentifrices. Increases 
cleansing action—cuts down depo- 
sition of tartar on gums and teeth— 
makes flavor last longer. 


Intramine P.C. Increases pene- 
trating and detergent properties of 
cosmetic creams and beard-soften- 
ing properties of shaving creams. 


Offered without restrictions 
Send for Laboratory Data on 
applications of Intramine in 
which you are interested 


Incorporated 1904 
Pioneer American Manufacturers of 


AROMATICS 


Executive Offices and Works: 


57 Wilkinson Ave., Jersey City, N. J. 
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PURCHASING DEPARTMENT 


OCTOBER MOVEMENTS 





Up 





Aconite root 2c 

Almond oil, sweet 5c 

Anethol 5c 

Anise oil 19c 

Balsam USP 2c 

Bergamot oil 15c 

Cade oil 20c 

Cananga oil native 25c 
rectified 70c 

Cannabis 2c 

Cardamon oil $3.00 


Cinchophen 25c 

Clove oil 10c 

Cohosh root 1c 

Coriander oil 25c 

Coumarin 25¢ 

Digitalis leaves 2c 

Echinacea root 2c 

Eucalyptus oil 2c 

Ginger oil 50c 

Hydrastine alkaloid $6.00 
hydrochloride $6.00 
sulfate $6.00 








Lanolin lc 

Lemon, Italian 45c 

Mercury iodide 10c 

Oleoresin vanilla $3.25 

Pimento Leaf oil 10c 

Stramonium leaves lc 

Tonka beans, Angostura 10c 

Vanilla beans, Bourbon 5c 
Mex. cuts 25c 
Mex. whole 25c 

Wormseed, American 4c 





Down 








Arnica flowers lc 

Benzoin gum, Siam 10c 

Camphor, Japanese 3c 

Cedar leaf oil 5c 

Citric acid le 

Citronella oil, Ceylon 1c 
Java lc 

Colocynth pulp 5c 

Ergot 35c 

Geranium oil, African 50c 


Lycopodium 10c 
Manna, large 5c 
small 2c 
Menthol 10c 
Musk root le 
Peppermint oil, natural 10c 
redistilled 5c 
Phosphoric acid le 
Potassium citrate 2c 








Prickly ash bark Ic 

Psyllium seed, French 1c 

Rhatany root 2c 

Saffron, Spanish $4.50 

Santonin $3.00 

Senna half leaf 1c 
Tinnevelly Bold 1c 

Sodium citrate 2c 

Vetivert oil, Bourbon 50c 

Wormseed oil 10c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926 — 100. 
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15 Botanicals—Weighted Price Index. 1926 — 100. 






































—— 




































































60 


K 
















































































| | 
ba 
ttt a ® 
Ss Cau 
| nena Deana | 
Ld | | 
1929 «1930S 1931.S 1932 =««1933«1934 
a 
al | 
| 4 
NL 
| | 
1 | 
A LELELEEEEEEE EEE 
929° 1930-931 932=S«1933.—=S«1934 
666 





J 
O'S FMAMJJASONDJFMAMJJASONO 
1935 1936 


The Drug and Cosmetic Industry 


The cosmetic raw material index moved 
very little, from 74.5 to 74.6. Menthol 
declined from $3.00 to $2.90 while lanolin 
was one cent higher at 18 cents. The ad- 
vent of new crop peppermint oil in Japan 
continued to have a devaluating effect on 
menthol prices there and the general 
opinion was that excepting any unforseen 
developments the menthol market should 
continue in buyers favor. 


Three changes in botanical prices 
caused a decline in the index from the 92.5 
of October to 90.0 for November. Digitalis 
was increased 2 cents to 25 cents but ergot 
dropped to $1.50 and senna was reduced 
one cent to 11 cents. After a prolonged 
absence of shipments of Spanish ergot to 
this market, arrivals were finally received 
by way of Portugal. 
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50 Raw Materials—Weighted Price Index. 1926 — 100. 
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1927 1928 1929 1930 =: 1931 1932 1933 1934 


Conditions of turmoil to the contrary, prices move their contrary 
courses. The index of 50 commodity prices rose infinitesimally from 68.8 in 
October to 68.9 for November. The market in some respects was influenced 
by the advent of new crops and contrariwise by political unrest in various 
parts of the world. On the whole prices were maintained in their previous 


reported firm position. 


Recent devaluation called for lower 15 Essential Oils—Weighted Price Index. 1926 — 100. 
essential oil prices; the index showed a net 
increase to 54.3 from the previous 52.2. 
Nine of the fifteen index items showed 
price changes. Citronella was reduced 
from 31 to 30 cents; geranium declined to 
$4.50; peppermint dropped from $2.35 to 
$2.25. Anise jumped from 56 to 75 cents 
a pound; bergamot rose from $2.35 to 
$2.50; cananga increased 25 cents to 
$2.25; clove oil rose from $1.00 to $1.10; 
eucalyptus increased 2 cents to 35 cents; 
lemon oil jumped from $1.65 to $2.10 a 
pound. 1929 1930 «= 1931«=S 93219331934 





15 Medicinal Chemicals—Weighted Price Index. 1926 -= 100. 


Medicinal chemical prices declined from 
73.7 to 73.1, citric acid, menthol and mer- 
cury metal being lower. Citric acid was 
cut from 26 to 25 cents, menthol dropped 
to $2.90, mercury was a dollar lower at 
$92.00 a flask. The price of citric acid has 
registered an unbroken decline for several 
years back and now is recorded at the 
lowest level on record. 





J Jj 
1929 = 1930S «19:31 (932 1933 1934 1935 1936 
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AROMYLIS 
a LE BRALENE 


Are New Creations of Our Laboratories Abroad 


* 


They serve as excellent bases for perfumes such as 
Gardenia, Crepe de Chine and other modern notes. 


* 


The latest edition of our Catalog and Price list containing many new additions 
and interesting perfume novelties is now at your disposal. Write for a copy. 


POLAK’S FRUTAL WORKS, Inc. 


Chicago San Francisco 


Los Angeles 350 West 31st Street New York, | # Vancouver 



































PERFUME OIL # AMMAR 


No name can do justice to this magnificent NEW odor, so we gave it a number! 
Remember it . . . PERFUME OIL 71 . . . an entrancing odor, modern as a Marie Laurencin painting, 
alluring as a Schiaparelli original, fresh as an April shower. It’s the newest addition to the MM&R 
roster of highest quality perfume oils, the type of odor you’ll want for your most expensive line 


of perfumes and cosmetics. Also available in water soluble form for astringents, lotions, ete. 


MM&R NATURAL FIXATIVES MM&R AROMATICS 
TONQUIN MUSK GRAINED PHENYL ETHYL.ALECOHOL 
CciverwrT PHENYL ACET—ALDEHYDE 
LIi@egUuiID STYRAX (ASTIATIC) GERANIOL MM&R 
LIQUID AMBER (AMERICAN) ALPHA AMYL CINNAMIC ALDEHYDE 
BALSAM PERU NATURAL BENZOL BENZOATE F.F. C. 


Write today for details and price of Perfume Oil 71. Let us tell you 
why you can purchase fine perfume raw materials for less at MM&R. 


MAGNUS, MABEE & REYNARD, iwc. 


AROMATIC CHEMICALS, ETC...SINCE 1895 


QUALITY ESSENTIAL O1L , BALSAMS 
32 CLIFF STREET AN NEW YORK, N. Y¥. 
SAGNUZ 
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PEPPERMINT OIL 


Natural peppermint oil is currently sell- 
ing at from $2.25 to $2.50 per pound and 
redistilled oil is offered at from $2.50 to 
$2.80 per pound. 

Although improvement in prices has 
yet to develop, many local dealers con- 
tinued to hold the view that the oil would 
prove to be more valuable property as 
time passes and stocks are reduced. 

The October 1 reports from growers and 
field estimators indicate a production of 
peppermint and spearmint oil 37 per cent. 
below the amount produced last year and 
3 per cent. below the 1934 production. 
The present estimate of 846,000 pounds 
of oil compares with 1,352,000 pounds in 
1935 and 873,000 in 1934. 

Exceptionally high yields are reported 
this year in Oregon and Washington, yet 
the total production in these states would 
probably not greatly exceed 13 per cent. 
of the total estimated for the 5 producing 
states. Favorable weather conditions dur- 
ing the latter part of August and early 
September brought additional top growth 
to many fields in Indiana, Ohio and Mich- 
igan, and yields in these states were im- 
proved considerably over those estimated 


on August 1. 


Production 








1936 _ Prelim. 
1934 poundsofoil 1936 

Indiana a a Siar ia ge 245,000 462,000 162, 
Michigan.......... 540,000 805,000 560,000 
1 eee ee 4,000 18,000 13,000 
Oregom........- ae 64,000 48,000 80,000 
Washington....... 20,000 19,000 31,000 
873,000 1,352,000 846,000 


Figures include some spearmint, 

Exports of peppermint oil during the 
first 8 months of 1936 amounted to 276,000 
pounds valued at $601,000 as compared to 


178,000 pounds valued at $519,000 during 


the similar period of 1935. 


ERGOT 


There was a sharp decline in the current 
spot market price of ergot of rye. The 
recession in price amounted to 35c per 
pound establishing the market at from 
$1.50 to $1.60. 

Since the start of the Spanish civil war 
it has been practically impossible to obtain 
ergot from that country. As Spain is one 
of the most important sources of supply 
the market naturally reflected this condi- 
tion. 

Replacement material, however, has 
recently been received here via Portugal. 
The Portuguese have been in sympathy 
with the Rebel forces in Spain and it is 
generally known that they have been sup- 
plying them with large quantities of war 
materials. In exchange they have re- 
ceived, it is said, comparatively large sup- 
plies of ergot some of which has now been 
received in this market. 

The receipt of these supplies of Spanish 
goods has materially lessened the tension 
in this item here. 
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CITRUS OILS 


A higher and very much stronger spot 
market prevails for oil of bergamot. The 
range in price is from $2.50 to $3.50 per 
pound. The strength of the market in 
Italy is attributed primarily to the success- 
ful operation of the Consortium. 

Cables reported advances in shipment 
prices on Italian lemon oil. The market 
seemed substantially firmer at all points 
and spot quotations were advanced to as 
high as from $2.10 to $2.40 per pound. It 
was said that the higher foreign market at 
this time forecasted a smaller crop abroad. 
California oil held very firm at unchanged 
levels. 

There were no spot changes in the price 
of the various orange oils and very little 
shift in the foreign market quotations. The 
new crop season is coming along abroad 
and the future price will largely depend on 
production results. 

Italian production of essential oils of 
citrus fruits will be regulated by the 
measures contained in R. D. L. No. 1591, 
which went into effect September 3, 1936. 
The Decree provides that all producers of 
essential oil of lemon by the mechanical 
process of treating the whole fruit with 
peeling machines must obtain a license. 
Production by distillation with the Pera- 
toner and other like processes is prohibited, 
as is the extraction of oil from lemon peel 
to be put up in brine. 

Citrus oils for export and concentrated 
citrus oils (in quantities exceeding 100 
grams) must be provided with certificate 
of purity issued by laboratories to be 
specified by the Ministry of Corporations. 
In the case of bergamot oil, extracts from 
the certificates of analysis made by the 
Experimental Station for Essential Oils 
and other Derivatives of Citrus Fruits will 
be accepted; these extracts will be issued 
by the General Bergamot Warehouses of 
Reggio Calabria. Producers of concen- 
trated citrus oils are required to keep 
books showing the quantities of oil sub- 
jected to deterpenation and the quantities 
of concentrated oil and of terpenes ob- 
tained. » 4 

— 

Production and importation of limon- 
ene, pipilene and dextrogerous essence of 
turpentine with optic rotation above plus 
30 is prohibited as is the importation of 
lemon and orange terpenes. The produc- 
tion and importation of natural and ter- 
peneless oil of lemon grass, of citral, of 
linaloe and rosewood oil, of linalool and 
linalool acetate is limited to the needs of 
the domestic soap, perfumery, cosmetics, 
pharmaceutical and other industries, and 
the import quotas will be determined by 
by the Ministry of Corporations together 
with the Ministry of Finance. 
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VANILLA BEANS 


Both the foreign and spot markets for 
vanilla beans continued strong as hereto- 
fore. There was another advance in the 
spot market price of Bourbon beans mak- 
ing the range now from $3.30 to $3.75 per 
pound. Mexican cuts were scarce and 
higher at from $3.25 to $3.50 per pound. 
The inside price of whole Mexican’s was 
also put up 25c per pound to $3.50 with 
the range to $4.50. 

The short supply of all grades of beans 
has been further aggravated by the heavy 
United States requirements. Imports for 
the first nine months of 1936 of all grades 
of beans were 40 per cent. greater than for 
the same period of 1935, and were said to 
be on a par with 1934 imports when prices 
were much lower. 

Mexican beans are very firm and it is 
expected that a minimum price of $4.00 
will prevail by the end of this year. There 
are little or no stocks in Mexico and no 
more can be expected until July-August 
next. 

The Madagascar crop is estimated at 
from 650,000 to 700,000 pounds of beans. 
During the first nine months of this year, 
300 tons or approximately 600,000 pounds 
of Bourbon beans came into this market. 
If the present rate of imports continues for 
the next nine months, a firm Bourbon mar- 
ket is almost a certainty, as stocks in 
France are small. 

If production in Madagascar does not 
exceed 300 tons the United States could 
easily use the bulk of this amount without 
any help from Europe. Had Germany 
been in a position to purchase vanilla 
beans the market price today would un- 
doubtedly be much higher than it is. 

It might also be pointed out that offers 
from France on new crop Madagascar’s 
are infrequent and have been affected not 
at all by the devaluation of the franc. 


CAMPHOR 


Natural camphor was lower at from 52c 
to 53c per pound for powder or slabs and 
57c to 58c per pound for tablets. The re- 
duction represented the lower shipment 
prices from Japan. Domestic U. S. P. 
synthetic camphor was said to be moving 
out in increasing volume at steady prices. 


CEDARLEAF OIL 


The market continued to show signs of 
being easier and quotations were slightly 
lower at from 60c to 65c per pound in 


drums and 65c to 70c in cans. 
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LIPSTICKS 
ROUGES 
POWDERS 
MASCARA 


Fine Cosmetics 


—teal quality 
—dependable service 
—moderate prices 


A | $O Cream Rouge, 


Eye Shadow, Creams, etc. 








ASSEMBLED IN CUSTOMERS CONTAINERS AND IN BULK 


Naturally we carry Products Liability Insurance 


STERLING MFG. CO.), INc. 


PELGLEVIiCtLe- MEW JERS EF 














NOW READY 
Riecine Wioak IL 
* 


Prepared by American Pharmaceutical Association 


1623 Total Formulas 312 Formulas Added 
216 Formulas Revised 184 Deletions 


Tables of Doses, Poisons and Solubilities 
SECOND EDITION 


ORDER NOW- Sent prepaid on 
receipt of $5.00 


Foreign, 30¢ additional 


MACK PRINTING CO. 


EASTON, PA. 











Elected! 


America’s Favorite 
Rubbing Alcohol, by 
Big Majority of Trade! 


4 
ADDE 
Rubbing Alcohol 


The Dealer’s Choice 
The People’s Choice 


America’s foremost genuine Rubbing 
Alcohol. Formula approved by, and 
manufacture supervised by U. S. Treas- 
ury Dept. Unquestionably the best-sell- 
ing, lowest-priced quality aleohol money 
can buy. Make us prove it. Order now. 
Your own imprint—at no extra cost—if 
ordered in quantities of at least 5 gross. 


2 
ADDE, Inc. 
526-30 Light St., Baltimore, Md. 



































Priced so Low that Everybody 
can Own one 


The New Bennett Balance 


_ EXTRA ALUMINUM PAN 
clip i a/, CENTERING AND DAMPING ARM — BALANCING NUT 
KNIFE EDGE 









CUP POINT 


KNIFE EDGE CENTERER 
| SUSPENSION AND 


BEAM RELEASE EIGHTS 


Be es a é AR RENO ES RUE Sel RCI 


Sensitive to 1/100 gram . . . Weights up 
to 100 grams . . . Compact—no loose parts 

Small, convenient size . . . Can be 
carried in Pocket . . . Modern, durable con- 


struction .. . Handsome, streamlined design 


$8.00 
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101 W. 31st Street New York, N. Y. 
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GLYCERINE 


A strong market continued in effect for 
this item. Many of the refiners were un- 
able to accept much in the way of new and 
prompt delivery business, their sales and 
contract commitments having engaged 
production fairly well ahead. 

Since the beginning of the current year 
the domestic glycerine market has been 
characterized by lessenging stocks and 
rising prices, accompanied by much heay- 
ier imports of both crude and refined ma- 
terial during recent months. 
Factory and warehouse stocks of all 
grades of glycerine totaled 29 million 
pounds on June 30 of this year, according 
to the Bureau of the Census, compared 
with 37 million pounds at the beginning of 
the year and 43 million pounds on June 30, 
1935. All grades have shared in the de- 
cline, statistics show. 

While the United States has not as yet 
attained 
glycerine requirements are concerned, it 
has, 


self-sufficiency insofar as_ its 
nevertheless greatly reduced its de- 
pendence upon foreign sources, notwith- 
standing our rapidly mounting consump- 
tion. 

With the importation in August of 1,- 
663,566 pounds of crude glycerine and 
620,760 pounds of refined, imports totaled, 
respectively, 5,413,228 and 901,273 pounds 
in the first 8 months of 1936, compared 
4,785,567 62,132 in the 


responding period of 1935. 


with and cor- 


CLOVE OIL 


Cheap resale material has about dis- 
appeared fram the spot market. Prices 
are definitely higher at from $1.10 to $1.15 
per pound. 

The Zanzibar clove crop is well ad- 
vanced and definitely small. Prices for 
raw material are therefore very firm, slowly 
advancing and the prospects are for much 
higher prices. 


CITRIC ACID CITRATES 


During the early part of the period 
under review there was a decline of le per 
pound in the price of citric acid making 
the spot market 25c per pound. This is 
the lowest price at which this item has 
ever sold and places it within close price 
range of tartaric acid. 

The leading American manufacturers 
took this action, it is said, in order to offset 
competition likely to develop as a result of 
the devaluation of the Lira. 

Potassium citrate U. S. P. granular was 
also reduced le per pound and is now 
quoted in 275 pound drums at 35c. A 
similar decline in sodium citrate U. S. P. 
crystal and granular placed the market in 
250 pound bbls. at 2lc per pound. 
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MENTHOL 


The market for this item continued the 
downward trend established some months 
back. The spot price in case lots is now 
$2.90 per pound. This represents a reces- 
sion of some 85c per pound from the price 
prevailing in March of this year. 

Increasing yield of crude oil from the 
new crop during the past few weeks weak- 
ened the market in Japan. Total produc- 
tion of crude peppermint oil from the new 
crop is now estimated to be 1,250,000 to 
1,300,000 kin. 

This is a sufficiently large production to 
warrant the assumption that unless some- 
thing unforseen develops it is likely that 
the market for Japanese menthol will con- 
tinue favorable to manufacturing 
consumers. 

Imports of menthol into the United 
States in the first 8 months of 1936 were 
approximately 30 per cent. greater than 
for the similar period of 1935. The figures 
are 228,000 pounds and 174,000 pounds 
respectively. 


IODINE 


World production and trade in iodine 
has undergone many changes in recent 
years with the United States, formerly de- 
pendent upon a foreign monopoly for its 
supplies, emerging as the world’s second 
largest producer, and capable of obtaining 
its entire requirements from domestic 
sources. 

The United States production during 
1935 based on sales by producers amounted 
to 245,700 the 
Bureau of Mines, and has averaged 276,- 


pounds, according to 
500 pounds per annum during the past 
four years—the output in 1933 running as 
high as 401,500 pounds. 

Imports of crude iodine, chiefly from 
Chile where it is produced as a by-product 
of the nitrate industry, amounted to 376,- 
000 pounds in 1935, compared with 1,479,- 
000 pounds during the preceding year, and 
an annual average of 836,000 pounds dur- 
ing the past five years, statistics show. 
Further marked declines have occurred 
during the current year, receipts during 
the first seven months amounting to only 
50,000 pounds. 

Japanese output from seaweed declined 
rapidly in recent years. The output in 
1934 amounted to only 81,700 pounds, a 
decline of more than 17,000 pounds from 
the preceding year, and from all indica- 
tions production last year recorded a 
further marked decline. 

Production in Chile, however, increased 
for the year ended June 30, 1936 amount- 
ing to 620,000 kilogs in contrast to 587,000 
kilogs in the 1934-35 period. 
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ANISE OIL 


There is still no adequate explanation of 
the mystery regarding the inability of 
Hong Kong merchants to make shipments 
of anise oil. Shipments of cassia oil are 
coming through in good order but no anise 
seems to be available. Whether the 
trouble is due to the inability of the mer- 
chants and producers in China to arrive at 
a satisfactory method of payment, or 
whether the oil was not produced this year, 
is still a debatable subject as no definite 
reports have been received in this market. 

The fact of the matter is, however, that 
stocks in this market are now so small that 
dealers have been buying from each other 
to meet committments. The spot market 
price has of course advanced sharply dur- 
ing the period under review and is now 
offered in limited quantities only at a 
range of from 75c to 80c per pound. 

Spain produces anise in a small way but 
was never an important factor. It is a 
different type oil but could be used in a 
pinch. Because of the Spanish civil war 


this oil is now also unobtainable. 


BALSAM OREGON 


There has been an extremely sharp ad- 
vance in the price of Oregon balsam. Pre- 
viously the price was at 85c but today the 
market is $2.35 and in a position that, be- 
cause of the almost total absence of stocks, 
can be designated only as nominal. The 
forest fire several weeks ago that virtually 
destroyed tens of thousands of acres of bal- 
sam trees makes it unlikely that this item 
can soon be replaced. 


CINCHOPHEN 


Prices on this item were advanced very 
unexpectedly. The minimum price for 
cinchophen packed in barrels is $3.00 per 
pound. A higher production cost and a 
decline in competition was given as the 


reason for the advance. 


ALMOND OIL 


Stocks of sweet true oil were very low. 
The outlook for renewal of normal ship- 
ments from France however, are brighter. 
The Spanish Rebel forces seem about 
ready to take Madrid which should clear 
up the situation somewhat. 

Sweet almond oil is produced in France 
from Spanish raw material and it is gen- 
erally thought that there will shortly be a 
of raw the 


release material stocks to 


French producers. 
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Georce Luepers « Co. 


(Established 1885) 
427-429 Washington St., NEW YORK 
Branches: 


CHICAGO SAN FRANCISCO MONTREAL 
Factory: BROOKLYN 





Of interest to all Perfumers: 


OIL OF ORRIS 
OIL OF OLIBANUM 
OIL OF OPOPONAX 
OIL OF PATCHOULY 
OIL OF SANDALWOOD 


All of the above are products of our 
Brooklyn factory, and well worth 
your examination. 











VANILLA BEANS 


For over 75 years the recognized 
source of supply 


‘*Look for the Symbol of Standardization”’ 


GUMS 


Arabic Tragacanth Karaya 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 
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IMPORTANT! All SHERWOOD products are 
made UP to the highest standard ALWAYS, 
for manufacturers who feel that only the 
BEST is good enough for their own products. 
Your inquiry is invited. 


@® KREMOL 


us The ideal white oil for cosmetics. 

@ SHEROLATUM 
The improved petrolatum — all 
grades. 


@® BRILLIANTINES 


Wide range of colors and perfumes. 


@® MEDICOL 
Liquid Petrolatum, U.S.P. — all 
grades. 
CLEANSING CREAM BASES 
CERESINES @ BATH OILS 
OIL SHAMPOOS 


SHERWOOD 


PETROLEUM COMPANY, INC. 
Main Office: BUSH TERMINAL, BROOKLYN, N. Y. 


Refinery—Warren, Pa. Stocks carried in principal cities 
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OD x © 
A-A -:BRAND 
Jinest Nedicinal $uality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


Write us for quotations 
For Spot Delivery or direct shipment from Norway 











BRODR. AARSAETHER * 
AALESUND , NORWAY 

















PR. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 


CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 
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